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MOSTLY PERSONAL 


By MARGARET A BARTLETT, Publisher 


YES, I’m still here! I told you 
I had “bounce’’—and I proved it! 
Despite blood transfusions, the 
drip-drip-drip of glucose solution 
into my veins, the frequent jabs of 
the hypodermic needle with penicil- 
lin and morphine, breathing under 
an oxygen tent for hours on end, 
long picture-painted sleep induced 
by drugs — on the sixth day I 
walked. on the tenth day I was 
allowed to go home, on the 13th 
day I went up and down stairs, and a few days later 
1 discarded robe and slippers, dressed down to my 
very shoes, had the Dictaphone moved into my room, 
and told myself it was time to get to work! 

Oh, I still sit uncémfortably on a rubber ring and 
find it a bit difficult to accustom myself to a colo- 
stomy, but the dread growth is gone and with it 
enough of “me” to assure no further infection. 

It was reall} a most interesting experience. I took 
a keen interest in everything that was done, delighted 
in marking cach day's gains and in proving to myself 
I-can-do. 

I recommend to every writer at Jeast one major 
operation in his life! 


Margaret A. 
Bartlett 
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My loss of John becomes the most poignant, it 
seems, when there is good news I want to share with 
him. When I read that Thomas W. Duncan's book 
“Gus the Great” had been a Book-of-the-Month Club 
selection, I thought I'd burst because I couldn't an- 
nounce it to John, see his eyes grow bright with 
pleasure, hear his happy exclamation and then—well, 
if John had been here, we'd have driven out that eve- 
ning, parked at one of our favorite spots overlooking 
our quiet little home city of Boulder, and talked de- 
lightedly and reminiscently of Tom and Actea, his 
wife, for an hour or more. 

You see, Tom Duncan is the nephew of a very 
old friend of ours, John W. Valentine, who runs a 
hardware store in Boulder, and incidentally writes 
advertising copy that folks say the Boulder Camera 
should pay him for writing because it is such a good 
circulation builder! Through him we had known 
about Tom and his writing almost since he sold his 
first story at the age of 16 to a magazine called Te/l- 
ing Tales. 

Then one summer, when the Duncans were on a 
visit, the younger Valentines brought Tom and Actea 
up to the house for an evening. We had a most 
enjoyable two hours and out of the conversation came 
promise of an article for A. G J. (See “The Short- 
Short Frame of Mind’? in the March, 1944, issue. 
The. informal picture of Tom in that issue is so 
typical! I'll never forget Low his restless legs seemed 
forever getting mixed up with his arms and the arms 
of the chair!) 

From time to time after that we heard of the 
Duncans through the Valentines. We learned that 
Tom had given up his “press agent” job (the listing 
was “Director of Public Relations’) at Grinnell Col- 
lege, Iowa; that he was devoting all his time to writ- 


ing; that he was writing a book; that he and Actea 
were living in a cabin in the mountains near Bou!der 
where Tom could write uninterruptedly; that they had 
bought a trailer and were now in Oklahoma, now in 
Texas, back in Colorado, in Nevada—and Tom was 
still ‘writing on the book.” . 

A couple of years ago we ran on the Duncans din- 
ing with their relatives in a restaurant booth—a hard 
place for Tom with those fidgeting legs! Tom was 
still devoting all his time to ‘the book.” Whispered 
his pretty, bright-eyed little aunt, “I don’t believe 
he'll ever finish it!” 

But finish it he did, though he says, ‘Probably all 
in all I discarded 200,000 words.”. (Actea will know 
about that: she did all the typing.) Discarded 200,- 
000 words of a story of a circus man which he had 
originally intended to write as a 20,000-word novel- 
ette. but which he found couldn’t be told in less than 
1368 typescript pages! 

It cost $32.21 to send the manuscript and carbon 
by air from Las Vegas, Nevada, to his agent in New 
York—but J. B. Lippincott Co. bought it, Book-of- 
the-Month Club made it the September, 1947, selec- 
tion, and Universal-International has already pur- 
chased it on a ten-year lease arrangement “with a 
down-payment of $100,000 and a possible $301,000 
ceiling price that depends on the later course of the 
book in condensations, serializations, and trade sales.” 

Congratulations, Tom! We of the A. & J. are 
mighty happy over your success! 

AA 


This issue is almost 100% book. I'm sorry it 
hasn't more material for the writer of articles, short 
stories, juveniles, etc. Yet every writer of short ma- 
terial is the potential author of a book some day. 
Look ahead and dream! Remember, Tom Duncan 
was a short-short writer! 

AA 

Harry Harrison Kroll writes his own biography in 
“Looking Backward.” I wanted to use another article 
by him “Writing the Historical Novel,’ but John 
had purchased “Looking Backward” and I felt I 
mustn't hold it longer. 

AA 

Lee Floren (“Writing the Sports Article’) was 
raised on Montana’s Milk River, now lives in the 
California Lagunas. He began writing in 1940, has 
had some 350 Western short stories published, uses 
four “noms” besides his own name, and authors 
eight Western books a year, placing them first in 
magazine form. So far in 1947 he has had seven 
hard-backed books published in the U. S. He has sold 


(Continued on Page 10) 


Practical Pilotage for the Practicing Poet 


AN EDITOR LOOKS AT 
POETRY 
By Stanton A. Coblentz 


The author, for more than 14 years editor of 
WINGS, and for many years more a poet, critic and 
reviewer of poetry, has written this in response to 
many requests of correspondents, “Won’t you tell me 
just what’s wrong with my verse?,” “Won’t you teil 
me why my work isn’t accepted? $2.00 


THE WINGS PRESS 
P. O. Box 332 Mill Valley, Calif. 


THE AUTHOR G&G JOURNALIST, Published Monthly at 1837 Champa Street, Denver 2, Colorado; Margaret A. Bartlett, 


Editor and Publisher; David Raffelock, Associate Editor. Entered’ as second-class matter, Apri} 21, 


1916, at the Post 


Office at Denver, Colorado, under the act of March 3, 1879. Copyright, 1947, by The Author &/ Journalist Publishing Co’ 
Printed in the U.S.A. Founded, 1916, by Willard E. Hawkins. SUBSCRIPTION RATES: $2 per year, in advance; Can- 


ada and Foreign, $2.50. Single copies, 20c. Advertising rates furnished on request. 


VOL. XXXII 


November, 1947 


No. 11 
3 


— 
= 


AGENTS 


AFG Literary Agency, 545 Fifth Ave Horch, Franz J., 325 East 57th St Osso, Bory, 407 Audubon Ave 

Aley Mrs. Ruth P.. 342 Madison Ave Imand!, N Frank, 155 East 39th St Parker, Nancy. 245 East 17th St 

Algase, Gertrude. 400 Madison Ave. Ingerso!! and Brennan, 11 W 55th St Pauker, Dr. Edmond, 1639 Broadway 

American Author and International Literary Bureau Inc., Pencraft Service, 112 East 19th St. 
Artists Agency, 17 West 42nd St. 11 West 42nd St. Pfeffer, Max, 45 West 45th St 

American Play Company, 522 Fifth Ave. Joseph, Nannine, 200 West 54th St. Phillips, Leslie Gordon, 

Arts Inc., 756 Seventh Ave Kellick, H W., 17 West 42nd St 341 Madison Ave. 

Besner R., 30 Church St. King, Eleanor, 19 West 44th St. Play Club, The, 551 Fifth Ave 

Blassingame. Lurton, 10 East 43rd St. Kirby, Kothryn, 1011 Madison Ave. Pritchett, Mary Leonard, 

Bodin, Ed, 545 Fifth Ave. Kline, Otis A Co., 507 Fifth Ave. 55 West 42nd St. 

Brandt & Brandt, 101 Park Ave. Lenniger, August, 56 West 45th St Reynolds, Paul R., 599 Fifth Ave 

Brennan, Madeleine, 11 West 55th St. Lieber, Maxim, 489 Fifth Ave. Rice, Virginia, 145 East 58th St. 

Brown, Curtis Ltd., 347 Madison Ave. Lloyd, David, 26 East 38th St Roberts, Laurence, 33 West 42nd St 

Brownback. Sally, 310 West 55th St. Long, Bloch & Long, 512 Fifth Ave Roginio Corp., 58 West 57th St. 

Bye. George T., 535 Fifth Ave. ~ MCA Management Ltd., Rollitts, Sarah. 424 Madison Ave 

Century Play Company, 522 Fifth Ave. 444 Madison Ave. Russell & Volening. 522 Fifth Ave. 

Chambrun, Jacques, 745 Fifth Ave. Mac Campbell, Donald, 16 E 43rd St Salisbury, Leah, 234 West 44th St 

Chapelle, F. A., 322 West 75th St. Magazine Institute, The, Sanders, Sydney A., 522 Fifth Ave. 

Dare. Robert Gordon, 17 West 42nd St. 50 Rockefeller Plaza Saunders, Marion, 140 Wes* 42nd St 

Diamant, Anita, 280 Madison Ave. Manuscript Bureau, 154 Nassau St. Shipman Service, 1475 Broadway 

Dona, Sarah B., 112 West 42nd St. Marbury. Elisabeth, 45 West 45th St Smith, Constance, 576 Fifth Ave. 

Fierst, A. L., 545 Fifth Ave. Matson. Harold, 30 Rockefeller Plaza Snell Literary. Agency, 107 MacDougal 

Fishbein, Frieda, 11 West 42nd St. McBride, Betty, 64 East 78th St. Stevens, Marion, 140 West 42nd St. 

Fles, Barthold, 507 Fifth Ave. McIntosh. Mavis, 515 Madison Ave Strassman, Toni F., 24 East 61st St 

French, Samuel, 25 West 45th St. Mcintosh & Otis, 18 East 41st St Stuart, Hope, 687 Third Ave. 

Garnold Company, 4 East 41st St. McKeogh, Elsie, 542 Fifth Ave. Taylor, Ethel C., 55 West 55th St. 

Greenburger, Sanford J., McNeil Agency, 136 Liberty St. Trabant, Warren, E., 480 Lexington Ave. 
11 West 42nd St. Meredith, Scott, 1650 Broadway Watkins, Ann, 77 Park Ave. 

Gregory, Fitch & Hendricks, Morris, E. G., 366 Madison Ave. Williams, Annie Laurie, 18 East 41st St. 
366 Madison Ave. Morris, William Agency Inc., Wing, Willis K., 522 Fifth Ave. 

Hale, Jeanne, 131 West 52nd St. 1270 Sixth Ave. a ty ang no 42nd St 

Hammond, Thomas, 504 West 48th St. N. Y. Literary Agency, me Wet ted 

Herrick, Landon, 1115 Amsterdam Ave. 910 Riverside Drive Writers Workshop, 280 Madison Ave. 

Herz, Henriette, 545 Fifth Ave. Ober, Harold, 40 East 49th St. Zipser, Arthur 

Hill, Carol, 124 East 64th St Orner, Faustina, 347 Madison Ave. 1323 Avenue of the Americas 


@ Naturally, since our business is the representation of established writers and the development of prom- 
ising new ones, there’s a strong chance that we'd like to add you to our list. However . . . 

Perhaps you feel that our firm is too large for you or too small for you or too fast-moving for you 
or too slow-moving for you, or perhaps your great-grandfather was once horsewhipped by a man named 
Meredith and you hate everybody bearing the name or, in a nutshell, perhaps any of the varied reasons 
which cause writers to select one literary agent over another. On that contingency, and as a public service 
to writers who live outside of New York City and do not have easy access to a list of New York agents, here 
is one. reasonably complete. 

On the other hand, if the Scott Meredith Agency seems just exactly right, and you've heard about the 


good we've done other writers and believe we can do the same for you, let us see some of your work. We : 

report within one week. 

Typical Meredith client appearances. If your material is salable, we'll sell it to the best V 

possible markets at best possible rates, and cover sale f 

of additional rights through our offices in Hollywood, s 

London, and other cities. If your material is unsalable k 

| as it stands but can be repaired, we'll give you detail- 2 

Sten tae by-detail advice on how to repair it, so that you may, t 

| are You Your Husband's Failure’ Merril without additional charge, return it to us for sale. And 0 
by Reese Wade 4 ° 

> if your material is completely unsalable, we'll tell you . 


why, and give you specific advice on how to avoid t 
(Coronet | those errors in future material. c 
Terms: h 


as of the Ether Waves rst Freeze i 
of she sings Professionals: lf you have sold $500 worth of fiction 


or articles to national magazines, or one book to a t] 


+ @ major publisher, within the past year, we'll be happy 
\ IVE to discuss handling your output on straight commis- ty 
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LOOKING BACK 


IN 1928 I published my 
first novel, “The Mountainy 
Singer.” Last month I pub- 
lished my seventeenth, ‘“Dark- 
er Grows the Valley.’ During 
my writing career I have pub- 
lished over two thousand short 
stories. Six of my books have 
been published in England, 
three in Canada. I will have 
had books published in Ger- 
many, Switzerland, Portugal 
and Brazil. My short stories 
have sold in literary markets 
such as Atlantic Monthly, 
Esquire, and the little maga- 
zines; in the Curtis markets, the smaller string of 
women’s magazines, the Canadian magazines, the 
pulps and the lowly Sunday school publications. | 
sold the old McClure’s and old Everybody's. 1 have 
been in Who’s Who these fourteen years. I am in 
20th .Century Authors. One of my books, ‘Cabin in 
the Cotton,” was taken by Hollywood, and was one 
of Bette Davis's starring pictures. It adds up to sub- 
stantial literary success. I have never been rich. There 
have been times when I needed money desperately. 
One never, I suppose, achieves the success he could 
have wished. That is true of myself. Yet, in another 
way, I have got further along in the writing racket 
than I had dared to dream. 

The year that I was 21 I started to school in a 
two-teacher country school in Alabama. I began with 
sixth grade children. When I was thirty I started to 
college with a wife and two children. I took my B.S. 
at Peabody College in 1921 and my M.A. in 1925. 
All these years, save the four I spent in college and 
another four when I undertook to freelance, I have 
been a school teacher—a rural teacher, a high school 
superintendent, a college professor and head of an 
English department. I am still in school work, head 
of an English department in a junior unit of the 
University of Tennessee. I state this with no special 


Harry Harrison Kroll 


pride. But I have clung on to teaching because it is a - 


job, a certain income, when a writing income on the 
side might vary from less than half the professorial 
salary to four or five times that income. 


Most writers I know are peculiar fellows. They are 


either timid and frightened, or arrogant and cocky. 
I belong to the former. I have always had need for 
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By HARRY HARRISON KROLL 


some sense of certainty in financial matters, because I 
felt an obligation to my family in shape of food, 
shelter and clothing. And, of course, I have always 
liked my three square meals a day, and on time. 
Teaching is a means of supplying the bread and 
butter. If I had meat and gravy and cake now and 
then I got it from writing. I tell young writers to get 
a job and write on the side until they have achieved 
some degree of success, or failed. If the great degree 
of success they dream of never comes, then, they 
always have something to eat. 

Of all the jobs a writer can take while building 
up to success, to my mind there is none better than, if 
as good as, teaching. If you teach English or journal- 
ism then your work is your right hand while your 
writing can be your left. If you have what it takes, 
your writing may well become your right hand and 
teaching your left. Another thing in favor of teaching 
is relatively short hours—usually about six a day; long 
evenings for writing, long week ends; better than 
these, long summer vacations. I have written many 
a wood pulp over the week-end and sold it for more 
money than I got from the week of teaching. 

@ 

Back in 1928 and 1929 I used to have a routine. I 
was then teaching journalism at a little denomina- 
tional college in Iowa. I was paid $200 a month. 
Three evenings a week I would crank out a juvenile 
story of around 2500 words. I sold 90% of these 
little yarns to David C. Cook Co. and the Methodist 
Publishing House in Nashville, or other church pub- 
lishing houses, for prices ranging from $20 down to 
$5. The usual price was a half cent a word. On Sun- 
day afternoons I would go up to my room and knock 
off a pulp. Regularly these stories fetched me $50 
and $60 from Street and Smith. I would mail the 
story Sunday night and the following Sunday morn- 
ing in the mail I would pluck from my box a check. 
In February of 1929 when I knew for certain I would 
not be retained in a position I was never very happy 
in, I went to my typewriter every moment I had to 
spare. I have that record in a little black book before 
me now. I wrote twenty-one stories. Six were pulp. 
The rest were juveniles. I sold three of the pulps for 
$55, $60, and $90. I sold 11 of the juveniles for 
prices ranging from $20 to $6. Seven were duds that 
I never sold. The total income for that month’s writ- 
ing was $339. 

I figured if I could make $339 writing on the side 
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from a teaching job that paid $200, then I might 
reasonably hope to make around $3500 a year writ- 
ing alone. I would stop teaching and free lance. I 
did and regretted it. For the panic caught me flat- 
footed, and my markets crumbled like snowmen in 
July. What might have happened if the 1929 bust 
had not come I wouldn't know. I freelanced it 
through the four lean years‘and it almost ran me mad. 
I did make money. I made more money at times than 
I had ever made before. I can turn to my little black 
book and note, say. the month of June, 1932. That 
month I wrote thirteen stories. One I sold to Coun- 
try Gentleman for $500. Two pulps fetched $37.50 
and $30. The rest were juveniles. 1 was getting 
more for these now—-the prices were $26, $13, $25, 
$9, $10, $5, $25 and $26. The total income from 
that month's writing was $705. I give these details 
not to be boresome but to illustrate a point—two 
points, really. I'll come to them before I am through. 

As soon as a teaching job opened | got a place. 1 
have been here twelve years. There were times when 
I was free lancing that I was frantic. I'd wake of a 
morning yelling out of my sleep, “God, I’ve got to 
have an idea! Where am I going to get an idea?” I 
wanted, naturally, a $500 idea. I would have settled 
for a $50 idea. But an idea I had to have, and it had 
to be good enough so that, once written, it would 
have a chance at selling. The month above had only 
two duds, and I think I have since sold one of those. 
I dropped keeping records as I drifted into novel writ- 
ing. That is why I got a job, it is why I tell begin- 
ning writers to keep their jobs and write in their 
spare time. A writer has to have people. I can’t live 
without them. To sit day after day at your type- 
writer, hammering out stories, being hounded in your 
dreams by need for plots—you may make some money, 
but it will kill you. I am sure it would have driven 
me mad. \ 

But I have made the two points already. One is, 
the absolute necessity to a writer of a constant flow 
of ideas good enough to work with; and freedom in 
his emotions and finances for him to take time, lei- 
sure, get the repose, for those ideas to mature. You 
can’t have this sense of relaxation when you are 
driven like a galley slave to your typewriter. You 
are almost dead on your mental legs from writing 
too much, and yet you are desperately unhappy when 
you are not writing. I say again—I can’t say it too 
often or too loudly: Work at something else for a 
living and write for the creative satisfaction it gives 
you. I believe in the long run the money will follow. 
If it doesn’t, you'll not have starved in a garret. 

I've always discounted garret-starving, working all 
night, drinking one pot of coffee right after another 
and chain-smoking at the same time, and turning out 
a great opus. I don’t believe any of the notions that 
people have advanced as substitutes for honest, regu- 
lar writing times and hours. For one, that success 
in authorship consists in nine parts perspiration and 
one part inspiration. Or that such success consists 
mostly of gluing the seat of the pants to the seat of 
the chair and writing. If the latter were true, I'd get 
rich making glue for the pants; better still, invent- 
ing a chair for authors that would supply its own 
glue. Glue and perspiration never yet made a story. 
It is your mind, your ability to see a story and cap- 
ture it, to understand people, to know the value of 
words and have skill in their use; to know, by intui- 
tion, when you have something that moves you and 
you can hope it will move others. You have to write, 
which means sticking to the chair. You have to 
sweat. Often you do it in agony and tears. But those 


6 


are not the things that make you a successful writer. 
The thing that will make you a writer is the intangi- 
ble creative urge; and for it to grow best and function 
well, you have to be reasonably free of money worries. 
That brings me back to what I have said before. 

As I look back down the years, I see little that I 
would change in my writing career, save that I would 
have brought more confidence to my work than I did, 
and probably saved five years because of such faith. 
Among the things I would not change is the teaching 
job. 1 would go on and peddle my own work around 
as | did, though rejections often killed my soul. I 
learned a world from editors. They wrote me long 
letters that 1 am sure took time from their other tasks. 
A. L. Sessions, when he was alive and editor of 
Street & Smith pulps, now and then took time out to 
say, “Keep sending me your stories. Your one fault, 
as far as our requirements are, seems to be in your 
plots. Don't give up.” He sent them back. Then 
he told me how to fix one up so he could use it. He 
bought it for $50. After a while he was buying one 
out of two or three I sent him. When he died I 
missed him a great deal. 

1 sold other editors, but they had not the kindly 
touch that Sessions had. S. §. McClure did the same 
thing when I started breaking through there. I still 
have McClure’s letters. He bought five of my stories 
and used only one before he finally went bankrupt 
and McClure’s suspended. I sold one of the four he 
returned to me to Sessions, and made the other three 

very long stories they were—into what finally be- 
came the book that brought me into public notice, 
sold to Hollywood, and put me into bush-league big 
time. 

“Shall I try to get an agent to handle my stories?” 
you ask. I tell you no. No. Editors rarely take much 
time with stories from agents which otherwise they 
would ask a writer to change so they can use. Maybe 
with big writers they do it, but not the lesser fry. I 
have used an agent, and he paid his keep by getting 
higher prices; but that was after I had established 
myself. I sold my own stories to Atlantic, to Esquire, 
to Country Gentleman, and most of the rest. I sold 
my own books. I sent the manuscript of “Cabin in 


°PPEs 
“I’m fed up on this ‘SOME DAY.’ I’m going to 
settle down and write! NOW, start pounding!” 
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the Cotton” to 35 publishers before the 36th one, Ray 
Long, who had quit Cosmopolitan and entered book 
publishing, accepted it and featured it as the first 
novel of the new house of Long-Smith. That was in 
1931 and the panic was booming. The record of that 
book is a story in itself. It took me five years to 
come upon Ray Long. There was once, when I was 
in Towa, when | came within an ace of making a fire 
in the furnace one sub-zero morning with that manu- 
script, which I had thrown over on the coal bin. I 
still shudder when I think of how my career might 
have been changed had I obeyed that impulse. Don't 
ever throw anything away. On the other hand don’t 
be silly and think all your early efforts will make a 
fortune. But keep your stuff till you have judgment. 
It will come with experience. 

Another thing I would not change in my career is 
a certain humility that caused me to start at the bot- 
tom. If you have the goods I most certainly would 
start at the top. I didn’t. I had to learn to write, 
and while I was leatning I was willing to sell the 
little markets that you never hear of unless you buy 
the Author & Journalist for its supreme market lists. 
(No apple polishing!) 

I wrote juveniles, and there I learned how to write. 
There is this you can say for the Sunday School edi- 
tors. They will take writing quality good enough for 
Atlantic and pay you just as little as God and their 
consciences allow. But you will learn how to do good 
work and you will. get publication with them, and 
you'll get a little money. I once sold 147 of these 
stories in one year, at an average of $13.50; and 
made over $1900 from juveniles alone. Some ot 
those stories deserved better markets than those I 
made, but $1900 from writing when you are break- 
ing through has more value than its dollars and cents. 

Later I did not snoot the pulps. When I was sell- 
ing pulp fiction with some ease I gave it the best 
I had, just as I had the juveniles. When I became a 
better writer and could approach the Atlantic, I sold 
Editor Weeks and Ellery Sedgwick. There were 15 
years or so between the first story I sold the Southern 
Agriculturist for $8 and the story “Second Wife” 
which Af¢lantic took, O'Brien republished, the Golden 
Book took, and which has since been reprinted in 
college textbooks and other “bests.’’ Had I started at 
the top, I might have made Atlantic sooner. But I'd 
have died along the way from the fatal malady, re- 
jectionslipitis, than which there is no more painful 
complaint. Young writer, start at the bottom—dad- 
burn your soul. Eat the humble dirt of those who 
know how to be lowly. I detest squirts that think 
they have to begin with the Post. Few do, believe 
me. Between my lowly start and “Second Wife’ lay 
something like $35,000 of writing income. It’s not 
a fortune, but you take pride in it when you have 
sweat it out of your brains and typewriter. 


Another thing I would not change is trying to write 
all sorts of things—short stories, articles, editorials, 
poetry, novelettes, serials, and novels. I tried every- 
thing, first and last, and so found out what I could do 
hest—in my case it is novels. I have one non-fiction. 
one play, many poems of indifferent quality; and 
finally historical novels, which I seem to do best, 
and certainly enjoy the greatest success at. By experi- 
mentation a writer finds his level. But fundamentally 
I have always been a book writer. I should have 


known that when, at 20, before I started to school, I _ 


wrote a novel of twenty chapters, 20 pages to the 
chapter, and finished it one winter. I wore out three 
old rebuilt typewriters learning to write novels, and 
finished nine more, and started innumerable others, 
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writing perhaps half of them, or a quarter, or the 
first chapter, before abandoning them. 

All those years I wrote because I loved it. I had 
no thought of any actual success. I was a hick school 
teacher in the wilds of Alabama, and who was I to 
dream of actually becoming a writer? I never saw 
one till 1 started to Peabody. But when I started sub- 
mitting I began to get encouragement. I still have 
two of those manuscripts; the one that W. W. Jacobs 
almost took in 1921, and I wept when it came back 
after 10 months with the publisher. Not long ago I 
took those books out. They filled me with the mists 
of nostalgia. Yet they taught me something else, 
that I would have given the world to know when I 
dreamed of getting them published. They demon- 
strated I was a writer. I should have known one day 
I would make it. First, the manuscripts were per- 
fectly typed, the spelling was accurate, the paragraph- 
ing, English, sentence structure, punctuation, all were 
right. 1 wrote in scenes, in character, and plot. The 
plot was not particularly good. The characters were 
not particularly well realized. But everything was 
there except the skill that came ten years later. Ah, 
those ten years! A novelist once said a fiction career 
is a ten-year sentence. I served my time. So will you 
have to, unless you are the ten-thousandth exception. 

Now I see my list of books on the flyleaf of my 
last one. I am a novelist. I can expect reasonably to 
make a certain sum from my titles. I write one a year. 
But there is only one thing worse than beating your 
way up even to such moderate success as I claim: 
You have to keep on writing books as gcod as, or 
better than your last. I have a book this moment that 
my publisher says is not good enough to follow 
“Their Ancient Grudge.’” He says to put it away for 
a time. Maybe two years, maybe longer. A New 
York publisher will take it the instant I send it to 
him. I know that; I have his letter, his offer. The 
question no longer becomes one of getting a thing 
accepted. It is, shall 1 change publishers in mid- 
stream? These decisions are hard indeed to make, 
and they complicate authorship beyond any measure. 
But this is not the worry of the heginner. His 
problems are certain questions that haunt his days 
and nights 

I cannot help being the school master. I have 
been one many a year. I even taught Jesse Stuart. 
And James Still. And other writers. I tell you this, 
then: Writing is not easy. You will earn all you 
ever get from it. But if it’s in veu, nothing car 
keep it from coming out; and I herewith Jift my 
hand and lay it upon you, and say, “God bless you.”’ 
There are things, in successfu! authorship that you 
cannot measure, cannot tell. You will know when 
you achieve them. But it will take a lifetime, and 
maybe some of the problems at the end are as trying 
as those at the beginning. 


PADDING 
By OLLIE JAMES ROBERTSON 


Since poems are paid for by the line, 
I'm stretching out 
This verse 
Of mine. 
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FOR some time, word had been reaching us from 
writers, from agents, and from other sources, that 
book publishing houses were hanging out the “No 
Buying” sign. We were informed even that book 
contracts were being returned. 

How much was truth? How much just writers’ 
LOSSIP 7 

In an endeavor to get the facts on the book pub- 
lishing situation for our readers, we dispatched a 
questionnaire to representative publishers, who re- 
sponded quickly and at length. The A. & J. is most 
appreciative of their cooperation. 

Except in one or two isolated cases, paper was no 
longer considered a major problem. Most houses had 
sufficient on hand or available as needed, although 
it was not always of the quality desired, and it was 
very high. 


l’ery high. Those were the words we heard on 
every hand. Production, from composition to bind- 
ing, is higher than it has ever been before. Whereas 
a publisher once could break even on a book that 
sold from 3000 to 5000 copies, he must now sel! 
8000 to 10.000 copies before he can look to a profit. 

In the October issue of Atlantic Monthly. Alfred 
R. McIntyre, president of Little. Brown & Co. since 
1926, gives a detailed picture of “The Crisis in Book 
Publishing.”” He shows what happened during World 
War II when government control of the use of book 
paper and reduced manufacturing facilities created 
bv personnel shortages, caused a radical reduction in 
new titles. Following V-J Day and the removal of 
naper controls. “many publishers of trade books,” 
according to Mr. McIntyre, “pulled out of their files 
plans for post-war expansion and assured themselves 
that in 1947 their sales would be larger than ever 
before if sufficient paper was available and would 
he double their sales in 1941. . Conservative 
business judement gave way to editorial ontimism.”’ 

But that October. “wage controls were lifted. and 
with the turn of the vear, the industry stopped pay- 
ine excess profit taxes.” 

Mr. McIntyre proceeds to show how _ increased 
wages all down the line have affected the book pub- 
lishing industry. He shows that “the price the pub- 
lisher pavs for composition has nearly doubled: waves 
in the plant have gone up 82% during the same 
period: and in November. when the compositors will 
start getting forty hours’ pav at present rates for 
thirtv-seven and one-half hours’ work, and time and 
one-half for any additional hours worked. the total 
hourlv wage increases will be 190 rer cent if the 
plant operates fortv hours a week.”” Paner. printing. 
folding. and birding. making of electrotvpe plates. 
desionine of iackets—all have increased greatlv. 

Mr. MclIntvre’s breakdown of costs reveals that 
in 1941. a novel of 350 paves with a four-color 
jacket. priced at $2.50. would have made the nub- 
lisher a ret profit of &818 on sale of ANN conies: 
todav. with a retail nrice of $2.75. a similar book 
would result in a net loss of nearlv $1500. 

Simple solution would seem to be to price the 
books hieher. But Mr. McIntvre does not believe 
that sales in number of volumes could be maintained 
to the point where overhead percentage would shrink; 


THE BOOK PUBLISHING 
PICTURE — FALL OF '47 


An A. & J. Survey 


he believes, instead, that higher prices “would drive a 
large part of the reading public away from the book- 
stores.” 

What, then, does. Mr. McIntyre suggest? One 
suggestion is “lower royalties by percentage 
are in order, at least until the break-even point for 
the publisher is reached. It is not how much an 
author gets per copy sold, but how much he gets in 
all from the sale of his book that is important.” 

We cannot here cover Mr. MclIntyre’s comments on 
book clubs, which he calls the bete noire of the book- 
sellers, and his various other suggestions, but we do 
recommend that everyone interested in book pub- 
lishing read his article in the Atlantic. 

Now, to our survey: 

Not many publishers suggested a reduced royalty. 
Norman H. Snow, Director of the Trade Depart- 
ment, Charles Scribner's Sons, was one who did. He 
said: “I believe that books which deserve publica- 
tion will continue to be published, but in some in- 
stances authors will have to resign themselves to 
accepting a reduced royalty until the plant account 
for the book has been amortized.’””’ And Theodore M. 
Purdy of D. Appleton-Century Co., Inc., voiced the 
opinion that “the only possibility here (reducing 
expenses) seems to be a general reduction of authors’ 
royalties, drastic as this may seem.” 

Nearly all the publishers responding reported they 
were trying their level best to avoid any drastic in- 
crease in the price of books. Said John Fischer of 
Harper & Brothers, ““We believe that if it becomes 
necessary to price the average novel at above $3.00, 
the market may be severely restricted, to the detri- 
ment of authors, publishers, and readers. This means 
that we must practice every economy. It also means 
that we cannot publish as many books as we did in 
the past which would appeal only to a very special- 
ized or limited group of readers.” 

K. S. Giniger, Publicity Director, Prentice-Hall, 
Inc., admitted that they are making some increases, 
but in general are attempting to keep prices as low 
as possible. “The effect of this on our publishing 
plans,”” said Mr. Giniger, “is that we must select 
manuscripts more carefully, screening them for a 
sales potential of not less than 10,000 copies and 
preferably 20,000 or more.” 


C. Halliwell Duell of Duell, Sloan & Pearce, Inc., 
reported that his house had made every effort to 
absorb the larger part of its heavier operating cost 
through special economies, more eficient planning, 
celline and distrihutine. and so forth. 

Speaking for the Viking Press, Marshall A. Best 
said: “Many incidental economies will be necessary 
in attempting to reduce the cost. But this alone will 
not solve the problem, which can only be solved by 
greatly increased sales volume—which means greater 
selectivity of titles and greater emphasis on the better 
selling books, with consequent reduction of marginal 
books for the small and special audience. This is a 
situation which we do not welcome, and the Viking 
Press will do everything possible to continue its 
publishing of the best books it can find in every 
field of general public interest.” 

Doubleday & Company, Inc., Ken McCormick re- 
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porting, is making an effort to make books shorter 
in order to keep the price spiral from strangling the 
book business. “We feel it would be very easy to 
price books right out of the buyer's market since 
you don't Aave to buy a book.” 

John F. Earnshaw of the Globe Book Co., educa- 
tional publishers, wonders why publishers don’t get 
together to relieve the cost of production situation. 
E. Shimmons, Manager, Book Department, Simmons- 
Boardman Publishing Corp., goes farther and suggests 
ways that costs could be cut. He says: “If the bind- 
ers can perfect automatic sewing machines or auto- 
matic binding with the use of special glue which 
does away with sewing, twenty-five cents on the pres- 
ent forty cents cost of binding a book will be slashed. 
If. rubberoid or paper mats such as are used for 
newspaper cuts can be developed for books, the high 
costs of half-tones, and plates can be cut in half. 
New paper mills will bring paper costs down. With 
the manufacturing bottleneck reduced to size, the 
would-be authors of books will have a better chance 
to sell their manuscripts.’ 

How are publishers reacting to these conditions in 
thetr buying? 

C. W. Follett of Wilcox & Follett Co., speaking of 
conditions in the juvenile field, said: 

“Salesmen continually report a glut of unsold mer- 
chandise in stores and on the shelves of publishers. 
Many younger companies with large stocks of unsold 
books on hand are offering titles in a juvenile field 
at discounts as large as 75%. This naturally affects 
all other publishers. More and more remainders are 
coming on the market in the juvenile field and it 
may be months before these are absorbed by the 
trade. 

"So for 1948 we are picking our titles with greater 
care than ever before. We shall publish only those 
titles that we are absolutely sure we can sell. All 
questionable items have been eliminated. Real relief 
will come, at least in the juvenile field, when the law 
of supply and demand has had an opportunity to 
exert its influence over a period of a year or two and 
publishers collectively do not publish more books than 
the market will absorb!” 

Frederick V. Fell, President, Frederick Fell, Inc., 
likewise admits to buying “only material we consider 
sure-fire.” “This,” he says, “may work a hardship 
during the next six months, but once writers and 
publishers get into the selective habit, that will be- 
come the normal situation. . . . On our part, we are 
asking writers to query us first concerning their writ- 
ing projects and to send material in by invitation 
only. In this way, we hope to eliminate unnecessary 
delavs and disappointments. We are constantly on the 
alert for good novels, self-help books and good non- 
fiction.” 

Although D. Appleton-Century’s list “may tend to 
be smaller during the next season or two, we are 
still looking for good fiction, biographies, popular 
historical studies. and books on the American scene, 
as well as travel books, books on music, and anything 
of sufficent general interest to pay for itself nowa 
days,” according to Theodore M. Purdy. 

The Bruce Publishing Co. (Milwaukee), William 
Holub, Publicity Director, is continuing to publish 
in the same quantity as in previous years. Needs in 
fiction are for good stories (50,000 to 100,000 words) 
which, without violating the integrity of the novel 
form, present man as responsible to God for his con- 


duct. “At the same time,” says Mr. Holub, “we in- - 


sist as strongly as anyone upon the principle that the 
first purpose of a novel is to entertain.” 
In biography, this house is looking for “an objec- 
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tive recreation of an important and intrinsically in- 
teresting person, written in a readable style and re- 
flecting honestly the times and circumstances in which 
the subject lives. The biography should be based on 
a careful objective study of as many of the best 
sources as possible.” 

The editors of the various divisions of Prentice- 
Hall are as interested as ever in fiction, standard non- 
fiction. business books. technical books. self-improve- 
ment titles and textbooks in the college and secondary 
fields, but with an eye to a sales potential of not less 
than 10,000 copies and preferably 20,000 or more. 

Murray & Gee, Inc., believes that the demand for 
the sound technical book—the how-to book—is 
stronger than ever and that publishers are eagerly 
seeking this type of material. This house itself is 
particularly interested in books dealing with home- 
making and gardening, although it would like to see 
all sound non-fiction books of general interest. 

Largest field of book sales at present for Simmons- 
Boardman Publishing Corporation is its line of build- 
ing books, though it has concluded that the plan 
books side of the building book line has been over- 
developed. “Some book stores, including Brentano's 
in Chicago, are quietly closing out their plan books. 
People who expect to build homes as soon as condi- 
tions warrant do not need to look at pictures of dream 
houses still on an architect’s drafting board. They 
can go to the suburbs and visit new homes under 
construction and get facts and figures.” 

Duell. Sloan & Pearce, Inc., states that the natur 
of its list has not undergone any fundamental change. 
and fiction of the better sort, good books of humor, 
regional books that have a fairly wide appeal, out- 
standing mysteries. biographies. exceptional books on 
aviation, and its history, etc., all are being sought. 

€ 

In the religious field. Zondervan Publishing House 
is highly optimistic. Though cost of books is higher, 
demand is greater, according to P. J. Zondervan, and 
the firm has plans for the largest list it has published 
in several years 

Caxton Printers, Ltd., Caldwell, Idaho, was hard 
hit by the paper rationing program when it was in 
effect, and stil! finds the paper situation desperately 
tight. J. H. G.»son, President, feels that the firm’s 
publishing commitments will not be met before the 
end of 1950. “We expect to publish all of the books 
for which we have contracts’ says Mr. Gipson, “but 
we can cffer contr wis to writers who are content 
to watt until uve hare done this before expecting pub- 
lication of their own matertal.” 

Other comments - 

H. C. Lewis, Dodd. Mead, & Co. . . . “So far as 
we are concerned please be certain that we are glad to 
examine manuscripts and that we expect to continue 
publishing. Certainly we have no intention of repudi- 
ating anv contracts which have alreadv been made, and 
it would surprise us if any reputable publisher is 
sianning any such action.” 

Helen Van Pelt Wilson. Executive Editor, M. Bar- 
ron & Co., Inc. “We are not inviting new 
manuscripts at this time, although we are glad to 
consider any of exceptional and broad appeal and of 
obvious selling power, within, of course, the confines 
of our subjects. Our schedule for 1948 is now prac- 
tically filled and 1949 partially so.” 

Robert L. Crowell of Thomas Y. Crowell Co... . 
‘In our experience trade book sales are better than 
for any pre-war level, but the increases in costs of 
goods and the enlarged overhead have virtually 
eliminated profit from trade book publishing.” 
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Hou do these current conditions affect the new 
writer? 


Says Diggory Venn, Publicity Director, Houghton 
Mifln Co.: ‘This situation calls for very thoughtful 
editorial discussion on new books. But it does not 
mean any lack of interest on our part in new books. 
In fact, we are more interested than ever in the good 
hook whether it is written by a new author or an 
established one.” 

“While there is undoubtedly a tendency to give 
preference to the assured established writer,’ admits 
Joseph P. Mullahy, Didier, Publishers, “we ourselves 
have by no means closed our eyes completelv to the 
worthwhile book, well written, with something im- 
portant to offer, written perhaps by an unknown. 
Such works, however, must be good. for, increasingly, 
they are read with a much more sharpened sense of 
discrimination. This means of course that much of 
the mediocre material which formerly had some 
chance will encounter difficulty in today’s market.” 

Mr. Mullahv concludes with this optimistic note: 
“We are confident, however, that the situation as it 
is today will definitely improve -— indeed, certain 
signs have already appeared which seem to corrobor- 
ate this belief.” 

J. A. McKaughan, Director of Advertising, J. B. 
Lippincott Co., who sees a normal and somewhat 
anticipated recession in book publishing, but nothing 
like a depression, holds out this hope: “In my 
opinion, a good hook will never go begging for a 
publisher, no matter what the economic condition of 
the country may he. This was certainly true even in 
the depths of 1933.” 

Admitting that the conditions of the publishing 
trade are “truly and sadly frenetic,’ George W. Joel, 
Editor, The Dial Press, hastened to add. ‘‘However. 
not from the point of view of the prospective writer. 
There was never a time in which publishers were as 
unxtous for the work of good writers as they are at 
present. He believes, too, that because of the 
increase in production costs a publisher cannot take 
the chances that he was able to before the war, there- 
fore, “the books he does decide to publish are given 
a greater send-off.” Mr. Joel concludes: “We do not 
find that there are shortages of paper for production. 
We do find a great shortage of publishable manu- 
sertpts.”’ 

H. D. Vursell, Vice-president, Creative Age Press, 
Inc., referring to the two courses that seem open to 
the publisher today—'place a retail price on a book 
which will price it right out of the market, or pub- 
lish it at such a price that his margin of profit is 
almost non-existent’’—said: “This makes it folly for 
a publisher to gamble on an unknown quantity. It 
means that he has a strong tendency to invest his 
money only in a sure thing. This leads to strangula- 
tion of new authors and a generally weak and cau- 
tious attitude editorially in the publishing house 
itself. What the answer is to this situation, we don’t 
know.” 

Harper & Brothers’ John Fischer was emphatic in 
stating, “We have not stopped buying manuscripts. 
On the contrary, we are searching more vigorously 
than ever for first-rate writing in both the fiction and 
non-fiction fields. We are making a particular effcrt 
to help develop young authors. since we are hopetul 
that American writing may he entering a new period 
which will prove as fruitful as the great years after 
the first World War. A rumber of hegivring rovel ‘cts 
—such as John Horne Burns. whose first book, "The 
Gallery,” has had such unusual success—are already 
beginning to emerge.” 

“The situation today should be a real challenge to 


authors to produce writing of higher quality,’ de- 
clares Rosemary B. Yorke, Associate Editor, The 
Bobbs-Merrill Co. “The market is there for good 
books. Why are so few good contemporary novels 
being written?” she asks. 

Mrs. Yorke emphasizes that “although production 
conditions do not encourage us to experiment, we are 
certainly on the lookout for talent and ideas in the 
field of literature we are accustomed to handling and 
have confidence in our ability to publish successfully. 
For example, we are always particularly interested in 
good biography, historical and regional material of 
veneral appeal, and novels both historical and con- 
temporary of merit... . We are very proud of our 
juvenile books though our field is somewhat limited. 
We feel we know best how to publish for the age 
level of eight to 12 years, and of a minimum length 
of 20,000 words. For the present, at least, manu- 
scripts of picture hooks for the pre-school age do not 
interest us.” 

Up to the writer? 

“The tragedy in much of the present-day writing, 
as | see it from my office,” says August Dietz, Jr.. 
President, The Dietz Press, Inc., “is the lack of writ- 
ing on the part of too many embryo authors. They 
apparently have thought about a book. and zzango! 
a 300- to 500-page script is knocked-off on the port 
able and rushed to a publisher. There was no time 
wasted. and little, if any. spent on research, re-writing 
or following honest criticism. Even forgetting the 
ancient axiom that the only road to success in writing 
is to write. write, and write. 

“So far this year our readers have read more than 
700 scripts from which only eight were accepted, and 
| haven't read of a contemporary publisher announc- 
ing the publication of any of the 692 rejected ones 
from our staff. 

“All of this is not intended as a criticism of the 
writing fraternity, but as a plea to beginning and 
unheralded authors to give more time to their wrft- 
ing and less time to the possibilities of the finished 
work. If it is sound and good, it will be accepted b» 


publisher.’ 
O00 0 
MOSTLY PERSONAL 


(Continued from Page 3) 
every sport story he has written since he began writ- 
ing them in 1943. 
A 


Despite conditions in the publishing field. we have 
the longest Book List we have ever published. And 
every rame hos been checked! In addition. there is 
the survey of book publishers we undertook to clear 
the uncertainties that existed in writers’ and agents’ 
minds. Paravhrasing Borden’s Elsie, “If it’s a book, 
it’s got to be good’’—for 10,000 copies at least in 


1948. 
AAA 
So crowded for space. I must shorten up. Can't 
even tell you about Mortimer, the kitten that doesn’t 
run but comes on a gallop. Besides, my head 
tires easily after my interesting experience! 
Oo 
Modern Romances, Dell Publishing Co., 149 Madi- 
son Ave., New York 16, will continue its 4 cent 
basic rate “in the future insofar as we can foresee” 
according to word from Hazel L. Berge, editor. “I 
am stressing this comment at the present time,” she 
adds, “because of the vast number of queries con- 
@rning rates and lengths that have come to me re- 
cently from my writets.” 
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By LEE FLOREN 


FINALLY the medicos said I could go home and 
the friend who owned the apartment house where 
we lived came to the hospital after me. I loafed the 
rest of the week; I had been in the hospital a month 
that spring in 1942. The second week I got in front 
of my ‘Elsie’ Smith. 

Word by word, sentence by sentence, paragraph by 
paragraph, I finished a Western story I’d been work- 
ing on when taken suddenly ill. Finally I got it 
finished and Louis Silberkleit of Columbia Publica- 
tions, Inc., sent me a quick check. His letter said in 
part, “I've got a wide open market for sports yarns, 
Lee.’ 

Me write a sports Yarn? I was a ‘Western’ man, 
wasn't 1? Already, after three years of part-time 
scribbling, I'd sold some fifty-odd Western yarns. 


These shorts and novelettes had found a ready mar- 
ket with Jack Burr of Street and Smith, Mike Tilden 
and Rogers Terrill of Popular, and Harry Widmer, 
then at Ace Magazines. I had even written two love 
novelettes, both of them hitting Rangeland Romances. 
But I had never tackled a sports yarn. 


I had already made one big discovery: the basic 
plot of every yarn—Western, love, sports, air—was 
the same—an appealing hero or heroine strives against 
odds to attain a certain desirable goal. And what 
was the essential difference between a Western story 
and a sports yarn? Well, in the Western, the hero 
was on horseback; in a sports story, he was in the 
ring, on hockey skates, dipping a paddle on a rowing 
crew, or even pitching horseshoes in a big tourna- 
ment. He still had a goal to strive toward. 


And besides, hadn’t I sweated in high-school foot- 
ball, played basketball until my heart pounded like 
a rusty switch-engine, pole-vaulted until I had got- 
ten a swell case of shin-burns? I had the background 
for sports yarns and I knew a little bit about writing. 


So I slowly, laboriously, pecked out a “fight” yarn. 
With misgivings I sealed it and addressed it to Louis 
Silberkleit. A check came back and a note saying 
nearly every writer wrote fight yarns. But I had 
sold the story, and that was the main thing. 


Nevertheless, doggedly and stubbornly, I kept 
tapping out a fight yarn now and then and, bless his 
buttons again, Louis Silberkleit took each one in turn. 
I found I didn’t have time to write many sports 
stories, for the press of my Western fiction grew 
greater. But the checks still looked good so I pounded 
them out at intervals. 

I found that my earlier premise had been correct: 
the basic plot of a sports yarn is the same as the 
basic plot of a Western action or love story. Some 
body fights hard to reach a certain goal, and this can 
be either material or mental. , 

I left fight yarns for a while and wrote a baseball! 
story. I had a small, hard-working chap, coming up 
from the minors, take his first whack at big league 
catching. I got the idea from a note in a magazine 
that stated that almost all big-league catchers were 
big, brawny men. They had to be, to hold down the 
job. 

So I took this little chap, whose heart and soul 
demanded that he get into big league ball. He was 
cocky, as small men usually are, but under his cocki- 
ness he had doubt, fear, and a feeling he would fail. 
Besides his own personal and monetary needs to 
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satisfy, he also was married and had a good wife. He 
wanted to give her a good home. 

Of course, his team was against him, mostly be- 
cause of his cockiness. He was a little lost, the speed 
was too fast; he was in the big leagues. Finally he 
found out he had nothing to fear but himself. He 
snapped out of it, bossed his nine, came out on top. 

The story reached print under’ “Sawed-off Back- 
stop.” 

Besides having a material goal to reach, he also 
had to reach a certain mental state of mind. This lat- 
ter, of course, was the harder. But he did, and he 
was satisfied, and I hope the reader was satisfied. I 
was, I know; I cashed the check. 

A miler came out of the war, shrapnel in one leg, 
his heart set on breaking the world record for the 
mile. A university graduate, he was studying for his 
law degree in graduate work, and running for an 
athletic club. All his life, from grammar-school days, 
he had planned to hold the mile-record. 

But now, with shrapnel in one leg, with a limp 
he tried to hide, could he come through? He ran 
against the best of them and he never won. Then 
came the day when, driving ahead at the lead of the 
pack, he was close to the record. A few feet from the 
tape, his leg gave way. 

No, he never won. He’d never run again. But 
he’d gone down fighting, he was satisfied; he’d run 
a clean, hard race, but fate was against him. And 
what man he reasoned, can whip fate? 

Your athlete, or your team, does not necessarily 
have to win, in order that your yarn be successful, 
and find its way into print. Perhaps at one time edi- 
tors required the fighter to win each fight, even by a 
narrow margin, but, if such a time ever existed, it is 
not true today. The main thing is that your hero se 
up his best fight in every contest. He can lose, but 
he loses with good grace; he loses with good sports- 
manship and with honor. (Or maybe it’s the team that 
fights and loses.) 

Nor need your hero or team lose by narrow mar- 
gins, or win by similar margins. Nothing is more 
boring, to me as a reader, than to read about a team 
that wins each game at the last moment, and wins it 
by a few needed points. Or the fighter who comes 
from behind to out-point another good scrapper. 

Is somebody rearing up on his hind legs to inform 
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me that such things do happen in real life? That 
fact I will willingly concede, but they do not happen 
consistently. They are exceptions to the rule, not the 
rule. Of course, somebody once caught two or three 
passes, in the last five minutes of play, in the Rose 
Bowl a few years back, and thereby won the game for 
Southern California. It happened, but it doesn’t hap- 
pen every New Year's day, or Saturday after Saturday 
for one particular team. 

Life is still stranger than fiction. If you doubt 
that adage, write a story from some of the real 
incidents of life, and try to sell it. I have a few in 
my files I'm still hoping to place with some gullible 
editor, 

e 

After all, characters count more to the reader than 
does the winning of the final, nerve-tingling game. 

Another item to be mentioned is the names of 
teams and colleges. I always, for one, make up names 
for the colleges mentioned in my stories. Of course, 
sometimes I use the name of a real college indiffer- 
ently in a story, but my hero always plays in a 
fictitious conference for a fictitious college. And the 
teams he faces are also fictitious. Maybe some of the 
alumni of certain schools wouldn’t like me to put 
their college in an unfavorable light. I don’t know; 
I don’t care. But I have enough trouble without 
inviting more. 

The Rocky Mountain section uses a_fast-break, 
man-to-man basketball. Drib Johnson, a young coach 
at his first job as head-coach, played his basketball 
on the Pacific Coast, where zone formations are used. 
He tried to introduce this system when he came to 
Mountain University. Crowds fell off and his team 
was lazy, not much good. He had to fight the faculty 
to keep his system in, and he had to fight the alumni. 
He had plenty of opposition, but he came out on top 
with his team. Bob Lowndes took it for December, 
1946. Super Sports, under the title “Who Plays For 
Glory?” 

A_ halfback, playing on a losing team, wants to 
play razzle-dazzle now and then, especially when his 
eleven is trailing. Of course. promiscuous handling 
of the ball sometimes pays off. but sometimes it pavs 
off to the opposing team in fumbles, and intercepted 
passes. But he sees it is the only way they can win. 
Thev have to get breaks, for they are out-played. 

He wins only one game by razzle-dazzie. but he 
proves his point. It was recently on the staids in 
Sports Fiction, and the title was “There's A Place 
for Razzle Dazzle.” 

Your readers are snort-fans of either sex. They sit 
on the sidelines and suffer when their team 1° set 
back, thev roar when their team scores. Your job is 
to make them suffer and roar with vour storv. Make 
your characters real—get your line down, make sweat 
drip off the tackle’s jaw. make him mutter as he set- 
tles, ready to smash a play. Let your reader hear the 
impact of shoulder-euards. let him hear the erind of 
cleats, let him feel the hard smash of the tackle. 

Don’t dazzle him with too much techrical lanenave. 
Your job is to entertain, not to confuse. Mavbe he 
doesn't know the difference between “screening” and 
“blocking.” He's just the average spectator. He reads 
your storv because it saves him going in the rain to 
a basketball game, because you put the dust of the 
field in his eyes, put the smell of the dressing rooms 
in his nostrils. 

Let him inside your characters. Let him get down 
there with the big guard, leg hooked around the 
center's ankle, and let him see the ovposing line 
shift. let him see the safetv-man go back to pick up 
the kick. Show him the flash of skates, let him hear 
the boom of a hard-pitched ball against a catcher’s 
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mitt. Let him look through the eyes of the first- 
baseman, with a runner coming in a bunt. Let him 
feel the baseman bunch his muscles, watch the ball 
come in. 

For that’s why the fan reads sports stories. A non- 
player himself, he must be vicariously led onto the 
gridiron, onto the ice, onto the hardwood basketbal! 
floor, onto the track and the field. 

There are two ways to get information: by watch 
ing an athletic contest and talking with coaches and 
players, or by reading the sports pages in your dail 
newspaper or some other sport periodical. 

Watch your high-school in its football, basketball 
baseball games, and in its track meets Watch the 
way the 880-yard relay men handle ‘he baton, how 
the pole-vaulter grips his aluminum pole, how the 
discus man swings his arm, ringed in by his circle 
Go to college meets, go to prize-fights, to groaner- 
matches. 

Your sports page furnishes many ideas that can be 
worked into completed yarns. Once I read a column 
where a sport-writer pointed out ring odditiés, actual 
occurrences that had taken place in a squared circle. 

Some of these were grotesque but all of them were 
true. I used them in a fight story. A blundering, 
ignorant middleweight was married to a homely, flat- 
breasted woman, seemingly a shrew. The middle- 
weight didn’t have much between the ears but his 
wife, Jennie, was plenty smart. Always, when the 
middleweight got in trouble in the ring, Jennie pulled 
some trick, or had him pull some trick, that helped 
the middleweight win. She was, in a sense, an 
amateur psychologist. 

The story was told from the middleweight’s man- 
aver's viewpoint. I also stirred other ingredients into 
the plot. including a shapely chorus girl. All in all, 
it was quite a mess. 

But it hit print under the title, “No Gloves For 
Jennie.’ Granny Rice. that dean of sports writers 
ricked it up for his half-hour broadcast, sandwiching 
it between stories written by Damon Runyon and 
Ring Lardner. 

And it was authentic. Not a sport-fan in the world 
could write in and claim such proceedings never 
occurred. For it was’ based on actual life and the 
crazy screwv things that happen to mortals, esnecially 
those willing to get their ears beaten off in the ring. 
Rut one must remember thet the odditv of the plot 
did not make the story salable. The characters were. 
after all, the main elements in the yarn. At least, I 
hore so. 

The Weld Almanac is a sport-writer’s Bible. For 
it hos all the records for various events and the names 
of the record-holders, where the record was set. and 
wh» set that particular record. Read other periodicals 
edited for the snortsman—Rirg. to mention one. 
Read them and vet the flavor, the taste. of that par- 
ticular sport. Read and read and read, both maga- 
zires covering the snort you are interested in, and 
these you intend to hit. Study technique. how certain 
wricers obtain their effects. how they handle differ- 
ent difficult scenes. 

Be sure vour story is not out of “date.” Don’t 
write a hockey story in March and expect to sell it 
read‘lv. For if an editor did buy it, he couldn't 
possibly use it until next December. and few editors 
these davs are tying money up in copy they cannot 
use for almost a vear. 

I trv to be at least four months ahead of the sports 
parade. In March I work on a football story. No. 
it isn’t beine teld from the viewpoint of the quarter- 
back or fullback or coach, as most of them are; the 
story is viewed throug the water-boy’s eyes. My 

(Continued on Page 28) 


The Author & Journalist 


raphy 
journ 
alder 
hook: 

Ar 
roma 


Mabr 


Not 


4 
N 
O 
G 
m 
re 
le 
W 
N 
hi 
Ir 
W. 
ton 
phe 
ta 
“ha 
Joe 
A 
tect 
A 
(4 
let 
A 
lelp 
A 
ago 
voca 
Dal 
A 
title 
only 
wort 
Invi 
Ar 
Ar 
earl 
al 
ee 
Ap 
(Gen 


THE AUTHOR AND JOURNALIST'S ANNUAL HANDY MARKET LIST OF 


ry 


h 


NOVEMBER, 1947 


This directo: 
includes name o 
preferred len 
manuscripts. 
sider submitted material. 


of American book publishers is brought up to date and published annually. 
firm, address, the approximate number of titles issued per year, types of books — 
h limits, methods of remuneration. and the name of editor or officer in charge of buying 
ublishers who have furnished incomplete information in all 
“Vanity publishers’’—that is, concerns that publish at author's expense, without 


Information 


robability do not ordinarily con- 


regard to merit of material—have been excluded in all cases where the facts are known to us. It is suggested 
that readers preserve this issue, and make corrections, as changes in the publishing field are noted in the 
Literary Market Tips department from month to month, until the next directory is published a year hence. 


Ab!ngdon-Cokesbury Press, 150 Sth Ave.. New York J! and 
$10 Broadway, Nashville 2, Venn. (50 titles yearly.) Religious, 


ethical, church school books, teligious education texts; history, 
hymuody, philosophy. Juvenile fiction and non-ficton; leisure 
time activity books for adults and young people. referred 
length, 40-75,000. Royalties. Nolan B. Harmon, Jr. Invites 
ss. 


Academic Press, Inc., 123 E. 23rd St., New York 10. Books 
on science only. 

Acorn Publishing Co., Rockville, Centre, N. Y. (5-10 titles 
vearly.) Specialized publishers of aptitude and achievement tests 


Royalties. Invites submissions. Andrew J. MacElroy. 
a Press, Inc., Cambridge 42, Mass. (4-plus 
titles yearly.) ow and medical textbooks. Royalties. 


Outright purchase. A. Crawford. Does not invite Mss. 


Aero Publishers, 2162 Sunset Blvd... Los Angeles 26 
(10-26 titles yearly). Specialized publishers of aero non-fiction, 
texthooks, translations, and reprints. Royalties. Ernest J 
Gentle, Pres. Does not invite Mss. 

Ilen, Towne and Heath, Inc., Madison Ave., New York 


Interested only in 
non-fiction, plays, 
Standard 


A 
19, (6-8 titles 
music or closely 


during fall- winter, 1947.) 

related subjects. Novels; 
readings; translations; reprints; juvenile non-fiction. 
contracts and royalties. David Ewen. Invites Mss. 

Allyn and Bacon, 50 Beacon St., Boston. (35 titles yearly.) 
Textbooks. Royalties. Paul V. Bacon, editor-in-chief. 

American Academy of Political and Social S-ience (The), 3457 
Walnut St., Philadelphia 4. Works on political and social 
science. Does not invite submissions. 

American Assn. for State & Local History, Box 1881, Raleigh, 
N. C, (4 titles yearly.) Literature regarding techniques of 
historical societies and organizations. Christopher Crittendon. 
Invites correspondence concerning Mss. 

American Baptist Publication Society (The), 1701-3 Chestnut 
St., Philadelphia 3. (See The Judson Press.) 

American Book Company, 88 Lexington Ave., New York. 
40-50 titles yearly.) School and college texthooks. Royalties. 
W. W. Livengood. 

American Library Association, 50 FE. 
(10-26 titles yearly.) Bibliographies, indexes, books on all 
aspects and types of library service, Does not invite general 
submissions. Royalties. E. O, Fontaine. 

American Photographic Publishing Co., 353 Newbury St., Bos- 
ton. (5-10 titles yearly.) Technical and educational books on 
photography, photo engraving, collecting, hobbies, arts and 
crafts. Preliminary correspondence necessary. Outright pur- 
chase, or royalties. Frank R. Fraprie. 

American Press, 70 E. 45th St., New York, N. Y. (3 titles 
yearly). Rell «ious hooks. Royalties. Rev. John La Farge, S. J 
Does no’ invite Mss. 

American Radio Relay League, West Hartford 7, Conn. Radic 
technical books only. K. B. Warner. Does not invite Mss. 

American Society for Metals, 7301 Euclid Ave., Cleveland 3. 
(4 to 10 titles yearly.) Textbooks and technical books on 
metals, 200 to 500 pages. Royalties; outright purchase 
fh. Thom; Mr. Ray T. Bayless. Query before submitting. 
American Sunday-School Union, 1816 Chestnut St., Phila- 
delphia 3. Religious bocks, poetry, juvenile fiction. 69,000 
words preferred length for fiction. Royalties. W. J. Jones, Kd. 


American Technical Society, Drexel Ave. and 58th St., oi 
cago 37. (Approx. 25 titles yearly.) Technical hooks, all kinds: 
vocational textbooks. Royalties or outright purchase. J. Ralp! h 
Dalzell. Invites Mss. 

American Tract Society, i 
titles yearly.) Religious books, T'rotestant and Evangelical 
only, translations, reprints, (50,000-60,000); tracts, 1000-1500 
words. 10% royalties, author’s expense. Rev. T. Christie Innes. 
Invites Mss. 

Anderson, (The W. H.) Co., 
(10 titles.) Lawhooks only. 

Antioch Press (The), Yellow Springs, Ohio. (Up to 10 titles 
yearly.) VTexthooks, translations, essays, non-fiction. Royalties, 
rccasionally author's expense. Write before submitting Mss. 
Freeman Champney, Mgr. 

Appleton-Century Co. (D.) Inc., 35 W. 32nd St., New York. 
(General Novels, Non- fiction; biography, autohiog- 
raphy, memoirs, books on ng sociology, texthooks, 
journalism, history, not less than 50, Juveniles; books for 
older boys and girls, Books dealing the drama; travel 
Textbooks. Royalties. Theodore M. Purdy. Invites Mss. 

Arcadia House, Inc., 123 FE. 18th St.. New York 3. 
ae og novels, about 65,000 words. Royalties. Miss 
Mabry. 


Huron St., Chicago 1}. 


21 W. 46th St., New York 19. (12 
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Arch'tectural Book Pi blishing | Co., Inc., 112 W. 46th St.. New 
York 19 (10 titles yearly.) Texthooks on architectural art, 
textiles, interior decorations. Technical works, translations, 
reference and stamlard warks Royalties, occasionally author's 
expense, W. M. McRostie. 

Ar-hway Press, 4! W. 47th St., 
in special art and gift items. 


New York 19. Interested only 


Arco Publishing Co., 480 Lexington Ave., New York. (30 
titles vearly.) Novels and non-fiction, adult, any length 
Royalties and outright purchase; sometimes author's expense 
Reprints. David Turner. Invites Mss. 


New York 16. Self-help. 


Ardzn Book Co., 386 4th Ave.. 
Frank Richardson. 


mail-order hooks, 60-80,000 words. Royalties. 
Invites Mss. 

Argus Books, Inc., 3 W. 46th St... New York 19. (30 titles 
yearly.) Novels; non-fiction, Royalties. Ben Abramson. Invites 
Miss 

Arkham House, Sauk City. Wis. 
novels, short stories, particularly those with a supernatural 
theme, 65-100,000. Customary royalties. Cordially invites sub- 
missions, but now overstocked. August Derleth. 

Artists & Writers Guild, Inc., 200 5th Ave., New York 10. 
(40 to 50 titles yearly.) General publishers of juvenile fiction 
and non-fiction. Usually outright pruchase. Invites Mss 

Asia Press, 62 W. 451th St.. New York 19. Books only about 
Asian subiects or hv Asian writers, Submission of such man- 
uscripts invited. (Por the present, these hooks will be pub 
lished hy the John Day Co., under double imprint.) ° 

Association Press, 347 Madison Ave., New York 17. (25-30 
titles yearly.) Non-fiction, on religious subjects, sociology, so- 
cial pro‘lems. recreation, physical topics, groun work, educa- 


(8 titles yearly). Fiction 


tion. gnidance, inspirational. Games and novelties. Royalties. 
L. K. Hall. 

Atlantic Menthly Press, & Arlington St.. Boston. (45. titles 
yearly.) (Vublishes with Little Browr.) Fiction; non-fiction; 
texthooks. juvenile. Royalties. Stanley Salmen. Dir. Solicits 
Mss 


Audel (Theo.) & Co., 49 W. 23rd St., New York 10. Tech- 


nical books. 

Augsburg Publishing House, 425 S. 4th St., Minneapolis_15, 
Minn, (15-20 titles vearly.) Lutheran religious hooks. Con- 
siders Mss. hut requires considerable time for decisions, Out- 
right payment, occasionally royalties or author’s expense. Ran- 
dolph E, Haugan, Mer. 

Augustana Bo-k Corrern, Rock Island, Ill, Religious hooks: 
Christian juvenile fiction Outright purchase. r. Daniel 
Nystrom. Invites Mss. 

Augustin (J. J.) Inc., Publisher, 125 E. 23rd St., New York 
10. (10 titles yearly.) American Indian, art, science, history, 
photography, non-fiction. 


Aurand Press, 900 N. 3rd St., Harrishurg. Pa. (2 to 6 titles 


yearly.) Pennsylvania history. (Ahout 6 titles yearly.) Royal- 
ties, outright purchase. A. Monroe Aurand, Jr. 

Avon Book Co., 119 W. 57th St., New York 16. (50 titles 
yearly.) Preferred length, 256 pages. fovels, plays. readings. 
poetry, reprints. Royalties. Mr. Jo. ‘Meyers. 


San Carlos, Calif. (1 


Aviation Press, 1590 El Camino Real, 
aeronautical technical 


or 2 titles yearly.) Aviation texthooks; 
books. Royalties. Lt. Leslie Thorpe, 


Baker (Walter H.) Company, Inc., 178 Tremont St., Boston. 
Plays, platform readi..gs, material for entertainment. Special 
day programs for schools. Royalties or outright purchase. 

Ban-roft-Whitney Co., 200 McAllister St., San Francisco 1. 
(100 titles yearly.) Law books. Royalties, outright purchase, 
sometimes author’s expense. 

Bankers Publishing Co., 475 Main St., Cambridge, Mass. (4 
titles yearly.) Banking and finance books. Keith F. Warren. 

Banks-Baldwin Law Publish'ng Co., 1904 Ansel Road, Cleve- 
land, Ohio. (15 to 50 titles yearlv.) Law texts, state statutes, 
digests, etc. Outright purchase. Wm. L. Baldwin. 

Banks Upshaw & Co., 707 Browder St., Dallas 1, Texas. (20 


titles yearly.) Texthooks and invenile non-fiction, games, novel 
ties. Royalties. Invites Mss. A. Stigler. 
Bantam Books, 1107 Broadway, New York 10. (About 60 


yearly.) Reprints. Royalties by contract with original 
Walter Pitkin, Jr. 


67 W. 44th St., 


titles 
publishers. 


Barnes (A. S.) and Co., New York 18. (45 


. titles yearly.) Texthooks on physical education, health; works 


on leisure, sports, hunting and fishing; folk dancing, games, 
novelties. Royalties. Invites Mss. 
& Noble, In-., 105 Sth Ave., 


Ba New York. College 
textbooks, technical works. Royalties. A. W. 


Littlefield. 
13 


st- | 
im 
all 
nd 
hi 
le 
be 
1a 
le 
ng, 
at 
le 
his 
he 
ed 
ed 
an 
an 
all 
ng 
rld 
he 
lly 
1g 
lot 
re 
nd 
nd 
als 
ar- 
ga- 
nd 
ain 
er- 
n't 
it 
n't 
rset 
rts 
Jo 
er- 
he 
Ay 
ist 


s (M.) & Co., Inc., 114 E. 32nd St., New York 16. 
(15 titles yeariy.) Homemaking, gardemng, cooking, decorating. 
Village l’ress division also includes New England titles, ine. 
history. Royalties. Helen Van l’elt Wilson. 

Beacon Press (The), 25 Beacon St., Boston. (10 to 15 titles 
yearly.) Unitarian, religious books. Royalties or outright pur- 
chase; rarely author’s expense. Invites Mss, Query first. Mel- 
vin Arnold. 

Beckley-Cardy Co., 1632 Indiana Ave., Chicago. Juvenile non- 
fiction, € to 14 years, for school reading. Plays, entertainments, 
games, cutouts, etc. Royalties or outright purchase. J. C. 
Sindelar 

Beechhurst Press, Inc., The, 296 Broadway, New York. 
Better-grade fiction and non-fiction; juveniles; practical books. 
Royalty or outright purchase. ‘Thomas Yoselofi. Invites Mss. 

Behrman House, Inc., 1261 Broadway at 3ist St., New York 
1. (About 6 titles yearly.) Novels; non-fiction; textbooks; 
poetry; juvenile fiction and non-fiction; all of Jewish interest. 

Bender (Matthew) & Co., Inc., 109 State St., Albany, N. Y. 
149 Broadway, New York. (About 100 titles yearly.) Single 
volume and encyclopedic law texts for all states, annotated 
statutes, form books, reports, 500 to 10,000 pages. Royalties 
and outright purchase. Invites Mss. Matthew Bender, LI. 

Benziger Brothers, Inc., 12-14 W. 3rd St., New York. (40 titles 
yeariy.) Books for Catholics, any subject. Royalties, outright 
purchase, or author’s expense. 

Biblion Publishers, 4828 N. Kenmore Ave., Chicago 40. (2 to 
4 titles yearly). Religious books only. Royalties. l’aul C. Hoff- 
man. Invites Mss, 

Binfords and Mort, Graphic Arts Bldg., Porland, Ore. (12-15 
titles yearly.) Material rtaining to the Northwest. Novels, 
non-fiction, ys, reprints, juvenile fiction 
and non-fiction, 60-80, wor oyalties, author’s expense. 
Peter Binford. 

Blakiston Co. (The), 1012 Walnut St., Philadelphia 5. 
Medical and Scientific Division—Science, agriculture, bacteri- 
ology, botany, biology, chemistry, geology, physics, medicine, 
harmacy, dentistry, economics. Textbooks, reference books. 
Royalties. James B. Lackey. Invites Mss. 

Bloch Publishing Co., 31 W. 31st St., New York 1. (18 titles 
in 1946.) Jewish literature. Judaica and Hebraica, Bibles, pray- 
er coke. fiction, juveniles, educational books, anthologies, 
plays, readings, games, poetry. Royalty, outright purchase, 
or author’s expense. Invites Mss. Anna Fisc 

Blue Ribbon Books, 14 W. 49th St., New York. (Division of 
Garden City Pub. Co., Inc.) Reprint editions of novels, non-fic- 

errill Co. (The), 724 N. Meridian St., Indianapolis. 
Novels, 60,000 words up, all types. Juvenile 
fiction and non-tiction, 20,000 words up. Adult non-tiction— 
biography, history, and other subjects of general interest. 60,- 
000 words up. Textbooks for schools and grades. Law books. 
Royalties. General publications, Mrs. Rosemary B. York; 
juveniles, Miss Vatricia Jones; textbooks, Lowe Berger; law 
rani R. L. Moorhead. invites Mss. 

Bond (P. S.) Pub. Co., 2205 California St., N.W., Washing- 
ton 8 D. C. Military texthooks. Royalties; outright purchase. 
Col. P. S. Bond. Invites Mss. 

Boni and Gaer, 133 W. 44th St., 
tion; translations; political hooks. 


Novels; non-tic- 
Royalties. 


New York. 
80,000- 120,060, 


Co., 62 W. 45th St., New York 19. (4-5 titles 
le and library texts. Royalties. Frederic G. 

elcher. 

Branford, Charles T., 6 Beacon St., Boston 8. (4-5 titles 
yearly). Non-fiction; biographies. Royalties. Invites Mss. 

Broadman Press, Sunday School Board, Southern Baptist Con- 
vention, 127 9th Ave., Nashville, Tenn. (30 titles yearly.) 
Religions fiction, non-fiction, adult and juvenile; religious text- 
books; biography and autobiography. Royalties 10%. John L 
Hill. invites Mss. 

Institution, The, Washington, D.. C. (8-14 

yearly.) Economic Gabe by staff members. No Mss. want 
H. G. Moulton. 


Bruce Publishing Co., 540 N. Milwaukee St., Milwaukee 1, 
Wis. (45 titles yearly.) 4 or 5 literary novels; texthooks for 
elementa and secondary schools, and colleges; technical and 
mechanical books; Catholic religious books; juvenile fiction 
and non-fiction. Royalties. Wm. C. Bruce, 

Bugbee (The Willis N.) Co., Syracuse, N. Y. (About 20 titles 
yearly.) Entertainment material, plays, recitations, special day 
material; especially full evening plays and novelty stunts, Out- 
right purchase. Grace M. Bughee. Invite Mss. 

Burgess Publishing Co., 426 S. 6th St., Minneapolis. 75 
titles yearly.) Mimeoprint and photo offset publishers. Text- 
hooks and technical books. Royalties, occasionally author’s ex- 
pense. Charles S. Hutchinson. 


Cadillac Publishing Co., Inc., 220 5th Ave., New York 1. 
Currently interested in non-fiction books of the self-help and 
how-to types which have a general appeal. Dorothy Sara, Ed. 
Please query before submitting. 

Callaghan & Co., 401 E. Ohio St., Chicago 11. (75 to 100 
titles yearly.) Law  texthooks, reprints, and translations. 
Royalties, outright purchase, sometimes author’s expense. 
Invites Mss. 

Cambridge Ny gag om Press, 60 5th Ave., New York 11. (100 
titles peo Non-fiction; technical and religious books; 
plays, readings, poetry, translations. Plan of remuneration 
not given. F. Ronald Mansbridge. 

Capitol Publishing Co., 139 5th Ave., New York 10. (10 titles 
yearly). Juvenile fiction and non-fiction. Royalties and outright 
purchase. K. M. Plowitz. 

Caxton House, 9 Rockefeller Vlaza, New York 20. (8 titles 
yearly). Non-tiction; self-help books; 35-50,000 words; reprints. 
Outright purchase. Arthur Zeiger. Invites Mss. 


Caxton Printers, Ltd., (The), Caldwell, Idaho. (26 pre-war.) 
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Noa- fiction; juvenile fiction and non-fiction. Royalties. J. H. 
Gipson. Invites Mss. (Will not catch up on pub. till late 1949.) 

Century Publications, 139 N. Clark St., Chicago 2. Reprints 
of novels only. 

Chemical Publishing Co., Inc., 25 Court St., Brooklyn, N. Y. 
(Unlimited titles yearly.) Chemical, technical and scientitic 
books. Royalties, 

Childrens Press, Inc. (subsidiary of Regensteiner Corp.), 
Throop and Monroe Sts., Chicago 7, Juvemie books original 
in concept, significant in —— and outstanding in color and 
design. Margaret Friskey, 

Christian Science Monitor, 1 Norway St., Boston 15, Mass. 
Non-fiction; poetry; games, novelties; juvenile fiction and 
non-fiction, Outright purchase. Erwin D. Canham, Ed. 
Chronica Botanica Co., Box 151, Waltham, Mass. (Approx. 
10 titles.) Specializes in Botany and Agriculture. Textbooks 
and technical books. 120,000 words. Royalties. Invites Mss 
Dr. F. Verdoorn. 

Clark Boardman Co, Ltd., 11 Park Place, New a 7 (3 
titles yearly.) Publishers of law books. E. S. Mor 
Cloud, Inc., Publishers, 605 N. Michigan Ave., Chicago 11. 
(30 titles yearly.) General publishers of novels and non-fiction 
Royalties. F. L. Owen. Invites Mss. 

Clymer Motors, 2125 West Pico, Los Angeles 16. (10 titles 
yearly.) Books on automobiles (early ones and racing); also 
motorcycles. Royalties or outright purchase. Invites . on 
motors only, Floyd Clymer. 

College Entrance Book Co., 104 Sth Ave., N. Y. (5-10 titles 
yearly.) Textvooks. Koyalties. Invites Mss. in its specialized 
tield. Joseph O. Lawrence. 

Columbia University Press, 2960 Broadway, New York 27. 
(80 titles yearly.) Non-fiction, adult; biography, history, 
philosophy, philology, science, popular science, politics, socio- 
logy, education, religion; textbooks, translations. Royalties, 
or author’s expense. Charles G. Proffitt. 

Colonial House, 1049 E. Chelten Ave., Vhiladelphia 3s. ( 
titles yearly.) Juveniles featuring ‘“‘our foreign neighbors, 
fiction and non-fiction, 20,000-100,000 words. Royalties. Invite- 
Mss. 

Comstock Publishing Co., Inc., Cornell Heights, Ithaca, N. Y. 
(6-12 titles yearly.) Educational works on biological science; 
textbooks; non-fiction. Royalties, seldom author’s expense. In- 
vites Mss. 

Concordia Publishing House, 3558 S. Jefferson Ave., St. 
Louis 18, Mo. (40 titles yearly.) Religious and devotional non- 
fiction books. Religious novels. Royalties. O. A. Dorn. Does 
not solicit Mss. 

Conjure House Division oi Business News Publishing Co., 
450 W. Fort St., Detroit 26, Mich. (10 titles yearly). Genera! 
publishers, novels, non-fiction, and technical books on refrigera 
tion, air conditioning. Royalties. G. F. Taubenack. Invites Mss 
Cook, Ezra A., Publisher, P. O. Box 796, Chicago 90, III. 
do titles yearly.) Books on fraternal subjects and particularly 
Freemasonry. Outright purchase. Invites Mss. on Freemasonry. 
Cornell Maritime Press, 241 W. 23rd St., New York 11. (15 
titles yearly.) Specialized publishers in the broad field of ma- 
rine non-fiction, Technical books and translations. Felix 
Cornell, Pub.; Roland E. Burdick, Ed. 

Cornell University Press, 124 Roberts Place, Ithaca, N. Y. 
(15-25 titles —. Non-fiction, textbooks, technical books, 
translations. oyalties; occasionally author’s expense. Invites 

ss. 

_Coward-McCann, Inc., 2 W, 45th St., New York 19. (40-50 
titles yearly.) Novels, Non-fiction, juveniles. Royalties. Cecil 
Goldbeck, Ed.; Rose Dobbs, Juvenile Ed. Invites Mss. 
Creative aM Press, 11 E. 44th St., New York 17. (20 to 30 
titles yearly. Novels; non-fiction; poetry; translations. Roy- 
alty basis. D. Varsell. Invites Mss. 


Ah sensei Publishing Co., 1790 Broadway, New York 1% 
Western reprints only. Outright purchase from book pul 
lishers. Samuel Bierman. 


Crime Club, 14 W. 49th St., New York 20. (Affiliated with 

nd. Doran.) (48 titles yearly.) Mystery novels, 60- 
00,000. Royalties. I. S. Taylor. Invites Mss. 

F. S. Crofts & Co. 101 5th Ave., New York 3. (35-40 titles 
yearly.) College textbooks only. Royalty basis. Invites Mss. 

Cross Publications, 116 John St., New York 7. Juvenile fic- 
tion only. Genevieve Cross Burger. Does not invite Mss. 

Crowell (Thomas Y.) Co., 432 4th Ave., New York 16. (App 
40 titles yearly.) Novels; non-fiction; references; college text 
hooks; juvenile fiction and non-fiction, 50-90,060 words. Royal 
ties. Submission of manuscripts invited. William Poole. 

Crown Publishers, 419 4th Ave., New York 16. General fic- 
tion and non-fiction. Royalties. Edmund Fuller, Hiram Haydn 
Invites Mss. 

Culinary Arts institute, 155 N. Michigan Ave., Chicago 1. 
‘Publishers of cookbooks, Interested only in work of Home 
Economists graduates. Payment in accordance with type and 
length of Ms. Ruth Berolzheimer. ‘ 

Cupples & Leon Co., 460 4th Ave., New York. (16-20. titles 
yearly.) Juvenile fiction and non-fiction; young children, 
1-30.000; ‘teen age, 47-60,000 words. Royalties or outright 
purchase. W. T. Leon. Invites Mss. 

Curl (Samuel), Inc., 123 E. 18th St., New York 3. (18 titles 
yearly.) Novels. Royalties. May Cameron. 

Current Books, Inc., 23 W. 47th St., New York 19. (Approx, 
20 titles yearly.) General publishers of novels and = fiction, 
60,000 words and up. Royalties. Invites Mss. A. A. Wyn, Pub. 
Bernard B. Perry, Gen. Mer. 


Dah! Publishing Co., Stamford, Conn. (10-12 titles yearly). 
Technical books covering hotel and restaurant administration. 
Royalties, 10% of sale price. Query before sulmitting. Crete 
Dahl, Pres. 
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Dartnell Corp., 4660 Ravenswood Ave., Chicago. (5 titles 
yearly.) Pubhiebers of technical books on sales and personnel 
subjects; industrial relations. Eugene Whitmore. Royalties. 
invites Mss. 

Davis (F. A.) Co., i¥i4-16 Cherry 5St., 
and nursing technical books. Royalties. 
Invites Mss. 


Day (The John) Co., 62 W. 45th St., New York 19. (35-40 
titles yearly.) General publishers. Royalty basis. Invites Mss. 
Daye (Siephen) Press, 105 E. 24th St., New York 10, (About 
5 titles yearly.) Non-fiction, textbooks. Royalties. Ruth Selden. 
inv.tes Mss. 


D2 La Mare, (A. T.) Co., Inc., 448 W. 37th St., New York 
i8. Garden books. Royalties. A. T. De La Mare, Jr. Does not 
invite Mss. 

Dennison, (T. S.) & Co., 635 KE. 22nd St., 
titles yearly.) Vlays and entertainment material. 
chase. L. M. Brings. Invites submissions. 


Devin-Adair Co. (The), 23 E. 26th St., New York 16. (10-15 
tities yearly.) All kinds of non-fiction. Royalties. Devin 
Garrity. Invites submission of Mss. Query before submitting. 


Dial Press, Inc., 461 4th Ave., New York 16. (40 titles 
yearly.) Serious novels, all types (50,000 to 100,000.) Nun- 
jiction, adult; biography, history, philosophy, science, f.ne a:ts, 
antholog.es. ‘No light fiction. Royalties. George Joel. Invites 
Mss. Readings within 2 weeks. 


Didier Publishers, 660 Madison Ave., New York 21. (40 to 
50 titles yearly.) Novels: non-fiction; religious hooks; trans- 
lations; games, noveltes; juvenile fiction and non-fiction. 
Royalties. 

Dietz Press, Inc., 112 E. Cary St., Richmond 19, Va. (40-50 
titles yearly.) Novels, non-fiction, gift books, juveniles, te 
meal, poetry, historical and research, University publications. 
Rovalties, outright purchase, or assistance to author, depend- 
ing on market prospects of material, l’oetry published only at 
author’s expense. Usual royaity contract on fiction and popular 
biography. Send Mss. August Dietz, Jr., l'res. 

Dodd, Mead & Co., 432 4th Ave., New York 16. (125 titles 
yearly.) Novels 70,000 words up. Juveniles, ages 10 to 15, Non- 
fiction, adult and juvenile; travel, biography, nature, e-says, 
arts and crafts. Poetry; translations. Royalties. F. C. Dodd. 
Invites Mss. 

Dodge Publishing Co., 200 E. 37th St., New York 16. Art 
calendars and gift books. 

Domesday Press, 1 Madison Ave., New York. (60 titles year- 
ly.) Juvenile fiction and non-fiction, preferred leng h 5000 
words. Rovalties or outright purchase. No longer a market. 
Geo. Hornby. 

Donohue (M. A.) & Co., 711_S. Dearborn St., Chicago 5. 
Juvemile fiction and non-fiction, Reprints, Gift Looks, Rel:gious 
iooks. Does net solicit Mss. Outright purchase. Marcus A 
Donahue, 

Dorrance & Co., Drexel Bldg., Philadelphia. (45-50  title~ 
yearly.) Particularly interested in verse; also publishes novels, 
non-fiction, technical hooks, _relig:ous books, juvenile fiction, 
and love fiction. Royalties. W. Dorrance. 

Doubleday & Co., 14 W. 49th St., New York 20. (200-250 
titles yearly.) Novels; non-fiction, 90,000; poetry, reprints, 
‘uvenile fiction and non-fiction. Royalties. Invites Mss. 

Dover Publications, Inc., 1780 Broadway, New York 19. (15 
titles yearly.) Non-fiction, scientific books. Mainly royalties. 
Hayward Cirker. Invites Mss. 

Dorset House, Inc., 33 \W. 42nd St., New York 18. (12 titles 
yearly.) Non-fiction; texthooks; popular ‘ous books;  par- 
ticularly interested in vocational self-help books. Rvoyalties; 
outright purchase, occasionally author’s expense. N. L. Rob- 
erts. Mss. invited. 

Drake (Frederick J.) & Co., 600 W. Van Buren St., Chicago 
7. Commercial art, mechanval, technical hooks; practical bos 
for home study and vocational training. Royalties. S. 
Drake. 

Dramatic Publishing Co. (The), 1706 So. lrairie Aveé., Chicax 
16° (50-60 titles yearly.) lays, especially 3-act plays suitable 
for high school, with one set, balanced cast or all women; one- 
act plays, especially contest plays; plays for young children, 
junior high; patriotic and religious plays; holiday plays; read- 
ings; general entertainment material. Outright purchase, o1 
on royalty basis. Reports in 2-3 weeks. 

The Dryden Press, Inc., 386 4th Ave., New York 16. Spe- 
cialized publishers of texthooks, non- fiction, and mathematical 
books. Royalties. Stanley Burnshaw. 

Duell, Sloan & Pearce, Inc., 270 Madison Ave., New York. 
(50-70 titles yearly.) Novels, non-fiction. Royalties. 


Duke University Press, College Station, Durham, N. C. (8-15 
titles yearly.) Scholarly works; A. G. Brice, Ed. and Assoc. 
Dir. Royalties or author’s expense. 


Durrell, Oliver, Inc., 527 Lexington Ave., New York 17. (if 
titles yearly). General publishers of non-fiction, Royalties. 
Oliver N. Durrell. Invites Mss. 


Dutton (E. P.) & Co., Inc., 300 4th Ave., New York. (125 
titles yearly.) Novels of permanent literary value; mystery 
and detective fiction, Non-fiction; religion, travel, fine arts, 
biography, memoirs, belles lettres, history, science, psychology, 
psychics, child culture. Poetry. Texthooks and technical works 
if of general interest, translations, reference works. Juvenile 
fiction and non-fiction; fairy tales. Rovalties. Nicholas Wreden, 
Mss. Ed.; Marguerite Vance, Juv. Ed. 


Vhiladelphia. Medical 
Wendell Hl. Grenuman 


Minneapolis. ( 
Outright pun 


Eerdmans (William B.) Publishing Co., 255 Jefferson Ave., 
. E., Grand Rapids. Mich. (60 to 80 titles yearly.) Religious 


fiction, novels, juvenile fiction, 15.000-100,C00 Roy- 


alties, 10%, outright purchase, sometimes author’s expense. 
Query before submission. 

Eldridge Entertainment House, Franklin, O. (15 titles yearly.) 
Amateur entertainments; 1 and 3-act plays for children and 
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adults; operettas. plays and entertainments tor schools and 
churches. Outrnght purchase. H. C. Eldridge. Invites Mss. 
_Eleska_ Studios, 190 Lexington Ave., New York. Juvenile 
fiction. Eleanor Eleska. Does not invite Mss. 

Essential Books, 270 Madison Ave., New York 16. Non 
fiction, Royalt es. Courtlandt Barnes, Jr. Invites Mss. 
Fairchild Publishing Co., 8 E. 13th St., New York 3. (12 
or more titles yearly.) Non-fiction and technical books covering 
textiles, fashions, home furnishings, 60,000-100,000. Royalties. 
Henry Zwirner. 


Falmouth Publishing House, 4 Milk St., P. Box 168, i 
land, Me. (1U t.tles yearly.) Non-tiction, aduit and juve- 
nile); poetry. Royalty, or a cooperative basis, Invites Ms. 
Leon Tebbetts. 

Farrar, Straus & Co., 53 Kk. 34th St., New York 16. Novels; 
non-fiction, poetry; translations, 60,000-75,000. Royalties. John 
Farrar. Invites Mss. 

Fell (Frederick), Inc., 386 4th Ave., New York 16. (12-1 
titles yearly.) Novels; non-fiction; juvenile fiction. (70,000 
words up.) Royalties. (Query first.) S.:Copstein. Invites Mss. 

Fideler Co., The, 40 Lonia Ave., N. W. Grand Rapids 2, 
Mich. (12 titles yearly.) ‘lexthooks; juvenile tietion and non 
fiction. Outright purchase. Does not invite submissions, LL. G. 
Beattie. 


Fine Editions Press, The, 227 E. 45th St., New York. (20 
titles yearly ) General publishers specializing in poetry. Usual 
voluine, 64-48 pp, Gustav Davidson. Dir. 

Fisher (Peter Thomas), 507 5th Ave., New York 17. German 
hooks. Royalties. Invites Mss. 

Follett Publishing Co., 1255 S. Wabash Ave., Chicago. (20 
titles yearly.) ‘Textbooks; juvenile fiction and non-fiction, 500- 
Royalties and outright purchase. Linton J. Keith. 
nvites Mss. 


Forbes (B. C.) & Sons Pub. Co., Inc., 120 5th Ave.. New 


York Il. (6 to [2 titles yearly). Specializes in business anu 
financial non-tiction, textbooks, and technical books on invest 
ing. Royalties. M.S. Forbes. Invites Mss. 


Foreign Policy Association, 22 E. 38th St., New York 16. 
Books on international relations. Outright purchase. Does not 
invite Mss. 

Fordham University Press, 441 E. Fordham Rd., New York 
58. Non-fiction; texthouks; science books; religicus. 
Royalties; author’s expense for some special works. Inquire 
regarding sulmissions. Edwin A. Quain, S. J. Dir. 


Foster & Stewart Pub. Corp., 210 Ellicott St., Buffalo 3, N. 
Non-fiction; aviation; educational, personal experience, ad- 
venture, juvenile. Query first. Royalties. Henry C, F. Stewart. 
Fox, Maurice W., 5832 2nd Ave., Detroit, Mich. Publishes 
only “‘larliamentary Usage’’ hy Emma A. Fox; does not ex- 
pect to publish any other hooks. 

French (Samuel) Inc., 25 W. 45th St., New York 19. Plays 
for Broadway, amateurs, Little Theatres, etc. Royalties or 
outright purchase, 

Friendship Press, 156 5th Ave., New York 10. (10 to 15 titles 
yearly.) Books on world friendship. Religious books. Juvenile 
fiction, ages 6 to 12, nonfiction; no fairy tales. Outright pur- 
chase. Does not buy unsolicited Mss. 


Funk & Wagnalls Co., 354 4th Ave., New York 10. Non- 
fiction, adult; reference books, biography, travel, sociology, 
science, to 50,000. Rovaliies. Frank Egner. Invites 
Mss. 


Funk (Wilfred), Inc., 277 E. 44th St., New York. Non-fiction. 


pa or outright purchase. Invites submissions. Douglas 
urton. 


Gabriel (Samuel) Sons & Co., 200 5th Ave., New York 10. (50 
titles yearly.) Juveniles, 3 to 8 years, up to 5,000 words; cut- 
outs, novelt.es, games and kindergarten pastimes, ideas. Out- 
right purchase, occasionally royalties. Miss H. Issacs or 
Bertram Gabriel, Jr. 


Garden City Publishing Co., Garden City, New York. (48 
titles yearly.) (Affiliated with Doubleday & Co.) Reprint 
fiction and_ non-fiction, juveniles. Few manuscripts purchased. 
Royalties. Van H. Cartmell. 


Garrett & Massie, Inc., 1406 E. Franklin St., Richmond, Va. 
Not publishing at present. 


Gillum Book Co., 490-408 Woodland Ave., Kansas City 6, Mo. 
Home economics technical hooks; also plays and readings suit- 
able for home economics groups. Outright purchase. Lulu W. 
Gilhum. Invites Mss. 


Ginn and Company, Statler Office Bldg., Boston. (150 titles 
yearly.) Exclusively textbooks for schools and colleges. Roy- 
alties. E. N. Stevens. 


Glade House, 303 Alcazar Ave., Coral Gables 34, Fla. (4 
titles yearly.) General publishers "of fiction, non- -fiction, text- 
hooks, all kinds of technical books, poetry, translations, juvenile 
fiction and non-fiction, Preferred length. not over 50,600 words. 
Advance and royalties; seldom outright purchase. Invites Mss. 
C. Corrigan. 


Globe Book Co., Inc.,°175 5th Ave., New York. (25 titles 
yearly.) Non-fiction, texthooks; history, law, English, foreign 
language, science, mathematics, commerce. Specializes in 
texts and drill devices for elementary, high school, and college 
use. Royalties. S. M. Polter. 

Gold Label Books, Inc., 257 4th Ave., New York 10. Novels; 
non-fiction; reprints; juvenile fiction and non-fiction. Royalties: 
rutright purchase. Requires permission for submission. 

Gramercy Publ'shing Co., 4/9 4th Ave., New York 16. (24 
titles.) Light fiction, 60,000 to 65,000 words; Westerns, mys 
teries, and love stories. Vreterence for third person, except in 
mysteries, contemporary detective and love stories. $150 pre- 
publication advance, plus rovalties over 2500 copies. Alice 
Sachs. Invites Mss. 
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Grayson Publishing Corp., 381 4th Ave., New York 16. 
(About 10 titles yearly). General publishers. Novels; text- 
books; non-fiction; reprints. Koyalties or outright purchase. 
Invites Mr. Schwartz. 

Greenberg: Publisher, 20! KF. 57th St., New York. (30 titles 
yearly.) Novels; non-fiction; plays; a few reprints; juvenile 
non-liction; games and novelties. Royalties. W. McDowell. 
Invites Mss. 

Gregg Publishing Co., 270 Madison Ave., New York 16. 
(40 ttles yearly.) Commercial education textbooks and ar- 
ticles. Royalties, outright purchase. C Blanchard. 

Grosset & Dunlap, 1107 Broadway, New York 10. Juvenile 
fiction and non-fiction, picture books, mystery, flying, and 
sports, 45,000 to 50,060 words. Reprints. Bernard Geis. Royal- 
ties. 


Hafner Publishing Co., Inc., 31 FE. 10th St., New York 3 
(10. titles yearly). Non-fict.on; textbooks; technical books; 
translations; reprints. Royalties and outright) purchase. Oc 
casionally requires authors to defray cost of publication. Does 
not invite Mss. 


Haideman-Julius Publications, Girard, Kans. (450 titles 
yearly). Publishers of Little Blue Books and larger books— 
novels; non-fiction; popularized science; occasionally  tratusla- 


tions. Outright purchase. Invites Mss. 

Hale (E. M.) and Co., Eau Claire, Wis. (60 titles yearly.) 
Textbooks in elementary school field; juvenile reprints, Roy- 
alties. Does not invite Mss. . M. Hale, Pres. 

Harcourt Brace & Co., 383 Madison Ave., New York. (100 
titles yearly.) Novels. Non-fiction; biography, history, general 
literature. Children’s books. Textbooks, college and high 
schoel, Royalties. y 

Harper & Brothers, 49 F. 33d St., New York 16, 
yearly.) Novels. Non-fiction, adult and juvenile; science, re 
ligion, travel, biography, popular history, etc. Textbooks; 
medical, business, industrial monographs, Juveniles, all ages; 
fairy tales. John Fischer, editorial director. Juvenile editor, 
Miss Ursula Nordstrom; husiness, Ordway Tead; college text 
nocks, E. J. Tyler; high-school texthooks, Vearson; 
religious, Eugene Exman; medical, Paul B. ‘Hoeber. Royalties 

a Co., 19 Ilunter St., S. W., Atlanta 2, Ga, Law books 
only. 

—_. Publishing Co., 43 W. 57th St., New York 19. (10 titles 
yearly.) Juvenile non-fiction. Outright purchase. Caroline Horo- 
witz. Query before submission. 

Hartsdale House, 220 W. 42nd St., New York 18. Reprints. 
Royalties. Outright purchase. J. M. Baruch. 

Harvard University Press, 38 Quincy St., Cambridge 38. 
Mass. (50 titles yearly.) Scholarly books, non-fiction in all 
fields. Royalties. 

Hastings House, 67 W. 44th St., New York 18. (30 titles 
yearly.) Non-fiction. Royalties. Invites submission cof manu- 
scripts. Walter Frese. 

eath (D. C.) & Co., 285 Columbus Ase.. Boston 16. (80 
titles yearly.) Textbooks, technical works for schools, colleges, 
Royalties. José Padin. Invites Mss. 

Hebrew Publishing Co., 77 Delancey St., New York. Text- 
books and religious books. Royalties. Invites Mss. 

Henley (Norman W.) Publishing Co., 17 W. 45th St., New 
York 19. Technical hooks only. 

Herald Publishing House, 103 S. Osage, Independence Mo. 
(Affiliated with Reorganized Church of Jesus Christ of Latter 
Day Saints.) Publishes own religious works by arrangement 
with own writers. No opportunities at this time for free-lance 
material. 

Herder (B.) Book Co., 15 and 17 S. Broadway, St. Louis 2, 
Mo (12 titles yearly.) Catholic non-fiction; — history, 
science, education, religion. Texthooks. Royal ties. 

Heuer (The) Publishing Co., Drawer 551, Cedar Ranids, Ia. 
(40-50 titles yearly.) (‘‘All the good titles we can get each 
year.’’) 1- and 3-act plays. Outright purchase. Invites sub- 
missions. Edward I. Heuer 

Hillhouse Press, 432 Temple St.. 0d Haven 11, Conn. Books 
on science, medicine, only. Mark Keller. 

Holiday House, 513 Ave. of the Americas, New York. (8-15 
titles yearly.) Juvenile fiction, non-fiction; translations; re 
prints. Royalties. Vernon A. Ives. 

Holme Press, Inc., 381 4th Ave., New York. General pub- 
lishers of novels and non-fiction. No other information given. 

Holt (Henry) & Company, Inc., 257 4th Ave., New York 10. 
Novels, all tyvnes. Juven'le fiction and non-fiction, Poetry. Tligh- 
school and college textbooks; translations. Royalties. Joseph 
A. Brandt, president; Gilbert Loveland. high school Dept.; 
R. MacMurphey, College Dept.; Denver Lindley, trade 


(200 titles 


Slenghees Mifflin Co., 2 Park St., Boston. (200 titles yearly.) 
Novels and non-fiction. all types. Texthooks, technical works, 
classical collections, reference works. Juvenile fiction and non- 
fiction, ages 3 to 16. Paul Brooks. 

Howell, Soskin Publishers, Inc., 17 E. 45th St., New York. 
(40 titles yearly.) Novels and non-fiction. hoth adult and 
juveniles. Preferred length limit, 100,000. Royalties. Invites 
Mss. William Soskin. 

Humphries (Bruce), Inc., 30 Winchester St., Boston, Novels, 
non-fiction texthooks, poetry, plays, games, reprints, relig- 
ious books, juvenile fiction and non-fiction, etc. Royalties, out- 
right purchase, author’s expense. Edmund R. Brown. 


ey Journal, 1115 17th St., N. W., Washington, D. C. 
(6-12 titles yearly.) Original articles, Translations, reprints of 
works on military subjects. Royalties. Invites Mss. Col. 
loseph 1. Greene, Fd. 

International Publishers, 381 4th Ave.. New York 16. (30 titles 
yearly.) Novels. Non-fiction, adult; history, philosophy. politics, 
sociology, oni. economics: specializes in books from Marx- 
ian viewpoint. tions. Royalties. 
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International Textbook Co., Scranton, Pa. (25 to 30 titles 
yearly.) ‘Trade, technical, business, college and high school. 
tach department has its own editor, Royalties. 

Intersciene Publishers, Inc., 215 4th Ave., New York 3. (20- 
25 titles yearly.) J’articularly interested in science and medi- 
cine. Textbooks, Technical books on chemistry. Royalty basis. 
Does not invite Mss. 

Iowa State College Press, Ames, la. (15 estes yearly.) Non- 
fiction, texthooks, reference books in fields of science and 
technology, and hooks of regional nature about lowa and Mid- 
dle West. Harold E. Ingle. Invites Mss. 

Island Press, 470 W. 24th St., New York 11. (i2-15 titles 
yearly.) Novels, mon-tiction; social science; religious; poetry; 
plays; readings; juvenile tiction and non-fiction. Royalties, and 
profits. Cooperative publishing company owned by its author 
members. At least 3 members of Press must approve Mss 
Submissions invited 

Irwin (Richard D.} Inc., 332 S. Michigan Ave., Chicago 4. (i 
titles yearly.) Specialized: ot college texthooks and 
beoks for industry. Royalties. Richard D. Irwin. Invites Mss 


Jewish Publication Society of America, 222 N. 15th St. 
Philadelphia, (6 titles yearly.) Jewish subjects. Novels; non- 
fiction, adult and juvenile, 100,000 words. Textbooks; volumes 
of short-stories, poetry, plays; translations. Juveniles; fairy 
tales. Royalties or outright purchase. Dr. Solomon Grayzel. 

Johns Hopkirs Press, Gilman Hall, Homewood, Baltimore 18, 
Md. (10-15 titles yearly.) Non-fiction; scientific, history, prac- 
tical science, political economy, medicine, general books. Does 
not solicit Mss. 

Jonathan Press, Inc. (The), 570 Lexington Ave., New York 
22. (6 titles yearly.) Reprint publishers. Royalties. Joseph W. 
Ferman. Does not invite Mss. 

Jones (Marshall) Co., Francestown, N. H. (5-10 titles yearly.) 
Non-fiction; books that appeal to a special market, no mini- 
mum, Prefers preliminary summary. Royalties; occasionally au- 
thor’s expense. Clarence E. Farrar, Mng. Director. 

Judd (Orange) Publishing Co., Inc., 15 E. 26th St., New York 
10. (12-15 tuties yearly.) Agricultural, garden, handicrait works, 
textbooks. Royalties; somet.mes author s expense. 

Judson Press (The), 1703 Chestnut St., Philadelphia 3. (10 
titles yearly.) Religion, religious education, ae history, 
occasional collections of stories. Length, 35,0U0 ; 
Royalties only. Inquire of Book Editor before pubaelttteas Mss. 

Judy Publishing Co., 3323 Michigan Blvd., Chicago 16. (20 
titles yearly.) Dog ag principally. Not in market for Mss. 
Royalties. Will Jud 


Kaleidograph Press, 624 N. Vernon Ave., Dallas 8, Tex. (15 
to 20 utles yearly.) Books on poetry and poetry writing; 
books of verse. Royalties or cooperative basis. Annual con- 
test for poetry books. Whitney ontgomery. 

Kelly (Robert W.) Publishing Corp., 309 Lafayette S1., New 
York 12. General publishers of non-fiction, texthooks, poetry 
Royalties. Robert W. Kelly, Vres. Invites Mss. 

Kenedy (P.J.) & Sons, 12 Barclay St., New York 8. ( 
titles yearly.) Catholic novels, non-fiction, textbooks, religious 
hooks. Royalties. Thomas LB. Kenedy. Invites Mss. 

Keystone View Co., Meadville, Pa. (5 to 10 titles yearly.) 
Visual instruction books. Royalties. G. E. Hamilton 

King’s Crown Press (a division of Col University 
Press), 1145 Amsterdam, New York. (About 35 titles yearly.) 
Educational publishers. Text-books. Research; er educa- 
tion; translations. Royalties, or cooperative basis. Invites sub- 
mission only of educational Mss. 

K (Alfred A.), Inc., 501 Madison Ave., New York 22. 
(100 titles yearly.) Novels, high quality. Non-fiction, not too 
technical. Juveniles. College social science textbooks. Royalties 
Invites Mss. 

Knox (John) Press, & N. 6th St., Richmond ¥, Va. (15 titles 
yearly.) Religious books only. Royalties. Invites Mss. 

Krause Friedrich, 4716 Broadway, New York 34. (6 titles 
yearly.) German novels, non-fiction, and translations. Does 
not invite Mss. : 


w Brothers, 328 S. Jefferson St., Chicago; 221 4th Ave., 


Laidl 
New York: 609 Mission St., San Francisco; 707 Browder St., 
Dallas, Tex.; 441 Peachtree St., N._E., Atlanta, Ga. (30- 50 


titles yearly.) Educational books. Royalties. John Laidlaw. 
Lartern Press, Inc., 257 4th Ave... New York 10. (12 titles 


yearly.) Novels, non-fiction, juvenile fiction and_ non-fiction, 
to 70,000. Royalties. A. Furman. Mss. invited only after 
correspondence. 


Lea & Febiger, 600 S. Washington Sq., Vhiladelphia 6. (25 
titles yearly.) Textbooks; medical, dental, pharmaceutical, 
nursing, veterinary science, agriculture, general scientific books. 
Royalties, 10%. Invites Mss. 

Lilja (Reuben H.) & Co., Inc., 912 W. Washington Blvd., 
Chicago 7. Publishers of 10-cent books for children. Always 
interested in seeing any ideas for books in this field (color- 
ing and cut-out hooks). R. H. Lilja. 

Lippincott (J. B.) Company, 227 S. 6th St., Philadelphia; Fag 
Sth Ave., New York. (75 to 100 —— titles yearly.) 
Novels, all types. Juveniles (25,000 to 75,000), up to 16 
years; rarely fairy tales. Non-fiction, adult and juvenile, all 
types. Textbooks. Specializes in Bg = 4 history, art, fiction, 
educational and medical works arely poetry or essays. 
Royalties. George Stevens; Bertram Lippincott; Lynn Car- 
ick: Tay Hohoft; Helen Dean Fish. (Juv. Ed.). 

Li‘tle, Brown & Co., 34 Beacon St., Boston. (75-90. titles 
yeatly.) Novels; biographies; historical works; cook hooks; 
popular non-fiction; juveniles. Ed.-of-chief of general books, 
Angus Cameron. Also legal works; address Editor. Royalties. 
Invites Mss. 

Liveright Publishing Corp., 386 4th Ave., New York 10. (18 
titles yearly.) Novels, non- fiction, adult and juvenile (over 60,- 
000 —- Royalties. Arthur Pell. Requests letter before send- 
ing Mss. 
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Longman’s Green & Co., Inc., 55 5th Ave., New York, 215 
Victoria St., Toronto. (100 to 200 titles yearly.) Novels, tew, 
carefully selected, Juveniles, 6 to 18 years; historical or present- 
day types. Texthooks. Non-fiction; biography, science, philo- 
sophy, travel, essays, technical and reference books. Plays; 
three act comedies, 10 or 12 characters. Royalties. General Mss., 
EKdward KE. Mills, Jr.; College texthooks, R. Straker. 
Juveniles, Bertha Gunterman. Religious books, Julia Kernan. 
lays, G. M. Overacker. 

Lothrop, Lee & Shepard Co., 419 4th Ave., New York 16. 
Juven:le fiction and non-fiction, up to 50,000. Royalties. Invites 
Mss. Miss Reatrice Creighton. 

Louisiana State University Press, University Sta., Baton 
Rouge, La. (15 titles yearly.) Non-tiction, technical books, 
translations, 40-125,000 words. Royalties or author's expense 
M. M. Wilkerson. Invites Mss. 


Loyola University Press, 344! N. Ashland Ave., Chicago 15 
2 or 3 titles yearly.) Religious books and textbooks. Royalties, 
Florence H. Mcintosh. Invites Mss. 

Luce (John H.) Co., 30 Winchester St., Boston 16, Mass. 
(10 titles yearly.) Novels; non-fiction; texthooks; religious 
books; reading; poetry; translations; juvenile fiction and non- 
fiction. Royalties. Invites Mss. 

Lutheran Literary Board, Burlington, lowa. (6 titles yearly.) 
Textbooks and religious works. Royalties or outright pur- 
chase. R. R. Belter, 1).D. Invites Mss. 

Lyons & Carnahan, 2500 Prairie Ave., Chicago 16. 
yearly.) “Textbooks; supplementary reading books. 
or outright purchase. Carnahan. 


(15 titles 
Royalties 


MacDonald & Co., Ltd., Koum 220, 37 Madison Ave. at_Zothi 
st., New York. (London otfice: 19 Ludgate Hill, London E. C. 
4, England.) (Approx. 100 titles yearly in England.) Novels; 
non-fiction; textbooks; technical books, 100,000 words. Royal- 
ties; possibly outright purchase. H. E. Taylor. Invites Mss. 

Macmillan Co. (The), 60 5th Ave., New York. (Over 5U0 titles 
yearly.) Books in every field. Novels (60,000 up), non-fiction 
(50,000 up), adult and juvenile; biography, economics, travel, 
scientific, religion, world problems. extbooks; science. Verse, 
translations, classical collections, reprints. Juveniles, all ages. 
Royalties. Harold S, Latham; Doris S, Patee, juvenile. 

Macrae, Smith Company, 225 S$. 15th St., Philadelphia 2. 
(30 titles yearly.) Novels, Juveniles, all ages. Non-fiction, 
adult; biography, travel, nature. Gift books. Royalties or out- 
right purchase. Edward Shenton. 

Maloney (T. J.) Co., 420 Lexington Ave., New York 17. (10 

titles yearly.) Specialized publishers of photo books and 
photographic technical books. Royalties. Tom Maloney, kd. 

‘nuvites Mss. 

Manual Arts Press (The), 237 N. Monrce St., Peoria 3, IIL 
(8 titles yearly.) ‘Texthooks and reference books on indus- 
trial education, home economics, art, crafts. Royalties. LL. L. 
Sumpsoi, 

Maxton Publishing, Inc., 15 EK. 26th St., New York 10 
Juvenile fiction only. Outright purchase. Miss Mildred Swartz. 
Invites Mss. 

McBride (Robert M.) & Co., 200 E. 37th St., New York 16. 
(36 titles yearly.) Novels, non-fiction, travel, religious; trans- 
lations, reprints, juvenile tiction and non-fiction. Royalties. 
James Zarbock, Ed. Invites Mss. 

McCormick-Mathers Publishing Co., 1.0. Box 2212, Wichita 
1, Kans. Vexthooks only. Royalties, Invites Mss. 

McGraw-Hill Book Co., 330 W. 42nd St., New York. (250 
titles yearly.) Non-fiction, adult, science, social science; politi- 
cal science, agriculture, business, economics, engineering. Text- 
hooks. Royalties. 

McKay (David) Company, 604 S. Washington Sq., Philadel- 
phia. (50-60) titles yearly.) Juveniles, all ages. Scientific, 
business, popular technical books, classical collections, diction- 
aries, games and novelties. Royalties—10 per cent of retail 
price; outright purchase. Invites Mss. 

McKnight & McKnight, 109-11 W. Market St., Bloom nig 
Ill. Technical books; text-books. C. A. Roper. Invites Mss. 

McLoughlin Bros., Inc., 45 Warwick St., Springfield 1, Mass. 
(80 to 100 titles yearly.) Juvenile fiction, all ages. Specializes 
in reading, toy, and novelty books, 1000-5000 words. Outright 
purchase. Invites Mss. 

McMullen (Declan X.) Co., Inc., 225 Broadway, New York 
7. (30-40 titles yearly.) General publishers of non-fiction, text 
hooks, religious hooks. (Roman Catholic only.) Royalties. Jaties 
E. Tobin. Invites Mss. 

McNaughton (Wayne L.) Inc., Box 4033, Village Station, 
Los Angeles 24. (5-10 titles yearly.) General publishers ot 
novels, non-fiction, texthooks, religious books, plays, reading~. 
poetry, juvenile fiction and non-fiction. Royalties. Invites M-- 
but now has 3 years requirements on hand. ‘‘Never have re 
quired authors to defray part of cost of publication, but will 
if author wishes. This will speed up publication date.”’ Wayne 
McNaughton 

Mennonite Publishing House. Scottdale, Pa. Specialized pub 
lishers of denominational religious articles and religious hooks 
Does not invite Mss. 

Merriam (G. & C.) Co., 47 Federal St., Springfield. Dic- 
tionaries only. 

Merrill (Charles E.) Co., Inc., 1780 Broadway, New York 
19. (10-30 titles.) Elementary and high school texthooks. Royal 
alties or outright purchase. W. C. Blakey. Invites Mss 

Messner, Julian, Inc., 8 W. 40th St., New York. Novels, 
non-fiction, juvenile fiction and non-fiction biographies. Roy- 
alties. Kathryn G. Messner. 

Metzel Publishing Co., Inc., 525 S. Spring St., Los Angeles 
(10 titles wary) Textbooks; trade, useful, technical works. 
Royalties. Violet Rodda. Invites Mss. 


Military Service Publishing Co., 2153 Florida Ave., N.W.. 
Washington 8 D. C. Military texthooks and technical books, 
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hunting and shooting. Royalties and outright purchase. R. G. 
McCloskey. 

Mill (M. S.) Co., Inc., 425 4th Ave., New York 16. (10 to 20 
titles yearly.) Well-written novels, mysteries, (60-75,000); non 
fiction, juvenile fiction and non-fiction. Royalties. Invites Mss. 
Mrs. Betty Klarnet. 

aa Library, 457 Madison Ave., New York 22. Reprints 
on 

oody Press, 153 Institute Place, Chicago 10. (10-20 titles 
yeti Specializes in_religious books. Particularly interested 
in ristian fiction; Christian text-books; juvenile Christian 
fiction and non-fiction. (32-page booklets, 
hooks.) Royalties; occasionally outright purchase. FE. A. Cord 
ing, Dir. Invites Mss. 

Morehouse-Gorham Co., 14 E. 4ist St., New —— (10 titles 
yearly.) Textbooks and religious books, 50-60,000. 10% 
royalties. C. P. Morehouse. Invites Mss. 

Morrow (William) & Co., Inc., 425 4th Ave., New York 16. 
(50 or more titles yearly.) Novels, 60,000 words up, literary 
and popular; mystery stories. Non-fiction; 
tory, economics. Juveniles. Translations. Royalties. ran 
Phillips. 

Mosby (The C. V.) Co., 3207 es Blvd., St. Louis 3. 
(35_ titles yearly.) Medical, dental, pharmacy, nursing, psy- 
chology, surgery books; college texts. 10% royalites, rarely 
author's expense. 

Muhl Press (United Lutheran Publication House), 1228 
Spruce St., Philadelphia 7. (16 to 25 titles yearly). Novels and 
non- fiction, in which religion is uppermost; religious books; 
translations; juvenile, fiction; 50,000-100,000 ‘words. Royalties. 
Dr. G. Elson Ruff. Invites Mss. 

Murray & Gee, Inc., 3630 Eastham Dr., Culver City, Calif. 
(12-20 titles yearly.) Non-fiction and mysteries, 60,000-80,000 
Royalties. Theodore Du Bois. Query appreciated. Invites Mss 
Invites Mss. 

Murray Hill Books, Inc., Technical Division, 232 Madison 
Ave., New York 16. Textbooks covering radio, electronics, a 
other technical or semi-technical subjects. Royalties. S. Gordon 
Taylor. Invites Mss. 

Mystery House, 123 I. Isth St... New York 3. ('2-15 titles 
vearly). Mystery novels, 65,000 words. Royalties. Miss Lues 
Mabry. Invites Mss. 


National Publishing Co., 239 S. American St., Vhiladelphia. 
Biblical or religious subjects on assignment basis. N. B. Keyes. 
(6-8 titles year.) Juvenile, non-fiction. Medical encyclopedia. A 
few religious books, 35,000-50,000. Royalties. Muriel Fuller. 

Naylor Co., 918 N. St. Mary’s St., San Antonio, Tex. (20 
titles’ yearly.) History, le end, lore, with emphasis on Texas 
and the Southwest. Novels; non-fiction; text-hooks; transla- 
tions; juvenile fiction and non-fiction. Royalties. Joe O. Naylo.r. 

Nelson (Thomas) & Sons, 385 Madison Ave.. New York 17 
(6-8 titles yearly.) Juvenile, non-fiction, Medical encyclonedia 
few religious books, 35,000-50,000. Royalties. Muriel Fuller 

New York Labor News Co., 61 Cliff St., New York 8. Books 
on labor, Socialism, and allied subjects. 

New York University Press, Washington Square. New York 
3. (4-5 titles yearly.) Scholarly hooks. Royalties. Jean B. Barr. 
Invites Mss, 

Noble & Neble, Publishers, Inc., 67 Irving VPl., New York 3. 
(10 to 12. titles yearly.) School and college textbooks. 
Royalties. J. Kendrick Noble. Invites Mss. 

Northwestern Press (The), 2200 Park Ave., ge sy 
Minn. Entertainment material: plays for high- = 
societies, amateur production. Outright purchase. L. M. are 
Norton (W. W.) & Co., 70 Sth Ave., New York 11. (50 
titles yearly.) Music, _ politics, medicine, economics, _ etc. 
College textbooks; scientific books; an occasional novel. Roy- 
alties. Geo. rockway. Invites Mss. 


Oakridge Press, 2030 Park Ave., Baltimore 17, Md. (3 to § 
titles yearly). Non-fiction, technical texthooks and scientific 
hooks for the laity, 300 to 400 pages. Royalties or outright 
purchase. Robert V. Seliger, M. D. 

Odyssey Press, 385 4th Ave., New York 16. 
yearly.) Non-fiction and texthooks, mainly college. 
kdgar D. Ilellweg. Invites Mss. 

Oxford Book Company, Inc., 222 4th Ave., New York 3. Con- 
cise high-school texthooks, visual aid texts, review books, 
drill books, work-books, educational devises. Invites sub- 
mission of Mss. Royalties. M. H. Kessel. 

Oxford University Press, 114 5th Ave., New York 11. (250 
titles yearly.) Non-fiction; biography, music, medicine. Text- 
books, classical collections, dictionaries, Bible sciences, Ju- 
and non-fiction. Royalties. Philip Vaudrin, 
rade Ed, 


Pacific Books Publishers, Box 558, Palo Alto, Cy. Me 
hetion covering Pacific Ocean area, and West Coast. U 
College texthooks. S. M. Croonquist: 

Page (L. C.) & Co., 53 Beacon St., Boston 8, Mass. General 
publishers of novels, non-fiction, juvenile fiction and non-fiction, 


(10-15 titles 
Royaities. 


25-80,000. Invites submission of typewritten Mss. only if they 
have merit. 
Pamphleteers, Inc., 725 Venice Blvd., Los Angeles 15. (3 to 


6 titles yearly.) Particularly interested in limited government 
and economic liberty. Not interested in submissions at this 
time, as_ publications are planned some time in advance. 
Leonard E. Read, Pres. 

Pantheon Books, Inc., 41 Washington Sy., New York 12 
(15 titles yearly.) Novels, non-fiction, religious hooks, transla 
tions. Royalties. Helen Wolff 

Paul (Stephen) Publishers, 367 Fulton St., Brooklyn |, N.Y 
(12 titles yearly.) Novels; non-fiction; juvenile fiction and non 
fiction. Preferred length 40,000-80,000. Royalties. Stephen S 
Fenichell, Ed. Invites Mss. 
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Pauper Press, 6249 .McQuesten V’'arkway, Mouut 


Vernon, N. Reprints of classics only. 

Peggy Cloth Books, J'ark New York 7. Specialized 
publishers of washable cloth, picture books for youngsters | t 
3 years old, Outright purchase. Invites Mss. 

Penguin Books, 245 5th Ave., New York 16. (About 60 title- 
yearly.) Non-tiction; translations; reprints. 50,000-80,000. 
Standard Royalties. Invites non-fiction Mss. only. 

enn Play Co., 604 Locust St., Philadelphia 6. 1- and 3- 
act plays. Outright purchase. Invites Mss. Miss T. Reale. 

Pergande Publishing Company, 3331 N. Bartlett Ave., Mil- 
waukee 11, Wis. (6-10 titles yearly.) Technical and non- 
technical textbooks. Civil Service Preparatory material, 64 to 
i60 pages, staff-prepared. 

Phoenix Press, 41 4th Ave., New York 16. (60 titles yeai 
ly.) Ranch Western novels, romances, sophisticated love 
novels, mysteries. 60-65,000 words, Outright purchase, royaltie~ 
Miss A. Sachs. 

Pitman Publishing Corp., 2 W. 45th St., New York 19, (20-30 
titles yearly.) Text-books; “scientitic, technical, arts-and-crafts, 
vocational, commercial, educational, business; technical works; 
photography. Royalties. Invites Mss 

Platt & Munk Co. (The), Inc., 200 Sth Ave., New York. (15 
to 30 titles yearly.) Juvenile fiction, non-fiction, 1 3000, 
ages up to 12. Educational books. Outright purchase. A. H. 
Munk. 

Pocket Books, Inc., 1230 6th Ave., New York 20. (72 title~ 
yearly.) Reprints for pocket-book series. No submissions. 

Popular Library, Inc., 10 EL. 40th St., New York 16. (50 titles 
searly). Reprints of pocket-size editions only direct from = pul 
lishers 

Popular Mechamcs Press, 200 Ontario St., 

titles yearly.) Specializes in technical hooks, 
Royalties. U. F. Invites Mss. 

Popular Science Publishing Co., 353 Fourth Ave., New York 
10. Popular science and industry books. 

Prang Co., Publishers, Sandusky, Ohio and 1185 Amsterdam 
Ave., New York 1. (6-8 titles yearly.) Teachnical books on art 
and Ilome Economics; texthooks; juvenile non-fiction. Royalties 
and outright purchase. Invites Mss 

Prentice-Hall, Inc., 70 Sth Ave., New York 11. (150-200 titles 
yearly.) Biography, history, travel, non-fiction, occasional fic- 
tion titles. Colleges and high school textbooks in fields of 
liberal arts, sciences, commerce. Legal and quasi-legal books; 
looseleat tax and legal services. Business books. Royalties. 
Gorham Munson. Invites Mss. 

Princeton University Press, Princeton, N. J. (50 titles yearly.) 
Non-fiction; literary criticism, philosophy, science, art, govern- 
ment, economics, history, 60-90,000 words. Royalties, occasion- 
ally author’s expense. atus C. Smith, Jr- Invites Mss. 

Procyon, 15 Maiden Lane, New York 7. (6 titles planned.) 
Non-fiction. Royalties. David Biberman. Invites Mss. 

Progress Press, 2153 Vlorida Ave., N.W., Washington 
bb. C. (15 titles yearly.) Non-fiction and textbooks to 100,001 
words. Royalties and outright purchase. L. M. Eaton. Invites 
Mss. 

Public Affairs Press, 2/53 Florida Ave., N.W., Washington 
s, D. C. (25 titles yearly.) General publishers of non-fiction and 
textbooks to 100,000 words. Royalties. Invites Mss. 

Pustet (F.) Com Inc., 14 Barclay St., New York. (5-10 
titles yearly.) Roman coe tetaalte religious books. Royalties; oc- 
casionally author’s expense. Invites Mss. 

Putnam’s (G. P.) Sons, 2 W. 45th St., New York. (125 
150 titles yearly). Novels, all types (80,060-125,000). Non 
tiction: world affairs, biographies, reminiscences, travel, science, 
exploration, etc. Juvenile fiction and non-fiction. Translations 
Royalties. Kennett L. awson, Ed.-in-chief; Wallace G 
Hanger. Marjorie Mayer, Haring EF. Chandor. 


Chicago tl. (3 
100-200 pages 


(auess. 


Inc., 381 4th Ave. New York 16. General publisher~ 
of fiction, non-fiction, and translations. Terms not given. 
Qu‘nn Publishing Co. Inc., Kingston, N. Y. (12 titles yearly.) 
Adventure, Western, mystery novels, $0,0000-60,000 Reprints 
Royalties; outright purchase. J. L. Quinn. 


Rand McNally & Co., 536 Clark Chicago 5. (25-50 title- 
early.) Juvenile fiction and non-fiction, all ages. Textbooks. 
Dlisions books. Royalties, outright purchase. Arleigh R. 
Hough. Mary Alice Jones. Invites Mss. 

Random House, Inc., 457 Madison Ave., New York. (100 title~ 
yearly.) Non-fiction, fiction, adult and pai wage: poetry; 
transiations, juvenile non-fiction; 65-150,000. Royalties. Saxe 
Commins. Invites Mss. 

Readers Press, Inc., 220 Sth Ave., New York 1. (15 titles 
yearly.) General publishers of novels, non-fiction, juvenile  fic- 
tion and non-fiction. _60-80, Royalties; outright purchase. 
Invites submissions. H. G. Koppell. 

Reilly & Lee Co., 325 W. Huron St., Chicago. (15 titles 
yearly.) Adult non-fiction. Graduation and memory books. 
Juvenile fiction and non-fiction. Royalties. Invites Mss. 

Reilly (The Peter) Co., 131 N. 13th St., Philadelphia 7. 
(3 titles yearly.) Educational, medical textbooks; religious 
(mostly Catholic) books. Royalties; outright purchase; au 
thor’s expense . 

Reinhold Publishing Corp., 330 W. 42nd St., New York. (20 
titles yearly.) Textbooks, technical works on phy- 
sics, metallurgy, architecture and drawing . Royalties. F. M. 
Turner, Kenneth Reid. Invites Mss. 

_ Revell (Fleming H.) Co., 158 5th Ave., New York 10. (50-60 
titles yearly.) Principally religious books, but some books 
of a more general nature including fiction, biographies, hist 
textbooks, etc. Royalties. Juvenile non-fiction. William 
Barbour, Pres. Invites Mss. 

Reynal & Hitchcock, Inc., 8 W. 40th St., New York 18. Nov 
els, high-grade. Non-fiction; public affairs: social and natural 
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science, history, biography. High-grade juveniles. Eugene Key 
nal; Chester Kerr; Theodore Amussen, Royalties. Invites Mss 

Rider (John F.) Publisher, Inc., 404 4th Ave., New York 16. 
(4-6 titles yearly.) Specialized publishers of radio textbooks 
and technical books ; transiat.ons, Wreterred lengths, 75,000 and 
5,000 words. 7%- 12146 royalties. Wossibly outright purchase. 
Invites Mss. G. C. Rowe. 

Rinehart & Co., Inc., 232 Madison Ave., New York 16. (100 
titles or more yearly.) Novels, all types. Non-fiction—philoso 
phy, biography, socjal science. Juvenile fiction and non-fiction, 
all ages. Royalties. John Selby, Ed. College textbooks, Ronal 
Technical books (published under imprint 
Murray Hill Books, Inc.), S. Gordon T aylor, Mgr. 

Rodd pote Co., 7621-23 Sunset Blvd., Hollywood 46, 
Juvenile tiction. Royalties or outright purchase. No submissions 

Romig (Walter) Publisher, 474 Lakepointe Ave., Gross 
Vointe 30, Mich (2-3 titles yearly.) Catholic reference work 
uly. Royalties. 

Rorald Press Co. (The), 26th St., New York 10. 
titles yearly.) Ilistory, political science, philosophy, psychology 
sociology, education, religion, art, English, modern languages 
sciences, engineering, mathematics, aeronautics, economics, 
business and industry. Royalties. 


Rowe (The H. M.) Co., 624 N. Gilmor St., Baltimore 17, 
Mu, Educational works, business textbooks, reference works; 
houkkeeping, typewriting, English, commercial arithmetic, etc. 
Royalties. Chas. G, Reigner, Pres. 

Row, Peterson & Co., 1911 Ridge Ave., Evanston, Il. (2 
titles yearly.) Textbooks for elementary and high schools 
Suppleme nutary reading for school use—informational non-fiction 
Teaching aids. Vlays for amateur production in elementary 
junior high, senior high, college, and community groups. 
Seripts that have had the bhenetit of test productions are given 
preference. Three-act plays limited to one set. Cannot use plays 
with great preponderance of male characters. Royalties or out 
right) purchase. Edward M. Tuttle, Ed.; Lee Owen Snook, 
drama department. 

Roy Publishers, 25 W. 45th St... New York 19. (25. titles 
yearly.) Novels; non-fiction; technical books; religious hooks; 
juvenile fiction and non-fiction. Royalties or outright purchase 
Invites Mss. Hanna (Mrs. Marian) Kister. 


Rutgers University Press, New Brunswick, N. J. (24 titles 
yearly.) Non-fiction, textbooks, technical hooks, &0-100,000 
Poetry; translations Royalties, outright purchase. Earl S 
Miers 


Saalfied Publishing Co., Akron 1, Ohio, pape non-fiction 
Outright purchase. A. T. Braden. Invites Mss. 

Sadlier (Wm. H.), Inc., Park Place, New York 7. (3U title-~ 
sealry) fextbooks; reigion, history, geography, education 
Royalties. F. Sadlier Dinger. Invites Mss. 

Sage (Russell) Foundation, (30 E. 22nd St., New York It 
Vublishes only the results of its own research, neither invite- 
or considers outside Mss. 

Saunders (W. B.) Company, W. Washington Sq., Philadel- 
plia, titles yearly.) ‘Lextbooks; medicine, surgery, veter- 
nary dentistry, nursing, college science, textbouks, physical 
education. Royalties. Lloyd G. Potter. Seldom invites Mss. 

Schirmer (G.), Inc., 3 E. 43rd St., New York. Music and 
educational bouks on music. Royalties or outright purchase. 
Schuman (Henry), Inc., 20 E. 70th St., New York 21. (Ap- 
prox, 18 titles yearly.) History of science and medicine; nov 
els; non-fiction; possibly juvenile uon-fiction. Royalties or 
vutright purchase; author’s expense. Invites Mss. Henry 
Schuman. 

Scott Publications, Inc., 1 W. 47th St., New York 19. Phi- 
latelic publishers of postage stamp catalogues and albums. 

Scott (Wm. R.), Inc., 513 Avenue cof Americas, New York 11. 
(10-20 titles yearly.) Juvenile (up to 12 years) fiction and non 
fiction. Royalties. May Garelick. 


Scribner’s (Charles) Sons, 597 5th Ave., New York 17. (200 
titles yearly.) Novels 60,000-150,000). Juveniles (30,000-80,000). 
Non-fiction, adult; serious, religious. Short-story 
collections. Verse. Royalties. 

Sentinel Books Publishers, Inc., 112 E. 19th St., New York 
3. (12 titles yearly.) Books on arts, crafts, sports, education, 
entertainment, hobbies, games. (18,000 up). Royalties; outright 
purchase. Quitkin. Invites Mss. 

Shady Hill Press, 17 FE. “6th St., New York 28. (3. titles 
searly.) Juvenile fiction and non-fiction. Never author’s ex 
pense, Elsie McKean. lnvites Mss. 

Sheed & Ward, 63 Fifth Ave., New York. (30 titles yearly.) 
Catholic religious, historic, biographical, philosophical ent 
Juvenile. Royalties. Invites Mss. uth Reidy, 

Sheridan 257 4th Ave., New York. (15 titles yearly.) 
(Affiliated with Lee Furman.) Novels and non-fiction, 65,000 
words and over. Royalties. Lee Furman. Invites Mss. 

Sherwood Press (The), Box 552 Edgewater Branch, Cleveland 
7, Ohio. (10 to 20 titles yearly.) Textbooks; technical books of 
all kinds, particularly scientific and engineerin Also books 
of general interest on specialized subjects. Tec nical transla- 
tions. Royalties and outright purchase. F. S. Smith. 

Silver Burdett Company, 45 E. 17th St., New York. (25 to 
50 titles yearly.) High-school and elementary textbooks; juve- 
nile non-tiction for supplementary sale_to schools. Royalties. 
Earl E. Welch, Ed.-in-chief; Charles E. Griffith, Music Ed. 
for supplementary sales to schools. Invites Mss. 

Simmons-Boardman Pub. Corp., 30 Church St., New York 7, 
(7 titles yearly.) Technical books on rail and marine_trans- 
portation, carpentry and huilding. Royalties, occasionally au- 
thor’s expense. 

Simon and Schuster, Inc., 1236 6th Ave., New York (100 to 
125 titles yearly.) Novels, of Ee literary quality; exceptional 
mystery and detective, 30-100,000 words. Especially interested 
in first novels, biography. Juvenile, mystery and detective fic- 
tion, and non-fiction. Translations .Royalties. J. A. Goodman, 
Fx. Ed. Invites Mss. 


Textbooks. 
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Singer (The L. W.) Co., Inc., 249 W. Erie Blvd., Syracuse 2, 
N. Y. Texthook publishers Does not invite submissions. F. A. 
Singer. 

Smith (Richard R.), 120 E. 39th St., New York 16. Gen- 


y wen publisher. Novels, non-fiction, textbooks, poetry. Query 
rst. 
Somerset Books, 53 E. 34th St., New York. Reprints only. 


Southern (The) Publishing Co., 2210 Pacific Ave., Dallas 1, 


Tex. Publishers of school textbooks only. Royalties. Invites 
Mss. J. L. Gragg. 
Stanford University Press, Stanford University, Calif. (25 


Text and reference books; scholarly works, all 


titles yearly.) 
occasionally auth- 


types except Sen, verse, plays. Royalties; 
oe expense. Donald P. Bean, Dir. 

Steck (The) Co., P. O. Box 16, Austin 1, Tex. 
titles yearly.) Textbooks and limited juvenile fiction. 
Invites submissions. R. H. Porter. 

Stewart (George W.) Publishers, Inc., 67 W. 44th St., New 
York 18. (6 to 10 titles yearly.) Non-fiction. Royalties. Geo. 
W. Stewart. Invites Mss. 

Press (The), 1435 2nd Ave., Dallas, Texas. 
Novels, religious books, poetry, juvemle tiction 
Paul L. Heard. (Pubs., Wildfire Magazine.) 

Inc., 415 Lexington Ave., New York 17. (4 

Royalties. Invites 


(Approx, 15 
oyalties. 


Story Book 
(96-100 titles.) 
and non-fiction, 

Struck, Paul A., 
titles geesty,) Sp ecializes in books on Art. 
Mss. Paul Struck 

Studio Publications, Inc., (The), 381 4th Ave., New York 16. 
(25 titles yearly.) Finely illustrated works on fine arts, ap- 
plied and decorative art, architecture and industrial design. 
Juvenile fiction, Remuneration by agreement. Bryan Holme. 

Summit Press, 49 W. 19th St., New York 11. Books of gen- 
eral public and cultural interest; limited amount of fiction. 
Royalties. Seymour B. Waldman. 


Superior Publishing Co., 2603 (5-9 titles 


3rd Ave., Seattle 1. 


yearly.) Particularly interested in novels and non-fiction about 
the West. Royalties. George Savage. Invites Mss. 
Teachers College Bureau of Publications, Nao ere: Univer- 


Educational and 
for different 
Brunstetter. 


sity, New York 27. (About 30 titles eg 
technical books. Different methods o payment 
authors—sometimes author’s expense. Dr. M. R. 
Does not invite Mss. 

Thomas (Charles C.), Publisher, 301-327 E. Lawrence Ave., 
Springheld, ill. (35 titles yearly.) Lusiness law, agricultural, 
police science, religious, translations, Royalties; somet mes 
outright purchase; very rarely author’s expense. Invites Mss. 
Payne omas. 

Traffic Publishing Co., 100 6th Ave., New York 13. (2 — 
yearly.) Publishers of hooks on traffic. Royalties. Does 
invite submissions. C, J. Fagg. 

Trail’s End Publishing Co., oa Michigan Blvd., Pasadena 10, 
Calif. (8 titles yearly.) Western Americana, non-fiction, 80- 
90,000 words. Royalties. H. E. Britzman. Invites Mss. 

Transatlantic Arts, Forest Hills, N. Y. Specializes in history, 
literature, fine arts, arts and crafts, economics, photography, 
children’s picture books. Royalties. Dr. George Vajna. Does not 
invite Mss. 


Twentieth Century Fund, 330 W. 42nd St., New York 18. 
l'ublishes only results of own economic research. 

Ungar (Frederick) Publishing Co., 105 E. 24th St., New 
Yorke 10. (About 15 titles yearly.) Non-fiction; textbooks. 
Royalties. Invites Mss. 

University of Alabama Press, Box 2877, University, Ala. 


Non-fiction (academic works); technical books. Royalties. James 
B. McMillan, Dir. Invites Mss. 

University of California Press, Berkeley 4, Calit. (40 titles 
yearly.) Non-fiction; technical books. Royalties; author’s ex- 
pense. S. T. Farquhar. 

University of 
(50 titles yearly.) 
science, popular science, 


o Press, 5750 Ellis Ave., Chicago 37. 
Non-fiction; philosophy, law, psychology, 
fine arts, politics, sociology. uca- 
tion, business, religion. Textbooks. Religious books, Royalties 
or author’s expense. W. T. Couch, Dir. 

University of Georgia Press, Athens, Ga. (6-10 titles yearly.) 
Non-fiction (adult and juvenile); textbooks; religious books; 
reprints. Royalties; sometimes author’s expense. Invites Mss. 
Frazier Moore. 

University of Illinois Press, Urbana, Ill. 
Scholarly and scientific studies. No remuneration. 
vite Mss. 

University of Kansas Press, Lawrence, Kans. (5 titles 
yearly.) Non-fiction, 50,000 to 75,000 words. Royalties; author’s 
expense. Dr. C. K. Hyden. 


University of Minnesota Press, 10 Nicholson Hall, Miunea- 
polis 14, Minn. (20 titles yearly.) Contributions to literature 
and knowl edge, technical books, college texthooks, etc.; also 
popular non-fiction that is accurate in facts. Royalties or sub- 
sidy. Margaret S. Harding, Dir.; Helen Clapesattle, Ed. 
Invites Mss. 


University of 
yearly.) Specialized 


(12-14 titles yearly) 
Does not in 


Nebraska Press, Lincoln 8 Nebr. (3 titles 
publishers of scholarly and regional non- 
fiction, and texthooks, 100,000. 10% royalties; sometimes au- 
thor’s expense. Invites Mss. Emily Schonberger, Ed. 


University of New Mexico Press, Albuquerque, N. Mex. (6- 
10 titles yearly.) Non-fiction of the Southwest, any length. 
Royalties; author’s expense. Invites Mss. 

University of North Carolina Press, Box 510, Chapel Hill. 
N. C.. (30-40 titles yearly.) Fiction; non-fiction, both adult and 
juvenile. Royalties; author’s expense. Invites Mss. 


University of Pennsylvania Press, 3436 Walnut St., I’hila- 
delphia 4. (About. 15 titles yearly.) Non-fiction. Royalties. 


Phelps Soule, Dir. Invites Mss. 
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. semi-supplementary reading. 


University of W: Press, Seattle 5, Wash. (5 to 10 


ashington 
titles yearly.) Scholarly publications. Royalties. Invites Mss. 


University of Wisconsin Press, 811 State St., Madison 5, 
Wisc. (10 titles yearly.) Technical books in all fields, non 
fiction. Royalties; occasionally, author’s expense. 


University Press - Dalise, Publicity Dept., Southern Methe 
dist, Dallas 5, Texa (4 to titles yearly). Non-tiction 
Royalties. Allen Maaweil. Invites Mss. 


University Publishing Co., 112 Q St., Lincoln, Nebr. (20 to 
30 titles yearly.) Textbooks; n..-fiction, adult and juvenile, 
-50,000 words. Royalties. jovites Mss. 


U. S. Camera foe Corp., 420 Lexington Ave., New 
York 17. (15-20 titles yearly.) Interested particularly in photo- 
books, technical and otherwise. Reprints. Juvenile fiction with 
photos or drawings. Plan of remuneration not given. Invites 

ss. Tom Maloney, Ed. 


Vanderbilt University Press, Nashville 4, Tenn. 
yearly.) Non-fiction; religious books; translations. Royalties; 
author’s expense. Does not invite submissions. Nixon. 


Vanguard Press, 424 Madison Ave., New York 17. (20-30 titles 


(6 titles 


yearly.) Novels. Non-fiction, adult; Low gga history, travel. 
— science, music, politics. Juveni cyalties. James 
enle 


_Van Nostrand (D.) Co., Inc., 250 4th Ave., New York 3. (60 
75 titles yearly.) College and high school texthooks; business, 
engineering, scientific, technology; informational. 


Venture Press, 1230 6th Ave., New York, (care Simon & 
Schuster.) (Approx. 5 to 8 titles yearly.) Particularly interested 
in new authors. Novels. Royalties. Invites Mss. Jack A. 
Goodman. 

Viking Press, Inc., (The), 18 E. 48th St., New York. (40 
titles yearly.) Novels, high literary standard. Non-fiction, 
om all types. Translations. Juvenile books (25 titles yearly.) 

oyalties. 


Vocational Guidance Manuals, Inc., 228 Varick St.. New 
York 14. Texthooks, 30,000 words. Royalties. M.S. Shelby. 
Invites Mss. 

Wagner (Harr) Publi Co., 609 Mission St. San Fran- 
cisco. (5 titles yearly.) Textbooks especially for elementary 
schools. Royalties. Sometimes author’s expense. Morris Wag- 
ner. Does not invite Mss. 


Warne (Frederic) & Co., Inc., 79 Madison Ave., New York 
16. Juveniles. Fiction and non-fiction, fairy stories. Adult 
non-fiction. Royalties. 

Wartburg (The) Press 
(8-10 titles yearly.) Reli 
bye and non-fiction, 10,000, 20,000, 

<ht purchase. Invites Mss. 

Washburn (Ives), Inc., 29 W. 57th St., New York 19. (10-12 
titles yearly.) Novels, serious works, memoirs, 75, Non 
fiction. Juvenile fiction. Royalties. George Libaire, Ed. 


55-59 E. Main St., Columbus 15, Ohio. 
ious books, any length; juvenile fic- 
30,000. Royalties or out- 


Watson-Guptill Publications, Inc., 330 W. 42nd St., New 
York 18. (5-10 titles yearly.) Technical books on _ art. 
Royalties. Arthur L. Guptill. Does not invite Mss. 


gg =~ Publishing Co., (The) Book Division, 55 E. 10th St. 
Paul 2, Minn. Books of general interest, 60-90,000, Practical 

farm and vocational books; textbooks in agriculture. Prefers 
synopsis or outline in advance. Royalties or purchase. Paul 
C. Hillestad. Invites Mss. 

Webster Publishing Co., 1808 Washington Ave., St. Louis 3, 
Me. (Approx. 15 titles yearly.) Textbooks. Royalties. Russell 
arp. 


Welch (Robert) Publishing Co., 465 Main St., Cambridge 42, 


Mass. General publishers of novels, non-fiction, plays, read 
ings, ete., translations, juvenile fiction and non-fiction. Pic 
ture hooks, 1200 words; no limit on other books. Royalties 


and outright purchase. Robert Welch III. Invites Mss. 


Westminister Press, Witherspoon Bldg., Philadelphia 7. (20 
titles yearly.) Novels; books; juvenile fiction. Roy- 
alties. Invites Mss. “edmond, Fict. Ed.; Wm. Heyliger, 
Juv. Fict. Ed.; hk, Book Ed. 

Wheeler Publishing Co., 2831 S. Wark Way, Chicago. (2-4 
titles.) Elementary and Jumor High School texthooks: juve- 
nile non-fiction. 30-60,000. Royalties. Edgar E. W heeler. 

Whitman (Albert) & Co., 560 W. Lake St., Chicago 6. (25 
to 15 titles yearly.) Juvenile fiction, ages 6 to 14; no fairy 
tales or verse. Outright purchase or royalty. Does not invite 
manuscripts, due to over-supply. 


Whitman Publ Co., 1220 Mound Ave., Racine, Wis. 
(Many titles yearly.) Juvenile fiction and non-fiction; drawings 
for children’s books, games. Reprints. Royalties or outright 
purchase. Lloyd Smith. Heavily overstocked except on ac- 
ceptable art work. 

Whittlesey House, 330 W. 42nd St., New York 18. (Trade 
division McGraw-Hill Co.) (60 titles yearly.) Novels and 
non-fiction;. juvenile fiction and non-fiction. 50-100,000 words 


preferred iength. Royalties. Edward C. Aswell, Ed-in-Chiet. 


Invites Mss. 
Wilcox & Follett Co., 1255 S 
titles yearly.) General publishers of non-fiction, 


. Wabash Ave., Chicago 5. (50 
technical, text- 


hooks, religious hooks, juvenile fiction and non-fiction. Royal 
ties or outright purchase. Invites Mss. Linton J. Keith. 
Wilde (W. A.) Company, 131 Clarendon St., Boston. (i0) 


45-50,000 words. Semi-educational o1 
Non-fiction, adult, history, travel, 
Gift books. Particularly interested in 


titles yearly.) Juvenile, 


inspirational, religious. 
religious non-fiction. Royalties. Invites Mss. 


Wiley (John) & 440 4th Ave., New York 16. (100 
titles yearly.) Technical books; science, engineering, business, 


> etc. Royalties. 


119 W. 57th St., New York 19. 
non-fiction, poetry, juvenile fic 
Royalties. Helen Taylor. In- 


William Sloane Associates, 
General publishers of novels, 
tion and non-fiction, hook length. 
vites Mss, 
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Willett, Clark & Company, 37 W. Van Buren St., Chicago 5. 
(12 to 1S utles yearly.) Keligious novels, over 50,000 words, 
auy type. Distinctive non-ncetion, preierably religious. 
try. Koyalties. Invites Mss. C. C. Gaul. 

Williams & Wilkins Co. (The), *".. Royal and Guilford Ave., 
Baltumoie, Md. (60 tities year’ .) Research works; science, 
medicine, biolugy, bacteriology, chemistry, psychology. Royal 
ties. kK. F. Waiitiams. 

Willing Publishing Co., 3524 N. Broadway, Los Angeles 31. 
(12-15 wtles yearly.) Wublishers of success, self-heip, meta- 
physical books. Kouoyalties. C. A. Willing. Invites Mss. 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One carbon if desired 


MAUDE B. TABER 


R. D. 3 Amsterdam, N. Y. Wilson (H. W.) Co., 960 University Ave., New York. (35 
titles yearly.) Bibhographical works for lhbrarnies and book 
sellers; reierence books tur debaters, Royalties. H. W. Wilson. 

Windsor Press, 2U0 bk. Ontario St., Chicago 11. (Trade divi 
sion of Popular Mechanics Press). Nou-tiction tithes of genera! 
interest to the puble, including biographies, history, travel, 

GHOSTWRITER popular science, and practical ‘how-to-do-it’ books, ete 
Royalties. Invites Mss. 
Eighteen years experience in mending writing Winston (John C.) Co., 1026 Arch St., Philadelphia 7. Juve. 
for marketing. I do not tell what to do. I do nile fiction; textbouks; religious works; reterence Looks; adult 
it for you, Reference: Woman’s WHO WHO. reefing 38 Royalties; outright purchase tor fragmentary Mss 
Wise (Wm. H.) Co., 50 W. 47th St., New York. Educational 
Newell, 2964 Aviation, A. J., Miami 33, Plorida. classics, standard sets; illustrated popula relerence works. 
Author of HOW TO PLOT AND WHY: post- Outright purchase. Does not invite Mss. L. C. Guthman, Gen’ 
paid, $1.00. ka. 

Woman’s Press, 60U Lexington Ave., New York 22. (20 tithe 
yearly.) General publishers non-tiction, technical hooks on 
social welfare work and women’s interest Vamphlets, 10,000 
hooks 30,000-40,006. Royalties, 109%. Rose Terlin. Invites Mss 


World Book Company, 313 lark Hill Ave., Yonkers, N. Y. 


BOOK AUTHORS School textbooks. Royalties; seldom author’s ex 
lillian ve 


pense. Ferguson. 
If you have faith in that rejected manuscript why _ World Press Foundation, 40 Mt. Vernon St., Boston 8. Non 
fiction on international anhairs. Royalties. 
waste time, money and effort in having it returned tp World Publishing Co., (The), 2231 W. 110th St. Cleveland, 
Ohw. (150 ttles yearly.) Novels, non-fiction, religious s, 
your You tell us what New York publisher has it and pede readings, poetry-reprints, juvenile fiction and non-fiction 
yalties, Outright purchase. Invites Mss. 
our service will pick it up and deliver it to any other cai : 
P P goles Wyn, Inc. (A. A.) 23 W. 47th St., New York 19. (20-30 titles 
publisher in New York you mention. We are not agents. yearly.) Novels; non-fiction; translations. Royalties. Invites 
Mss. 
A postal card will bring details. Do it now! Address: 
al 8 dre Yale University Press, 143 Elm St., New Haven 7, Conn, (30 
titles yearly.) Non-fiction, adult; biography, histury, econumics, 
SCRIPTERS SERVICE government, sociology, art, literature, religion, science. Annual 
contest for the Senes of Younger Poets. Royalties, ccca- 


558 West 193rd Street, New York 33, N. Y. sionally author's. expense. bugene A. Davidson, 
Year Book Publishers, 304 S. Dearborn St., Chicago. (Approx 


titles yearly.) Medical books. 10% royalties. sul 
' missions. Fred A. Rogers, a 
Yorke Books, Inc., 331 Earle Ave., Lynbrook, N. Y. General 


publishers of non-fiction, 30,000 words and up. Royalties. C. | 


WRITERS ... WORK TO DIRECT ORDER ONLY! | | 


Ziff-Davis Pub. Co., 185 N. Wabash Ave., Chicago. _Tech 
nical and semi-technical textbooks, novels, non-fiction. Royal- 


Title Mag Price ties. B. G. Davis. Invites Mss. 
Yankee Frankenstein Sensation $175.00 Zondervan Publishing House, 847 Ottawa Ave., N.W., Grand 
apids, Mich. - 2s yearly. eligious books, adult 
Taxicab Tidbits This Week 250.00 | juveniie fiction, non-fetion, missionary, color books. Ros 
The Scorpion True Detective 495.00 alties, outright purchase. B. D. Zondervan. Invites Mss. , 
a. | have written and sold the above articles plus t 
1000 others in the past 15 years to over 100 dif- C 
ferent national magazines. 
b. My students—WRITING AND SLANTING TO DI- 
RECT ORDER ONLY—are featured today in scores What Will YOU Sell In 1947? 1 
of newsstand publications. ; 
c. |! have developed a NEW—COMPLETELY PER- . Let our specialized service help you get your material ‘ 
in over to Publishers and Motion Picture Producers. 
rticle ritin NTING PERSONAL 
TALENTS AN INDIVIDUAL cy TO Individual analysis and suggested revision saves you 0 
SPECIALIZED MARKETS. profitiess struggle and valuable time. n 
d. No offer AS UNIQUE—AS DIFFERENT—AS Markets are wide open for established authors as well ‘ 
PRACTICAL—FOR THE BEGINNING WRITER OR as new writers. Originals, published stories, book man- r 
THE PROFESS!IONAL—has ever before been made uscripts are in demand now! ee 
by a SELLING WRITER AND RECOGNIZED IN- p 
ssetaalante WRITE TODAY FOR MY FREE BOOKLET ce 
Write for Terms and for FREE Pamphlet, EXPLAINING MY SERVICE $ 
“Writing To Direct Order Only.” sc 
WILL H. MURRAY ADELINE M. ALVORD $: 
1919) 
5703 Broadway Cleveland 4, Ohio 991 
6605 Hollywood Blvd. Hollywood 28, Calif. ck 
Be Sure to Say, “I Saw Your Ad in A. & J.” nc 
’ 
I'LL GAMBLE ON YOUR FUTURE WRITING SUCCESS 
Do you have confidence in your writing ability? Do you sincerely believe that you could sell what you write | 
if you had the benefit of intelligent instruction? If the answer is ‘‘yes,” here’s an opportunity you can't ‘ 


overlook. Free-lancing and corresponding for newspapers is easy and it pays well. You can actually earn 
$100 a month and more while developing style and skill. My course is based on actual experience. It’s 
simple and thorough. Write today for FREE DETAILS which explain how I'll gamble on your future writing 


success. 
FOY EVANS 134 S. Jackson St., Americus, Ga. 
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Argosy, 205 E. 42nd St., New York 17, is begin- 
ning a series of articles that are personally slanted to 
the reader, and are inspirational and helpful to him. 
“In other words,” writes Lillian C. Genn, non-fiction 
editor, ‘we'd like some how-to articles on improving 
your game, your life, your job, on traveling cheaply, 
acquiring hobbies, etc. . . . Lively and timely contro- 
versial subjects are being considered if they are of 
especial interest to men. We also want personalized 
adventure, colorful personalities in the limelight, suc- 
cess articles, true murder mysteries, and the latest 
medicinal and scientific developments.” 

IIypo, Wilmington, Ohio, which takes its name 
from Health, Youth, Pleasure, Opinion, will be 
launched shortly. It will be a market for articles of 
an inspirational nattire; articles on health (particu- 
larly new aspects of treating various ailments) ; arti- 
cles on nutrition; personal problems; also various 
aspects of juvenile delinquency, such as the problem 
itself and what different communities might be doing 
to remedy it. “We will even consider articles of a 
controversial nature, provided they are backed up 
with documentary evidence of the authenticity of 
statements made,” adds Mildred A. Horn, editor. The 
magazine will be published monthly, and payment 
will be upwards of 1 cent a word for articles, depend- 
ing upon how good the article is, subject matter co- 


_vered, ‘and, of course, the standing of the author.” 


The Curtiss Candy Company, 1101 Belmont Ave- 
nue, Chicago 13, will soon begin publication of an 
employee magazine, to be known as The C. This 
publication, according to R. H_ LaBonte, will provide 
a small market for feature material, 1000 to 2000 
words, with appeal to factory and office personnel. 
Also, each issue will contain fillers, such as puzzles, 
short humorous items, games, etc. “As we foresee it,”’ 
states Mr. LaBonte, ‘there are no specific restrictions 
except good taste. Short-short stories, of the situa- 
tion type with plenty of punch in the ending, are ac- 
ceptable, but very few will be used. We will also 
offer a limited market for cartoons.” Rates will be 
1 cent to 2 cents a word, paid upon publication. 

Designs, 6705 Sunset Blvd., Hollywood 28, Calif., 
a trade journal slanted to the field of interior decor- 
ating and industrial designing, is urgently in need 
of contributions from Chicago, Boston, Miami Beach, 
Denver, Dallas, Seattle, Portland, and San Francisco. 
“We are interested in articles that range from 500 to 
2500 words,” writes Carl A. Pierson, editor. ““We use 
photographs with each article. Our rates are 11/4 
cents a word, $5 for the first two photographs, and 
$3.50 for other photographs submitted.’” Mr. Pier- 
son is also interested in trade news, and will pay 
$3.50 for photographs submitted with same. 

Sir, published by the Volitant Publishing Co., has 
changed its address from 103 Park Ave., to 105 E. 
35th St., New York 16. W. W. Scott, editor, an- 
nounces that S/r is actively buying material. 


an “a 
ARK ET TIPS: 

West Coast, 1118 4th Ave., Seattle 1, Wash., pays 
1 cent a word on acceptance (on arrangement) fo: 
articles up to 1500 words on sophisticated West Coast 
subjects, semi-sophisticated short stories, 1000 to 2000 
words, and short fact items and fillers. A very little 
verse—humorous—to 16 lines is also used. “In gen- 
eral,” states E. C. Holce, editor, consider ‘west- 
ern’ as having to do with the cultural and industrial 
development of the West—not ‘Wild West’. Some 
scenic articles are used, and some unusual facts. 
Fiction must be semi-sophisticated, modern.”’ Supple- 
mentary rights are released to the author. 

It Could Be Verse, a magazine published in the 
interests of poets and lyric song writers, at Melody 
Terrace, P. O. Box 170, Bryant, Ark., now has a Ca- 
nadian editor, Miss Maud Strike, Shellbrook, Sas- 
katchewan, to whom all Canadian contributions and 
subscriptions should be sent. Preference is for 4-, 
8-, or 12-line verse, in order that more contributors 
may be represented each month. 

Tic, P. O. Box 350, Albany 1, N. Y., a magazine 
for dentists, oral hygienists, and dental assistants, is 
a wide open market for contributors, seeking articles 
of 1000 to 6000 words; cartoons; fiction, short- 
shorts, 750 to 1000 words, photographs and other 
illustrations, individual or series; humorous poetry 
up to 60 lines, and crossword and other puzzles. All 
material shouid have a dental or dental-related theme. 
Material must be interesting, informative, entertain- 
ing, authentic, and helpful to its readers: Payment 
ranges up to $75 for unusual, top-flight feature ar-. 
ticles, with average rates $50 and $25. All material 
is purchased at fair rates, reached through individual 
negotiation with the contributor. The editor will 
work with interested writers and will welcome ideas 
for features, series, and departmental material. 


Pet Supply Merchandising, 1 Madison Ave., New 
York 10. Eileen Shubb, editor, reports that corres- 
pondent’s files under former management were in 
bad shape, and they are now working to straighten 
them out. “We are trying to establish a definite edi- 
torial form,’’ writes Miss Shubb, “whereby each issue 
will contain three feature articles of not more than 
1600 words each, several short news items of ap- 
proximately 100 words each, and articles each month 
concerned with birds, cats, dogs, fish supplies, slanted 
from the trade paper angle. Rates are still 1 cent a 
word, and $1 a photograph, paid upon publication.” 
Miss Shubb promises prompt reports on submitted 
material. 

Opportunities on Parade is now located at 461 
Bush St., San Francisco, Calif. “We are still in the 
market for material articles, poems, and a 
newly added fiction depattment,” writes J. L. Santucci. 
Fiction stories, approximately 1000 words, are now 
being considered. 

Small Boats, 154 Nassau St., New York 7, has 
suspended publication. 


BUSY, EH? 


Keep up to date in a flash by subscribing to my 
twice monthly newsletter containing latest dove, 
thumbnail style, on books, screen, stage, radio, etc. 
Only $2.00 for six months or $3.00 yearly in advance. 
FREE SAMPLE COPY sent upon reauest. 


MARGUERITE MUCHMORE 


Box 36 Universal City, Calif. 


WRITERS—HOW ABOUT MY TYPING YOUR 
SHORTS AND SHORT-SHORTS? A CON- 
SCIENTIOUS WORKER, WHO WILL GIVE 
YOU A NEAT, SATISFACTORY JOB—50c Per 
thousand words with carbon copy. 
RAY HANBY 
Manett St. 
Dallas (6) Texas 


When Writing Advertisers, Mention The Author & Journalist. 
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WIN Cash and Cars 


] An interesting folder describing 
FREE the ALL-AMERICAN COURSE 

* IN CONTEST WRITING. Our 
students are America’s biggest winners. Get 
PRIZE IDEAS, the bulletin that lists current 
contests, judging slant, entries that won, com- 
plete HOW TO WIN WRITE-UPS, analyses 
Sponsor’s products. SEND ONLY 10c to cover 
handling costs. 


Learn to Win! Write Now! Find Out How! 


ALL AMERICAN SCHOOL 


1639 Mohican Street, Philadelphia 38, Pa., Dept. A.J. 


Ghost Writer and contributor to twenty-two 
different magazines, announces retirement to 
redwoods. Will help vou write to sell. Stamp, 
please, on inquiry. Address Piercy, California. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-Story Writing, Juvenile Writing, Ar- 
ticle Writing, Versification and others, offer construc- 
tive criticism; frank, honest, practical advice: real 
teaching. All courses moderately priced. 

For full particulars and a sample copy of the 
WRITER’S MONTHLY, write today to: 


The Home Correspondence School 
Dept. AJ Springfield 3, Mass. 


Dear Writer: If You Don’t Want to Work Hard... 


STAY AWAY FROM OUR DOOR! 


Don't look to us for easy writing success ... you'll 
be wasting your time. Don’t waste ours! If, however, 
you're serious about writing salable material, we can 
help you. We won't write your stories for you—that’s 
your job. We'll sell your fiction at highest rates——or 
show you why it won't sell, with a detailed criticism 
on what to do about it. Our task is to cut down the 
amount of time it would take you to become a selling 
writer. If we feel that you can’t make the grade, we'll 
tell you that, and we'll tell you why. 


If you’re willing to work hard at writing—if you can 
take constructive criticism without feeling hurt—we 
can help you on fo sales. 


Our fees, to be sent with the scripts, are: One dollar 
per thousand words, and final fraction. Minimum fee: 
Three dollars. Books of all lengths, $25. Please en- 
close a stamped, self-addressed envelope with all 
submissions. 


Professionals: If you have had $500 worth of sales 
or one sale to a major book publisher during the past 
year, we will handle your output at the usual 10% 
commission. 


LINN & STEVENS — Literary Agents 


210 Fifth Avenue New York 10, N. Y. 


PRIZE CONTESTS 


Modern Romances, 149 Madison Ave., New York 
16, is inviting all writers to enter its $10,000 story 
contest, which opens October 15, 1947, and will close 
February 15, 1948. The prizes consist of three first 
prizes of $1000 each; four second prizes of $750 
each, and eight third prizes of $500 each. The prizes 
will be awarded for the best book-length, 15,000 to 
20,000; novelettes, 10,000 to 12,000, and short 
stories, 5000 to 8000 words. The contest is based on 
merit, not length, thus should a novelette or short 
story be so exceptional in the judge’s opinion as to 
warrant one of the big prizes, it will get it. Briefly, 
all short stories must be written in the first person. 
They must contain plenty of suspense and direct ac- 
tion drama. The emotional story, the story with heart 
tug and real sincerity, is greatly desired. Stories must 
be based on situations that are credible and intensely 
human, and must be written in such a way that the 
reader will see, feel, and participate with the nar- 
rator . . . stories with regional background are very 
acceptable, particularly in the booklength. Characters 
that represent the background with authenticity are 
welcome, particularly as minor characters. 

Stories dealing with colorful family life and emo- 
tional situations growing out of the family unit are 
a good bet. Modern Romance’s audience, 
though young, is evenly divided between single and 
married women. Either male or female viewpoint is 
acceptable, though in proportion four times as many 
girle or woman-told stories are used as man-told 
stories. Mother-told or father-told stories are accept- 
able if involving younger people and their problems. 
. . . War stories are out. 

Should a contest-submitted story prove available 
for purchase, it will be paid for immediately, at the 
magazine’s regular rate, 4 cents a word. Then, after 
the contest closes, if the story is awarded a prize by 
the judges, a check for whatever balance is due will 
he mailed the writer. 

All manuscripts should be marked Contest Editor, 
and the number of words should be entered on the 
first-page of the copy. 

Manuscripts, accompanied by a_ self-addressed, 
stamped return envelope, should be addressed to 
Story Contest, Modern Romances, 149 Madison Ave. 
No correspondence can be entered into regarding the 
manuscripts submitted, but unacceptable stories will 
he rejected as promptly as possible. 


GET PAID FOR WRITING 
Why Editors Reject and Accept Stories. Mail 
$1 for 21 Lessons—Special Instruction. 
MICHAEL BARNES 
622 Penfield Bldg., AJ Philadelphia 7, Pa. 


POETS: Send_ self-addressed stamped envelope 
* for PRIZE PROGRAM; Quarterly prizes 
$25; Poetry Book Contest, etc. You will receive also 
description of HELP YOURSELF HANDBOOKS ($1 
each) containing 999 PLACES TO SEND POEMS: 


KALEIDOGRAPH, A National Magazine of Poetry 
—- monthly since May, 1929; 25c a copy. $2 a 
year 


624 N. Vernon Ave. Dallas 8, Texas 
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When Writing Advertisers, Mention The Author & 
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The National Women’s Christian Temperance 
Union, Evanston, Illinois, has announced its themes 
for the Ada Mohn-Landis Prize Contest of 1948. 
These are: “Liquor’s Cost to Society,’ ‘Social Pres- 
sures Increase Liquor Consumption,” and “Responsi- 
bility of Citizens Toward Liquor Evil.” Two types 
of manuscripts are desired—-one, senior declamations, 
to be used by adults and youths, 750 to 1000 words. 
for which a first prize of $40 and a second prize of 
$20 will be given, and junior declamations, to be 
used by boys and girls under high school age, ap- 
proximately 10 to 13 years, not by small children, 
100 to 600 words, for which the same prizes are 
offered. In addition to the cash awards, honorable 
mention will be given to the best manuscripts in each 
class. The National WCTU reserves the right to 
purchase, at '/, cent a word, any manuscript receiving 
honorable mention, suitable for publication. All man- 
uscripts become the property of the National WCTU. 
A limited number of copies of the folder announcing 
requirements and rules are available for postage at 
the National WCTU Publishing House, Evanston, III. 
Manuscripts should be marked for the group for 
which they are intended, and mailed with postage 
prepaid to Landis Contest, National WCTU, Evans- 
ton, Ill. The contest will close June 30, 1948, at 5 
P.M., and manuscripts must be received before that 
hour to be considered for prizes. 


vv¥eéesésGy 
Children’s Book Digest, Skyline Publications, Inc., 
82 Beaver St.. New York 5, has heen indefinitely 
discontinued. 
Matrix has moved from 1500 W. Nedro Ave.. 
Philadelphia 41, to 828 Gerard Ave.. New York 51, 
N. Y. Joseph Moskovitz is editor. 


A LOW COST PUBLISHING SERVICE 
For Authors 


We print, publish and distribute your manuscripts in 
book and pamphlet format. Send for Bulletin 6 


The William-Frederick Press 
Pamphlet Distributing Co., Inc. 
313 West 35th St. New York 1, N. Y. 


WANT TO SELL YOUR BRAINS? 


Write, publish and sell your OWN KNOWLEDGE for 
money ! 

Publisher tells how in his frank, honest new book 
Learn more about it now. Free details. Write today. 


ROYAL PUBLISHERS 
Auburn 8, Alabama 


ANALY ZE Handwriting 


NEW, uncrowded, fascinating field. Grati- 
fying earnings reported by graduates in 
Employment, Credit, Social Service, Po- 
lice and Entertainment fields. Others 
have developed profitable private prac- 
Problem an ocationa ‘counselors. € 
Send for 3000 word TEST LESSON ———==—~{ 
and Grapho Analyst FREE. 


A.1.G.A. Inc., Dept 132 Wilhoit Bidg., Springfield, Mo. 


WRITING IS A BUSINESS! 


We can help you make it profitable! Do you want 
your work considered for publication and motion pic- 
ture markets? 


AUTHORS’ CONSULTANT 
Hollywood 28, Calif. 


Box 1007 


November, 1947 


WRITE! wovers~ 


for the TOP market 


it is no harder to sell to the top market than it is 
to land at the bottom. Follow my original, exclu- 
sive, personal coaching method. One client sold to 
Saturday Evening Post ten times, another sold six 
novels. 

Send for my FREE booklet ‘‘The Road to Writ- 
ing That Pays.’’ With it I'll include information on 
my revealing TWELVE PILLARS OF WRITING 
WISDOM. No obligation. Send today. 


SCAMMON LOCKWOOD 
102 East 22nd St., New York 10, N. Y. 


YOUR MANUSCRIPT 
typed by Professional Typist —- Good Quality 
Bond—-50c per 1000 words—40c over 10,000 
words. Free Carbon—extra first and last page. 
VIRGINIA E. STONNESS 
17 Bartlett, Apt. D2 Detroit 3, Michigan 


LITERARY AGENTS 
FOR 27 YEARS 


We sell books, short stories, articles, plays, radio scripts. 
Verse also considered. Editing, revision, criticism. Be- 
ginners welcomed. Personal representation for established 
authors. Write for information and references. 
ANITA DIAMANT 
The WRITERS’ WORKSHOP Inc. 


280 Madison Ave., at 40 St. New York 16, N. Y. 


The Little Volumes 
Are Important... 


In a recent article in The New York Times, 
“The Literary Market Place Today” by Harvey 
Breit, the writer quotes a distinguished pub- 
lisher: “. . . . ‘We used to break even on a 
sale of 5,000 copies. Now . we need 
10,000 copies. The result? We're shopping for 
sure-fire stuff And that means that we 
simply haven’t got room for the little 
volume of verse, or the first novel that we used 
to publish And so,” concludes Mr. 


Breit, . . publishers’ lists are growing 
smaller, tighter. More big novels, fewer critical 
essays . fewer scholarly studies.” 


We think the little volume of verse, the first 
novel, the scholarly study, the critical essay are 
important. We can bring them to the discern- 
ing reader. Our books, generally published on 
a cooperative basis, are produced at compara- 
tively low cost. Because of this, even so limited 
a sale as six hundred copies of, for example, a 
64-page book of verse will yield a profit to the 
author over and above investment. 


If your MS has a definite audience, submit it 
to us. If we like it, we'll publish it. For a free 
copy of A Decade of Publishing, write to Dept. 
A. 


THE Exposition PRESS 
One Spruce Street New York 7 


Be Sure to Sey, “I Sew Your Ad in A. & 3.” 
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Shepherd Students 


You Can Win! are winning Cash, 


Cars, Diamond 


Rings, Refrigerators, Travel Trips, Fur Coats, 
Radios and Watches in Prize Contests! 
e 

The Shep- 
herd Course will give you the Secrets of Win- 
ning. Write NOW for a Gift Copy of the new- 
est “SHEPHERD CONFIDENTIAL CONTEST 
BULLETIN’’—bringing you WINNING HELP 
It’s FREE! 


You, too, can cash in on Contests! 


for the big Contests now on. 
e 


SHEPHERD SCHOOL 


Dept. A, 1015 Chestnut St. 
Philadelphia 7, Pa. 


THE GHOSTERS 
CRITICISM REVISION 
Those we are helping report excellent results in un- 
derstanding and sales. We can do for you what you 
probably cannot do for yourself help you sell. 
Report on one short story, under 5000 words, $1.00. 
Plot Book folio free with each report folio alone 50c. 


WRITECRAFT SERVICE 


Box 202-J Chicago Heights, Il. 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIR- 
CULATION, ETC., REQUIRED BY THE ACT OF CON- 
GRESS OF AUGUST 24, 1912, AS AMENDED BY THE 
ACTS OF MARCH 3, 1°33. AND JULY 2, 1946, OF THF 
AUTHOR & JOURNALIST, PUBLISHED MONTHLY AT 
DENVER, COLORADO, FOR OCTOBER 1, 1847. 


State of Colorado, 
County of Boulder. 


Before me, a notary public in and for the State and County 
aforesaid, personally appeared Margaret A. Bartlett, who, hay 
ing been duly sworn according to law, deposes and says that she 
is the business manager of The Author & Journalist. and that 
the following is, to the hest of her knowledge and hel'ef, a true 
statement of the ownership, management, etc., of the aforesaid 
publication for the date shown in the ahove caption, required 
hy the Act of August 24, 1912 as amended hy the acts of March 
3, 1933, and July 2, 1946 (Section 537 Postal LaWs and Regula 
tions) printed on the reverse of this form, to-wit: (1) That 
the names and addresses of the publishers, editors, managing 
editor. and business manager are: Publisher Margaret A. Bart- 
lett, 637 Pine St., Boulder, Colo.; Editor Margaret A. Rartlett. 
637 Pine St., Boulder, Colo.; Managing Fditor. None: Rusiness 
Manager, Margaret A. Bartlett, 637 Tine St.. Boulder. Colo. 2. 
That the owner is: The Author & Journalist Publishing Co., 
Denver, Colo.; Margaret A. Bartlett, 637 Pine St., Boulder, 
Colo. 3. That the known hondholders, mortgagees, and the 
security holders owning or holding 1 per cent or more of total 
amount of honds, mortgages, or other securities are: None 
4. That the two paragraphs next above, giving the names of 
the owners, stockholders, and security holders, if any, contain 
not only the list of stockholders and security holders as they 
appear upon the hooks of the companv hut also. in case where 
the stockholder or security holder appears upon the hooks of 
the company as trustee or in any other fiduciary relation, the 
name of the person or corporation for whom such trustee is 
acting. is given; also that the said two paragraphs contain 
statements embracing affiant’s full knowledge and helief as te 
the circumstances and condition under which stockholders and 
security holders who do not appear unon the hooks of the com- 
pany as trustees, hold stock and securities in a capacity other 
than that of a bona fide owner; and this affiant has no reason 
to helieve that any other person, association, or corporation has 
any interest direct or indirect in the said stock, bonds, or other 
securities than as so stated by her 


MARGARET A. BARTLETT, Business Manager. 
Sworn to and subscribed hefore me this 6th day of Octoher, 1947. 


FLORENCE W. FOGG, Notary Public. 
(My commission expires October 3, 1948.) 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
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Mother's Magazine, published quarterly by _ the 
David C. Cook Pub. Co., Elgin, Ill., is in the mar 
ket for fiction of interest to mothers dealing with 
the problems of young children up to 12, with « 
Christian viewpoint, under 2700 words. For such 
fiction 2 cents a word will be paid on acceptance. 
For feature articles of interest to young family groups, 
1100 words, 1 cent a word will be paid on accept. 
ance. Short inspirational poems for young mothers. 
hobby and family fun ideas, fillers will be paid for 
on acceptance. Dorotha Riley is managing editor. 

Nor Way News, a house organ of Commercial Sol- 
vents Corporation, published by Fuller & Smith & 
Ross, Inc., 71 Vanderbilt Ave., New York 17, is in 
the market for spot news and features about Nor’ wa 
dealers; photos of effective window and counter dis- 
plays, featuring Nor’way and Peak products; and 
longer features on profitable gasoline service station 
operation. Trained trade journal writers should con- 
tact Raymond P. Calt of the advertising agency for 
spot news assignments and lists of Nor'way dealers 
and their territory. 

Mind Digest, latest address for which is Paradise, 
Pa., has discontinued publication. Contributors have 
been granted full publication rights to all material 
accepted by the editors which has not been used, and 
refunds have been made to subscribers for the un- 
expired term of their subscription. 

Social Science Publishers, 41 W. 47th St., New 
York 19, is interested in manuscripts covering the 
arts such as music, painting, the dance, and the like. 
Writers should contact Maurice J. Shore. 


COLLABORATIVE CRITICISM 
Monthly $7.50, or single criticism, ghosting, plots, poetry, 
sito 1M; $2 to 3M: $3 to SM. CHICAGO CLASS & CLUB: 
MY TECHNICAL LIBRARY 
1—WRITERS: HERFE’S HOW! (Rasic Technique) . . $1 
2—WRITER'’S: HELP YOURSELVES! (Formulas) 2 
3—WRITFER’S: LET’S PLOT! (Plots for everything) . . 2. 
4—WRITFER’S: MAKE IT SELL! (Advance Technique). 2 
5—WRITER’S: LEARN TO EARN! (Advance orders) . 2 
6—WRITERS: TRY SHORT SHORTS! (8 types explained) 3. 


MILDRED |. REID 


2131% Ridge Blvd. Evanston, Illinois 
SEND FOR FREE CATALOG 
High standards of performance maintained 


year in and year out, explain the long life of 
the OLDEST WRITERS SERVICE (esiablished 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, 
revise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts 
Twenty years’ editorial experi- 
ence qualifies me to give expert 
assistance with short stories and 
novels. I am_ helping other 
writers make sales—I can help 
YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one short story if you men- 
tion The Author & Journalist. 

Special Courses in Writing Short 
Stories—Writing for the Juvenile 
Magazines—and Writing Articles 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 


The Author & Journalist 
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® prepares you for a career in creating plays for 
the Amateur or Professional Stage as well as 


Send for 
free details about this correspondence course by 


Radio, Television and Motion Pictures. 


a selling dramatic writer. 


* MARJORIE MUELLER FREER 
FREER GALLERIES ° BERLIN, CONN. 


ED BODIN — AUTHORS’ AGENT 


Ed Bodin’s double editorial reports on a 
manuscript (editor-reader plus the agent) are 
the talk of the trade. You see your manu- 
script as an editor sees it ——- its chances as 
is, or if revised. No flattery. No come-on for 
course. Just bonded truth. 

Write first for set-up. Authors must prove 
their ability to be registered as clients. 


ED BODIN — 545 Fifth Ave., New York 17 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume publica- 
tion, and in anthology and other poetry contests. This 
nation-wide record improves constantly. 


For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in versification 
at New York University and William and Mary Col- 
lege. Most of my work with private pupils, ranging 
from beginners to Pulitzer Prize winners, is done by 
correspondence. My Unabridged Rhyming Dictionary 
($3.07) and Poets’ Handbook ($2.60) are now standard. 
Why neglect longer tne many profits from versifica- 
tion? Write today; you are unfair to yourself to delay 
longer. Send $1 for trial criticism of 1 poem. 


CLEMENT WOOD BOZENKILL 


DELANSON, N. Y. 


QUALITY WRITERS 


Send your manuscripts for analysis and 
FREE REPORT 


If this meets all requirements, | give valuable 
SALES HELP. If not, | suggest a program that 
is tailored to your need. 


A staff of top-notch writers and critics to 
help you. Writers for RADIO, SCREEN, STAGE. 
Novelists. A specialist for each type of job. 


VARIED SERVICES 


Criticism, revision, coaching. Ghost writing 
on any subject, any style: from outline, synopsis 
or plot. Fiction or non-fiction. 


Fees very reasonable. Highest references. 
PAMPHLET on request. 


H. D. BALLENGER 


1509 Crossroads of the world. Rm. 101-A 
Hollywood 28, Calif. Phone HI 0193 


November, 1947 


Have You Thought of 


WRITING 
RADIO? 


You can associate yourself with one of the most 
highly paid, quickest growing, and most fascinat- 
ing fields of writing. A field where trained writers 
are needed; and new ideas and new talents are 
looked for. 


RADIO NEEDS WRITERS 


The Federal Communications Commission is 
granting licenses for new stations all over the 
nation every week. They authorized more new 
stations in the first post-war year than in the 
preceding 11 years!! 

All radio stations must have writers to furnish 
fresh material — everything from Spots to Season- 
able programs. This means well over 100 thou- 
sand new scripts every day. More words in a 
single day than are used by the great moving 
picture industry in an entire year! 

Radio is the largest and one of the most highly 
paid fields of endeavor that has ever been offered 
to the writer. It is one of the easiest for the 
trained writer to enter. 


IT 1S A SPECIALIZED FIELD 


As great as is the demand for writers in the 
broadcasting industry, radio will not accept ma- 
terial unless it is exclusively written for the air. 
It has its own form and technique of writing. ° If 
the script submitted is not ready to produce, the 
stations will not buy it. They will not rewrite 
your material. 


R.W.I. STUDENTS SELL! 


The success of our students speaks for the merit 
of our course; our tested and proven methods of 
teaching radio writing. 


WRITE TODAY — 


for free particulars on how you can learn the tech- 
nique of writing for the air by this easy home- 
study course as taught by R.W.1|. The only organ- 
ization devoted exclusively to teaching radio writ- 
ing. Be sure and write today to: 


RADIO WRITING 


INSTITUTE 
Studio G, Box 110 
Hollywood 28, California 


YOUR SUCCESS IS OUR BUSINESS! 


For Best Service, Mention The Author & Journalist to Advertisers. 
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The INSIDE STORY of 
Book Publishing 


Lucid, powerful, shocking portrait of the book publishing in- 
dustry. How publishers accept manuscripts, who pays, how 
best-sellers are made. Written by a veteran of almost 5¢ 
years of writing. Controversial study of entrenched pro 
fessional practices. Read of his experiences in the new fj 
hook ‘Is Book Publishing a Racket?’’ hy Jacob Schwartz. 
Only $1. Order at once from Pamphlet Distributing Com- 
pany, Dept. A, 313 West 35th Street, New York 1, N.Y. 


MAIL ORDER OPPORTUNITIES 
Read the oldest mail trade journal in the field. 
MAIL ORDER NEWS 
Helped others to make some real money for over 50 

years. Will do the same for YOU 


$1.50 year — Copy 25c¢ (coin) 


SILVERCREST PUBLICATIONS 
3040 North Ave., Dept. AJ2 Chicago 47, Ill. 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest market 
open to beginning writers, and the only one where you 
can EARN AS YOU LEARN! One of my graduates sells 
more than $100 worth of stories and articles monthly. 
My special course of instruction in WRITING FOR THE 
JUVENILE MAGAZINES teaches everything it is neces- 
sary to know. Write for terms. Mention Author G 
Journalist. 
MAITLAND LEROY OSBORNE 

23-A GREEN ST. WOLLASTON 70, MASS. 


PROMPT TYPING SERVICE 
Pica Type 

EDITORS appreciate and BUY readily, neat, accurate, 
and technically perfect manuscripts in correct style, 
flawless punctuation, and grammar. 
First copy on Eaton—16 pound bond: carbon free. 
Mailed flat with your original. Fifty cents 1,000 words. 
Novels, shorts 


Marie ean 1612 High St., Des Moines, lowa 


WRITERS 


WHY don’t your stories sell? Markets are crying 
for WELL-WRITTEN stories. The reason for a re- 
jection is often a minor one. If your MS can be 
revised and slanted to editorial requirements I re- 
vise and market it on a PROFIT-SHARING basis. 
No fees. Don’t throw valuable MSS away. Send 
me your stories, articles, but no inferior material. 
Fee: $1 per 2000 words, refunded on acceptance. 


CLARK W. JENKS 


Literary Specialist 
El Paso 2, Texas 


213 Upson Ave. 


PRIZE CHECKS MAILED! 


) 
Order a copy of Morgue & ) 
Mount, the 44 page, slick test ) 
magazine, and get the separate 
illustrated announcement. of 
prize winners, and crashing 
corroboration of our theory ) 
that editors, critics, connois- ) 
eurs don’t know what the pub- ? 
lic really wants! Sample copies 
25c each. : 


Richard Tooker, 


Production G Operating Executive 


WRITERS & READERS EQUITY ASS’N 
P. O. Box 148, Phoenix, Ariz. 


Vil Do It For You! 


Are you sick of rejects? Have you some good story 
plots or ideas but lack the time or ability to write 
them up in the professional style essential to reap 
checks from editors? Then send your rejected 
scripts or ideas and plots to me with 50c reading 
fee for each short plot idea or script not over 
1500 words; $1 over 1500 and not over 3000; 25c 
each additional 1000 or part thereof; and | will 
read it and quote it and quote you a reasonable 
fee for rewriting, polishing, building up the plot, 
etc., on your story—in short, doing all possible to 
turn it into a better sales bet. If your plot or script 
has no potentialities for sale I'll not let you waste 
your money on it and will give you a brief criti- 
cism. Reading fee is credited against ghost-writing 
fee if accepted for this service. 


| have ghost-written millions of words of stories, 
articles, books, for hundreds of satisfied clients. | 
may be able to help you see your name in print 
and make money on your raw story material. Par- 
ticulars free. 


WILL HEIDEMAN 


Dept. A NEW ULM, MINN. 


coupon for free MS. report. 


A. & J. TRAINING IN FICTION WRITING 


Absolutely Dependable — Professional — Personal 


For 25 years A. & J. has proved its ability to train writers suc- ¢ 
cessfully. Ask for free booklet, “The Way Past the Editor.” and 


THE SIMPLIFIED TRAINING COURSE, 1835 Champa St., Denver, Colo. 


ADDRESS 


For Best Service, Mention The Author & Journalist to Advertisers. 
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The Bottini Publishing House, 6705 Sunset Blvd., 
Hollywood 28, is bringing out December 1, 1947, a 
new trade publication, Western Toy Fair, which will 
cover the Toy Industry in the 11 Western states. “We 
are urgently in need of well-written, authentic ma- 
terial covering the Toy Industry in this area,” states 
Carl A. Pierson, editor. “This would involve both 
retailing and manufacturing methods; retailing prob- 
lems and successes; new toys; and economic trends in 
the industry. Also desired are personality articles on 
important figures in the industry. Any material from 
other areas than the 11 Western states must be con- 
fined to new toys and trade news.” Payment will be 
made on publication at 114 cents a word, $3.50 each 
for photos—glossy 8x10, completely identified on 
reverse side. Articles should run between 500 and 
1000 words. 

Locker Management, St. Louis, Mo., Albert Todor- 
off, editor, uses articles directly connected with locker 
plants or locker plant operation, or of immediate in- 
terest to locker operators. Much of the material is 
technical and requires training to determine value of 
story material. Cartoons and shorts must also hit 
home for a locker operator. Payment is made on 
acceptance at about 3 cents a word, with photos at 
$4. Supplementary rights are not released. 


Here’s How 


Palmer Training 
is Helping Others 


Manuscripts neatly, accurately typed. 
50c—1000 words. Poems—2c a line. 


B. WESTENDORF, 
1943 W. 15th St., 
Davenport, lowa 


list 


THE MAGAZINE OF 
WRITING ‘KNOW-HOW’ 


That's NATIONAL WRITER'S NOTEBOOK making 
its first appearance January |, 1948. It’s something 
you won’t want to miss. It’s for the beginning writer 
and it’s for the selling writer. 


Each issue it'll carry authentic, professionally 
stamped articles on the various know-hows of the 
writing game. The fundamentals of fiction writing in 
all their many little wrinkles will be offered with vivid 
examples given to make it easy for all to understand 
exactly what is meant and what is necessary to make 
your story stand up. 

You won’t merely be told what to do. You'll be 
shown how it’s done. 


The first issue contains a splendid article by 
Myrtle J. Corey whose stories you’ve read in Ranch 
Romances and other popular titles for years. Charles 
Molyneux Brown, who started in the pulps and wound 
up in Cosmopolitan and the Hollywood studios, also 
has a timely article in the opener. Features, know-how 
and highly helpful tips abound. Many valuable con- 
tributions are on the hook for future issues. 


Don’t miss them. Subscribe today. If you’re not 
satisfied with the first three issues, your money’ll be 
cheerfully refunded. Single copies, 20c; six months, 
$1.00; one year, $2.00; three years, $5.00. Canada 
and Foreign, $3 per year. 


NATIONAL WRITER’S NOTEBOOK 


Ernie Phillips, Editor and Publisher 


Box 502 California 


Santa Maria 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
November, 1947 


How does your own success compare 
with these? 


Says Palmer Training Changed Rejection 
Slips Into Checks 


“| can honestly say that four months with the 
Palmer Institute gave me more practical help than 
my four-year college course. Before taking the 
course, | had received five rejection slips to one 
acceptance; now the situation is more than re- 
versed. | am glad to give Palmer my wholehearted 
recommendation.” 

Rev. Donald H. James, Titonka, lowa 


Sells to Best Magazines 


“Since working with Palmer I’ve been able to 
sell to the Post, American, Coronet, Esquire, 
Liberty, and other top pay magazines. | received 
more than $500 in royalties for radio broadcasts 
based on one article. I’m working now on assign- 
ments from eight magazines. Naturally I’m an en- 
thusiastic booster. | consider it the finest course of 
its kind in existence anywhere.”’ 

Keith Monroe, Santa Monica, Calif. 


“A Failure’? Succeeds As Writer 


“| had the urge to write and | wrote. But 
nothing was worth the paper it was written on. 
When | enrolled in the Palmer Course, the literary 
fog quickly disappeared. | sold a story before | was 
half-way through and | have sold numerous writ- 
ings since.” 

Stephen Kerro, Cleveland, Ohio 


FREE Book and Lesson 


See for yourself how Palmer can help you earn 
extra part-time money or enjoy a full-time writing 
career. Send coupon for (1) 
illustrated book giving details 
of instruction and service, 
also letters from Palmer- 
trained writers, and (2) 
sample lesson showing how 
interesting and understanda- 
ble Palmer methods are. Both 
sent FREE by Palmer Instit- 
ute of Authorship, since 
1917, Desk G-117, Holly- 
wood 28, California. 


VETERANS 


This course 


approved for 
veterans 
training. 


Palmer Institute of Authorship, Established 1917 
1680 North Sycamore 
Hollywood 28, California, Desk G-117. 


| Please send me free illustrated book, ‘‘The Art of 


Writing Salable Stories,’’ explaning the unique fea- | 
tures of your training in writing for profit. I under- 

bs — this request is confidential and no salesman will | 
call. 

Mrs. 

Mr. | 


Miss 
Address _.. 


2... 
Check here . . . if eligible for GI Training. 
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NEW WRITERS NEEDED 


The demand for non-fiction material is booming. 
Hundreds of magazine editors are buying short 
features and ‘“‘fillers’’ from new writers. Our EARN 
AS YOU LEARN lessons will prepare you to meet 
their requirements. Experience unnecessary. Price 
is reasonable and service unexcelled. Details and 
sample lesson free on request. Use a postcard. No 
obligation. 


COMFORT WRITER’S SERVICE 
200 T72N S. 7th St. St. Louis 2, Mo. 


What's Wrong? 


Your story has come back, coldly rejected. You 
lose confidence; make false starts. Send me 
that rejected story, along with a brief personal 
history, and five dollars. Isn't it worth that to 
find out what's wrong and what you should do 
about it? 


FRANK DAVID 


Box 277 Colorado Springs, Colo. 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES ... 


AND SELL WITHIN THREE MONTHS. 


In past years | 


have sold some 3000-3500 

stories... articles... serials . . . series. Now, 

I'm teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE Pamphlet, 
“Fundamentals of Juvenile Writing” 


Juvenile Book Manuscript Criticism a Specialty 


WILL HERMAN 


5703 Broadway Suite No. 4 Cleveland, Ohio 


Often writers who are cramped by the short story form 
or unsuccessful in it, need a larger form to express 
themselves. My NOVEL WRITING PLAN is a day-by- 
day guidance through preliminary note-taking, organ- 
izing and expanding the idea, assembling the charac- 
ters, plotting, making up the chapters, balancing for 
dramatic emphasis, writing the first draft, and revision. 
Easy to follow, assures a soundly built book, the only 
kind that will sell. 


Why not try this Plan? A novel may be the form in 
which you will ‘find yourself’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 


745 S. Plymouth Blvd. Los Angeles 5, Calif. 
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WRITING THE SPORT STORY 
(Continued from Page 12) 
schedule calls for an “‘iceboat’ yarn to be written 
in August. 

Some stories, of course, are good all the yea: 
around—for example, a race-track yarn (hoss, not 
auto), and a baseball story usually is good at any 
time of the year, because there are so many baseball 
fans. But football and basketball and track are sea. 
sonal sports. 

A man has five senses, so they tell me: taste, sight, 
smell, hearing and feel. Put these in your characters, 
and make them real. 

“He felt the ball, jammed into his belly. He was 
down, the smell of green grass strong in his nostrils. 
He heard the ref's whistle. He got up slowly, tongue 
He saw the water-boy with his bucket. 


dry. 

‘Water,’ he hollered. 

The boy came running out; the water was cold 
and good. He spat it out and trotted into the 
huddle.” 

Hit that line, brother! 


Oo oO 


Curtain Going Up, “Jargon of Bay Area Sho- 
world,”’ 560 22nd St., Oakland 12, Calif., a monthly 
edited by Edward W. Chew and Bill S. Gault, pro- 
mises payment on acceptance at 1% to 1 cent a word 
according to quality and length, for articles 500 to 
4060 words, on “show biz,” short stories, 1000 to 
5000, similarly accented, verse, fillers, etc. The Cuwr- 
tain is a trade journal for people in show business, 
theatre employees, radio, television, FM, etc. Three 
dollars will be paid for each photo of theatres, pa- 


trons, candy counters, shows, etc. Supplementary 
rights will be released. 
THIS CHRISTMAS 


Give a Real Gift to your Literary Friends 
@® To that College Boy or Girl who 
dreams of writing America’s Best Seller 
@® To the Mother or Middle-Aged 
Friend who has devoted years to her 
family and now has time to do what she 
has always wanted to do — WRITE 
@ To Father or other man who is al- 
ways having ideas ‘‘that would make a 
good story” . 
® To the Disabled Veteran or other 
Shut- in who must lead a quiet life but 
‘believes he could write if 
® To any friend who has had a ‘little 


success in writing but needs to keep up 
on markets and trends . 

Give a Subscription to The Author & Journal- 
ist, the writers’ magazine famous for its Mar- 
ket Lists, beloved for its friendliness and 
sincerity. 


Use coupon below. 


AMAR Bi Mi Bi Di 


Please enter a subscription for 1 year at the = 
Special Christmas Gift Rate of $1.50 to the SS 
following: 


Please ( ) enteror ( ) extend my subscrip- 
tion for 1 year at the same $1.50 rate. 


Shall we send Gift Card with your name? 
) Yes ) No. 


yw 
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Information Free *« 


Contracts—cash paid--for movie or radio 
ideas—plots or titles—short stories. RUDY 
VALLEE—ROY del RUTH—JACK LONDON 
Estate sponsoring new material. 32 Page 


TODAY—10¢ coin for mailing and handling. 
Do it NOW. Dept. P 


WRITERS TALENT SCOUT, INC. 
1067 N. Fairfax, Hollywood 46, Calif. 


DISCOURAGED? 


Have you sold a yarn or so and can’t get any farther? 
Tell you what |’Il do: Send me your best story and if 
| like it, I'll rewrite it and submit at my own expense. 
If it sells we split fifty-fifty. | must charge $1.00 for 
short-shorts, any ty to 1800 words, and $2.00 up to 
six thousand words, for complete criticism if | don’t 
Envelope and return postage, please. 


THE DOCTOR 


accept it. 


740 E. Helen Tucson, Ariz. 


Book gives complete information. SEND } 


MANUSCRIPTS TYPED 


Publishers desire my type of work! 


RITA EBERL 


1218 Greenwich St. 
Phone 6226 


Reading, Penna. 


PLOT TROUBLES,? 


THIRTEEN WAYS TO PLOT is designed to solve 
your plot problems with thirteen different plotting 
methods and seven charts. Make your own mechanical 
plot aids; learn how to plot sound stories. A card 
brings full details, $1.50 brings you your copy, post-~ 


paid. 

ONE DOLLAR A MINUTE shows you how to cash 
in on short-short stories. A card brings your copy for 
five day examination. One dollar, brings your copy 


postpaid. 
WRITE ON TIME! Writer's Calendar. What to 
write and when to send it. Fifty cents, postpaid. 


FREE copy of short-short markets with all orders. 
All books sold on money back guarantee 
of satisfaction. 
BLUE HILLS PRESS 


Dept. A Blue Ash, Ohio 


Smith dramatizations) . 
Reasonable fees. 


PROFESSIONAL WRITERS 
39 E. 35th St., New York 16 


Do you need 
free-lance assistance by top-flight professionals 
in fiction, nonfiction, plays, radio scripts, or 
scenarios? 
Staff 
includes Margaret Widdemer, Wm. Allen 
(formerly with Reader’s Digest), Marie McCall 


(formerly with Paramount), H. Richardson 
(‘Dark of the Moon’’), Mari Yanofsky (Kate 


Query before sending ms. 


IT TOOK 


SEVEN 
FAMOUS 
AUTHORS 


To Write This Book! 


“OF 
WORLDS 
BEYOND" 


The Science of 
Science Fiction Writing 


Here, at last, is a practical guide to writing 
for the rapidly expanding Science Fiction field. 
Fiction for the Atomic Age is no longer con- 
fined to the action magazines. The Saturday 
Evening Post and other “‘slicks’’ are featuring 
Science Fiction. More and more books of this 
nature are being published. It’s a field of writ- 
ing you can’t afford to ignore! 

The seven authors who have written “Of 
Worlds Beyond” have sold a total of 10,- 
000,000 words of fiction to this growing mar- 
ket. They have published 31 books dealing 
with science, science fiction and fantasy. 

Now they tell YOU how to write for and 
sell to this wide open market. “Of Worlds 
Beyond”’ contains: 


“On the Writing of Speculative Fiction” by 
Robert A. Heinlein 


“Writing a Science Novel” by John Taine 
“The Logic of Fantasy” by Jack Williamson 


“Complication in the Science Fiction Story” 
by A. E. van Vogt 


“Humor in Science Fiction” by L. Sprague de 
Camp 


“The Epic of Space’ by Edward W. Smith, 
Ph.D. 


“The Science of Science Fiction Writing” by 
John W. Campbell, Jr. (Author and Editor of 
ASTOUNDING SCIENCE-FICTION) 


Order “Of Worlds Beyond” today and pre- 
pare to write for the Science Fiction market. 


$2.00 per copy, postpaid 


Send your order to 


FANTASY PRESS 


Dept. J Box 159, Reading, Pa. 


When Writing Advertisers, Mention The Author & Journalist. 


November, 1947 


29 


Wading 
Wanted | 

MAGAZINES 

ball MOVIES {fh 

| RADIO | 

AN | 

gl it 

ers | 
r1is 

gue 

| 

he | 

oa. 

Lig 

= 


FIRST-AID KIT FOR WRITERS 


STYLE RULE 


for a quick check on correctness in 
Grammar, Rhewori, Usage, and Scyling 


DIRECTIONS 


rewrite man and 
copy-editor! 


The STYLE RULE an- 
swers your problems 
of grammar, or punc- 
tuation, or capitaliza- 


Run through the RULE to see what it covers Remember tion, or hyphening, on 
a single page! Six 
pages deal with com- 
pound words and 4,- 

CONTENTS =. 


a 933 tricky cases. You 
Comm will also value the 
19 Touhy Ca pages on word-analy- 
sis, preparing reports, 
copy - fitting, and 
proof-reading. Pocket 
size, spiral plastic 
bound. Only $1 post- 
paid. Send coupon: 


Be your own 


ILE into play. Make sure you 
can tightly answer every question “Yes” that has do 
19 doube. 


eich porat 00 which you 


Single copses $1 —ball, check, or moeey-order 
Ode 
WORDSMITH, 35 University Place, New York 3, N.Y 


WORDSMITH, 33 University Place, New York 3, N. Y. 


Please send me ................ copies of the STYLE RULE by 
return mail. | enclose $................ (at rate of $1 per copy, 
postpaid) ............ money order. 

(A-J) 


Here Is the Easiest Way to 


WRITE for PAY 


| want to contact new writers 
interested in cashing hun- 
dreds of checks of $1 to 
$100, offered each month. 
No previous experience 
essary. Send post- 


card for informa- FR 


tion—FREE. INFORMATION 


Saunders It. Cummings 


467-A Independence Bldg. 
Colorado Springs, Colo. 


CHECK A DAY! 


Article writers in every state and even foreign 
countries, from Hollywood authors to prison inmates, 
are clamoring for “‘CHECK A DAY FOR FILLERS’’ be- 
cause this guide gives three features: 1. How to ‘‘dig 
up’’ and write magazine fillers; 2. 365 subjects, one 
a day for a year; and 3. The leading markets for 
these short articles, paying up to 10c per word. Com- 
plete, 50c. 


“99 KINDS OF COLUMNS TO WRITE," a short- 
cut to success in newspaper and magazine columning. 
It solves problems of what to write about, the prepa- 
ration, and how and where to sell columns. Only 50c. 


“$200 A MONTH WITH YOUR CAMERA,” a 
course in camera journalism plus forty ways to make 
photographs pay. Special, 50c. 

“HOW TO OPERATE A NEWSPAPER CLIPPING 
SERVICE” explains in detail a home business with your 
own hours and no boss. Ideal part-time work for 
writers. 25c. 


“THE WRITER'S BOOKKEEPER,” a ‘‘must’’ for all 
authors. Writing is a business, so keep a complete 
record. What are your profits and losses? What are 
your income tax exemptions? A bookkeeping system 
and aiso a manuscript record, $1.00. 


All For $2.50 


FRANK A. DICKSON 
808 Elizabeth St. Dept. J Anderson, S. C. 


e 
SALES! THAT’S YOUR PROBLEM! Let us 
solve it for you in the most efficient way to 


secure maximum return for your efforts. 


All authors, established or not, NEED the 
service of a reliable agent for their BOOKS, 
ARTICLES and STORIES. 


Consistent and appropriate submissions bring 
results—and we KNOW the markets. 


Ask for our magazine map which shows our 
location and explains how we help you get your 
share of the checks. 


Careful consideration given to all requests 
for information. 


Typing service at regular rates. 


N. FRANK IMANDT 


155 East Thirty-Ninth St., New York 16, N. Y. 
Phone: Murray Hill 3-7265 


In the HEART of the publishing district 


Specializing in personal submission to editors 
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THE A. & J. 
MARKET PLACE 


GAGWRITING MAKES FINE SIDELINE—Learn 
technique of writing gags, parodies, cartoon 
ideas. Particulars and 48-page jokebook, 10c. 
Don Frankel, AJ, 1508 S. Homan, Chicago 23. 


PLOTTING THE SHORT-SHORT STORY—Help- 
ful 8-page pamphlet (812x11) stiff covers, 50 
cents postpaid. Osborne Literary Service, 23 
Green, Wollaston 70, Mass. 


“PORTY DOLLARS A MONTH Writing Fillers,” 
Methods, Markets, 25c; “Rural Writer Plan” 
gets beginners checks 25c; “Pay Side of Poetry 
Writing,” examples, markets, 50c; GLORIA 
PRESS, 192614 Bonsallo, Los Angeles 7, Calif. 

WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possib‘e? Find an- 
swer my ad, this magazine, page 20. NATALIE 
NEWELL, Ghostwriter. 

SOMEONE TO CARE—that universal need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay, Box 670, Seattle, Wash. Postage, please. 

THE PLOT BOOK, make your own. Create orig- 
inal plots from published stories without plag- 
jiarizing, ethically. Folio shows how. Price, 50c. 
Money-back guarantee. Also, Short Features. 
Where to get, how to write, where to sell, 25c. 
Need plots? Write us. Address Writecraft, Box 
202-J, Chicago Heights, Til. 

CATCHING THE EDITOR’S EYE — Manual of 
practical advice on how to prepare a manuscript 
for the Editor’s attention. 25c per copy from 
Beatrice M. = 4928 Just St., N.E., Wash- 
ington 19, D 

TWENTY sen NUMBERS, The Author & Jour- 
nalist, our selection, $1.25 postpaid. A. & J., 
Box 600, Denver, Colo. 

“HOME TYPIST’S Manual” gives complete in- 
formation on successful home typing! How and 
where to advertise, rates to charge, etc. $1.00. 
CARTER SERVICE, 314-39, Latonia, Kentucky. 

WRITERS’ INSTRUCTION BOOKS bought and 
sold. Send your list or appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 

POETS! CHRISTMAS SPECIAL — Your favorite 
poem beautifully illustrated in water-colors for 
framing. Hand-lettering. 9x12—$1.30. Craft 
Studio, Box 4718, Sta. E, Kansas City, Mo. 

GREETING CARD MARKETS! Send 25c for July 
issue containing Juvenile and Greeting Card 
Market Lists and revealing article on Greeting 
Card writing. A. & J., Box 600, Denver, Colo. 

HISTORICAL CALENDAR helpful in writing 
fillers, winning radio contests. $1.00. Pattillo 
Agency, Clanton, Alabama. 

$10 A WEEK WRITING POEMS, instructions and 
markets, sent for 25c. Charles Olive, Willmar, 
Minnesota. 

INTERESTING IDEA SUGGESTIONS for Timely 
Articles; variety of subjects; issued monthly. 
One dollar per issue. James R. Jacobs, Box 421, 
G.P.0O., New York 1, New York. 

LIBRARY RESEARCH. Avail yourself of the 
extensive facilities of New York’s specialized 
libraries by sending us your research problems! 
Accurately, comprehensively done; English or 
foreign languages. Reasonab’e rotes; reliable, 
prompt service. Div. B, LIBRARY RESEARCH 
INSTITUTE, 475 Fifth ‘Ave., New York 17, N. Y. 

CARTOON GAGWRITERS—Learn secrets of gag 
analysis which enable me to make ga ting a 
paying occupation. Send $1.00 for instructive 
pamphlet to Box 35, Mill Sta- 
tion, Harrisburg, P 

INTERESTED IN wnatwarrme? Send 25c for 
copy of August A. & J. containing article by 
Jean Provence “Writing for the Community 
Theatre,’ and Play Market List. A. & J., Box 
600, Denver. ; 

“HOW TO WRITE POETRY,” “How to Writs 
Plays,” “Hints on Writing Book Reviews,” and 
12 other Little Blue Bocks of value to any 
a sent prepaid for 75c. A. & J., Box 600, 

enver. 


YOU’LL WRITE SALABLE HUMOR after read- 


ing Frankel’s comic gagster. Exciting! Stimu- 
lating! 10c. Frankel, AJ, 1508 South Homan, 
Chicago 23. 


“THE NEW FORMULA for writing short stories, 
patterned from the greatest stories ever written. 
It tells how! Dollar bill. Frank Blomberg, 4251 
Irving Park Road, Chicago 41, Dlinois.” 

FOOL-PRCOF BOOKLET on punctuation. Every 
problem discussed and illustrated. $1.00. Mrs. 
Marjorie Davidson, Laceyville, Penna. 


Fortnight, 4304 Melrose Ave., Los Angeles 37, 
published by O. D. Keep Associates, is seeking travel 
articles about little-known places in California, de- 
tailing how to get there, where to stay, what to do, 
etc. The desired length is 1200-1500 words, and pay- 
ment is 2 cents a word. R. R. Mathison is associate 


WRITING? 


Storycrafters Guild determines your writing 
potentialities with a FREE APTITUDE TEST, then 
teaches you fundamentals of ALL creative writing. 
You study current material editors have bought 
and published, You learn how to write Stories, 
Articles, Radio, Motion-Picture, Novels,’ 
specialty writing of all kinds under personal di- 
rection of Frederick Palmer. EARN WHILE YOU 
LEARN through Srorycrafters Guild Manuscript 
oe Service. Send for FREE APTITUDE TEST so 


| STORYCRAFTERS GUILD, Dept. 71 
5617 Hollywood Blvd., Hollywood 28, Calif. 
| Send FREE APTITUDE TEST and details | 
| of Home- Study Course in Creative Writing. 
| 
| 


Mr. Mrs. Miss 


HAVE YOU AN 
APTITUDE FOR 


Address 
| City. State 


@ TAKING ON A PILOT 


Not every ship entering port takes on a pilot to bring 
it in. Some captains go it alone to save expense. But an 
accident can be expensive. It can ruin a master’s career. 

No one can compel you to hire a pilot to help you enter 
the Harbor of Success. But isn’t it perhaps foolish to risk 
the loss of a career by trying to make the course alone? 

For over 25 years I have helped writers to build their 
careers, and today the number of my successful clients 
is legion, with sales being made continually. Here are 
some letters on my desk today: 


“It’s a thrill for me to be sending you a copy of my 
latest book. My new book, “THE 3-13 MURDERS,” has 
been accepted for publication within the year.’’(*) 

“Your criticisms are surely apt. I find on following 
them that my train of thought opens up incredibly, simply 
from your suggestions and the details you point out.” (*) 

“I can add my voice to the many who have sung your 
praises for the help you’ve given them. With a few 
strokes of your pencil you changed the story completely. 
I was really astonished and delighted.’’ (*) 


(*) Names on request. 


If your stories keep bouncing back, or if you want to 
learn what makes. stories click and ‘‘how professionals 
get that way,’’ write for my 44-page booklet, “ 
TRUTH ABOUT LITERARY ASSISTANCE,” which is 
FREE FOR THE ASKING. It gives my credentials both 
as an author and a literary critic, tells something of my 
success as a builder of literary careers for over twenty- 
five years, and contains vital information, not obtainable 
elsewhere, designed to protect your pocket-book. 

It describes, too, the CRITICISM AND SALES SERVICE, 
and the PROFESSIONAL COLLABORATION SERVICE. 
which you should investigate if you really want to learn 
the “tricks of the trade’’ so necessary to success. The 
terms are surprisingly low and convenient. 


LAURENCE R. D’ORSAY 
AUTHOR OF STORIES AND ARTICLES IN 
LEADING MAGAZINES 
Author “The Profit in Writing’’ ($3.00); “Writing Novels 
to Sell” ($2.50); “Landing the Editors’ Checks’ ($3.00); 
“Stories You Can Sell” ($3.00); ‘“‘Mistress of 
Spears” ($2.50), etc. 


TOPANGA 2, CALIFORNIA 


“Builder of Literary Careers Since 1919” 


For Best Service, Mention The Author & Journalist to Advertisers. 
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TO WATE sic PROFESSIONAL COACHING 
POPULAR SONGS| | .,FOR A. & J. READERS 


partment, now headed by Willard E. Hawkins, 
by founder and former editor of A. & J., author of 
textbooks on fiction writing, as well as short 

NICK KENNY stories, serials and novelettes which have ap- 
peared in many national magazines. Get a com- 
plete report on plot characterization, style; an 


with advice and expert analysis of markets. Obtain the profes- 
special articles by sional coaching counsel of the A. & J. Staff. 
ONLY We have examined the early work of thou- 
® Cole Porter sands of writers, many of whom, receiving our 
$1 pits) constructive help, have later made magazine 
< @ Bing Crosby covers and book lists. 
Let us see some of your work. 


& ® Kate Smith You can be confident that qualities of crafts- 
manship and appeal will be completely rated. 


If we consider your manuscript has prospects of 


Cab Callow 
sil sale, with or without revision, our detailed per- 
And many /others! Agena will include a list of prospective 
Criticism fee—$2.50 for first 1000 words, 
Lists music publishers and publications then 60 cents a thousand to 10,000 words; over 
THE MOST AUTHORITATIVE beta a eye a thousand. Fee and return 
BOOK IN ITS FIELD postage should accompany manuscript. 
Copy of ‘Story Sales System’’ FREE with each MS. 


submitted during summer. 


SOMERSET BOOKS, INC. THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT 
53 East 34th St. New York 16, N. Y. P. O. Box 600 Denver 1. Cale 


At Last... 
LITERARY HELP 


From a Selling Writer 


WOULD YOU LIKE to have the personal as- 
sistance of the author of four published books, who will help 
you arrange your book the way publishers want it? 

I offer no printed lessons, no courses, no form criticisms 
prepared by office assistants. I do provide PROFESSIONAL 
EDITING, CONSTRUCTIVE CRITICISM or COM- 
PLETE REVISION of your manuscript, as the individual 


need suggests. 
Write today for complete details of my service, described in a 2,000-word folder. 


Interviews by arrangement only. 


You may order my textbook, 
“Let's Write About You.” CHARLES CARSON 
601 So. Vermont Ave. 


from The Author & Journalist 
for $2.00. Los Angeles 5, Calif. 


When Writing Advertisers, Mention The Author & Journatisr. 
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